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These are just a few of the leading national prod- 


ucts packaged in Wirz collapsible metal tubes. 










be For useful data on packaging your powders, 
WOE re ttitidseneegnen pastes, soft solids or semi-liquids, write today 


for Wirz bulletin, “Collapsible Metal Tubes.” 
ESTABLISHED 1836 
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New York 17, N.Y. Chicago 4, Ill. Memphis 2, Tenn. Los Angeles 48, Calif. Havana, Cuba 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S. La Cienega Bivd. Roberto Ortiz & Son 
Export Division—760 Drexel Bidg., Philadelphia 6, Pa 


Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 
ine bold Cap Soc - Applicator F - Compression-injection Moldin« 















New York 


° Exclusive U. S$. Representatives for CHARABOT et CIE « 
161 Sixth Ave. 
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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial ls Ty ucts is Sandalwood—Santalum Album 
and agricultural development of My- wig (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to ¥ eee sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- ’¥ s oR Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“T* Olpefte Effence Piftilftrs 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


WE HAVE MOVED TO OUR NEW OFFICES AT 
19 WEST 44th STREET, NEW YORK 18, N. Y. @ MUrray Hill 7-5712 


LINDEN, N.J. * NATIONAL CITY, CALIFORNIA © LONDON © MITCHAM * WIDNES 
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American Distilled Oils 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL ~ CITRAL EUGENOL e RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals @ Perfume Materials e Colg 


6 OFFERING ROSE ABSOLUTE 


Years of continuous quality service— 
suppliers and manufacturers of— 
Essential Oils + Aromatic Materials + Flavg 
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Established 1906 
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Research 


Path for Cosmetic Research Indicated M. G. de Navarre 


Opportunities pointed out at S. C. C. meeting 


Vanilla and Related Aromatics 
Irreplaceable vanillin and how it is made 


Production 


Uses of Cera Emulsificans . F. Vv. Wells 


How improved versions are used in cosmetics 


Practical Emulsion Formulation ee I. R. Hollenberg 
Problems which may be solved by newe) materials 

How Geranium Rosat is Cultivated Aug. J. Hugues 
Prices quoted in various trading centers 

\dvantages of Hiring Older Factory Workers E. W. Fan 


Government and university research facts 


How Brandy is Aged .... .... Dr. Morris B. Jacobs 


Effect of aging on flavor and how it is done 


How to Choose Suitable Soap Fixatives Paul IT. Smith 


Practical points for milled or liquid soap 


Management and Sales Promotion 


\ppraisal of Delaney Hearings on Cosmetic Chemicals 
inalyses by Dr. E. G. Klarmann and Kenneth Mulford 
I. G. A. Scientific Section ae 
Rating of cosmetics and other topics discussed 
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The magic, purse-sized perfume flacon still making sales 
history is now joined by a new Richford Creation, also 


destined for fame. 





PAT. PENDING 
The one perfect purse container for Lotions, Cream 


Sachets, Liquid Soaps, and Deodorants, etc. 


TOUCH-N-FLO will not leak, yet the contents flow easily 
with a gentle touch to the skin. Unbreakable plas- 
tic bottle and sure-acting dispenser handsomely 


covered with a snug gold metal cap. Contents 10 cc. 


Write for Samples and Prices. 


THE RICHFORD CORPORATION 
251 FOURTH AVENUE NEW YORK 10, N. Y. 
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Perfect Sun-Screening & Perfuming agents 
SUNAROMES 


PROTECT ; : 
AGAINST Just mix Sunaromes with the base you prefer... water-gum, 


THESE 
SUN-BURNING 
RAYS! 


water-alcohol, or even water alone. You can also use a 
cream base, mineral oil, fatty oil, etc. It’s the Sunaromes 


that make them effective sun screens ... and scent them so 














attractively. The protection is positive . .. and there is no 


problem of skin irritation. 


WRITE TODAY FOR COMPLETE DATA, 
FORMULAS & SAMPLES WITHOUT OBLIGATION 


SUNAROMES completely screen out harmful rays of the sun between 
2900-3100 angstrom units. 


SUNAROMES permit sufficient of the actinic rays to reach the skin 
for a beautiful and healthful tan. 


+ 


SUNAROMES combine a perfect and tested sun-screen and a wide 
» choice of perfumes, soluble in all media, for easy and simple 
manufacture. 
y 
SUNAROMES are economical to use. 
SUNAROMES are non-irritating to the skin and stable in the finished 


cr 





Stocks Carried in Principal Cities w St. Louis + Toledo * Toronto 
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Your Product will be in good company at the 


Private Brand Division of Avon Products, Ine. 





Avon’s laboratories have had more than 60 years 
of experience in the manufacture of quality cos- 
metics and toiletries . . . experience for which there 
is no quick substitute. And it is that experienced 
treatment that keeps a quality product in the best 
company at the point of sale. 


The good companions will be those well-estab- 
lished brands of fine cosmetics and toiletries that 
are forging ahead, steadily building regular repeat 
sales . . . quality products whose manufacture is 
confidently entrusted to the skilled care of an ex- 
perienced staff of workers under the direction of 


cosmetic technicians of renowned ability. Avon’s 
executive staff includes specialists in every branch 
of cosmetic and toiletries production. 


If your plans call for increased volume, why not 
at least explore the possibility of improving your 


quality! 


30 Rockefeller Plaza, New York 20, New York 


STRATEGICALLY LOCATED PLANTS & LABORATORIES 
© Suffern, New York e¢ Pasadena, California « Montreal, Canada 
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ATEN ORT 


are produced by us from finest cistus plants. 





Both products are excellent fixatives in perfumery and soap making. 


LANITIS BROS. Ltd. 


P.O. BOX 286, 
LIMASSOL—CYPRUS 


NEW YORK REPRESENTATIVE: CALVERT MILLS CO... 15-25 Whitehall Street, New York 4, N. Y. 





The front view of our new distillery; completed in 1950 


{Iso available: Finest Chios Mastic Resinoid (Soluble), an excellent fixing agent. A very useful 
product for confectioners. 
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FOR Superior Quauity 
FoR Urunatehed ciarity 


+ FOR Consistent UNIFORMITY 
A 


i 
j 
‘ 


8 out or 10 suv... 
EXCHANGE OIL of LEMON 


When any product sells four times as well as all of its competition combined, 
that’s a sure sign of quality. No product can hold such a dominant sales position 
year in and year out unless it fulfills all of the exacting requirements of thousands 
of quality-conscious buyers. Exchange Oil of Lemon does just that... with a con- 
sistency and regularity that have made it the standard in its field. So little Lemon 
Oil goes so far, why risk buying anything but the best? 


Always specify it by the brand name when you order— 


Distributed in the United States rae 
exclusively by | al al CALIFORNIA FRUIT GROWERS 
FRITZSCHE BROTHERS, INC. EXCHANGE 
76 Ninth Avenue, New York 11, N.Y. PRODUCTS DEPARTMENT 


ONTARIO, CALIFORNIA 
DODGE & OLCOTT, INC. Producing Plant: 


180 Varick Street, New York 14, N. Y. Ol a OF Exchange Lemon Products Co. 
Corona, California 


LEMON 
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As WE SEE IT, our greatest service to 
the customer is to supply him a grade of 
raw material that will help him make his 
finished product superior -- qualitywise -- to 
other competing brands. Essential to that 
ideal of service are the following: 


ne ee 


I. Sound knowledge of what constitutes a fine 
material. 


2. A fixed policy of control that insures critical 
examination and selection of all materials offered. 
3. A concept of business ethics that regards 
“integrity” as something more than just a word. 


Is not the product, made according to these 
principles, bound to be better? On that 
premise we solicit your inquiries. 


CREATORS of MADE-TO-ORDER FRAGRANCES 
for PERFUMES, TOILETRIES and COSMETICS 
* 

ODORANTS and DEODORANTS for INDUSTRIAL and TECHNICAL USE 
a 
SUPPLIERS of AROMATIC CHEMICALS, BASIC 
PERFUME and FLAVOR RAW MATERIALS 


* 
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- P * 
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‘A . cs (if 3 ° 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 
Obio, Cleveland, Obio, “Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
*St. Louis, Missouri, *Toronto, Canada and *Mexico,D.F. FACTORY: Clifton, N. J. 














INTEGRITY IS SOMETHING 
MORE THAN JUST A WORD... 


Tur INTEGRITY of an individual is a condition of 
character that comes from within—an habitual, deep- 
seated morality that refuses any compromise with hon- 
esty, uprightness or truth. Corporate integrity is personal 
integrity multiplied many times. But it has validity and 
substance only to the extent that it is made a guiding 
principle of management and is pursued vigorously by 
those in positions of high office or control. It cannot be by 
words alone, but by practice, action and deeds of wise 
and able management that a supporting organization can 
be inspired to higher purpose, greater accomplishment 
and a sense of responsibility beneficial to all with whom 
it deals. Business, today, as a result of its amazing respon- 
siveness to public and national needs, is held in general 
high regard. This favorable position becomes even more 
pronounced as public indignation mounts with each new 
disclosure of government laxity and official breach of 
trust. It is Management's job to keep Business’ banner 
flying high. It can do so no better than by avoiding com- 
placence and the giving of mere lip service to its ideals. It 
must not forget that /ntegrity is something more than just 


a word! 


FRITZSCHE BROTHERS, Inc. 
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PILLS PREFERRED.... 


Whatever its form, whether tablet, capsule, emulsion, powder or pill, the pharmaceuti- 
cal preparation will enjoy readier acceptance if its flavor is appealing—not repelling— 
to the average person’s taste. Occasionally, there is the ingredient that defies even the 
most skilled effort to achieve complete flavor coverage, but in no case is such effort 
entirely without certain improved effect. It is when the pharmaceutical manufacturer 
is faced with problems of flavor—whether simple or complex—that the facilities and 
experience of our 80-year old establishment can serve him to profitable advantage. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES avd *STOCKS: Atlanta, Georgia, Boston, Massachusetts Chicago, Illinois, Cincinnati, 
Obto Cleveland, Obic Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 


*St. Louis, Missouri, *Toronto, Cauada and *Mex.co,D. F. FACTORY: Clifton, N. | 
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toma Cant Be Built tn a Day. 


IT HAS TAKEN YEARS to develop many deve loping such aromas for many vears 
captivating aromas to fit the inereasing demand and is ina position to supply proven products 
for perfumery. In order to assist manutacturers in to fit almost any problem. Why don’t you consult with 
shortening the development period of thei: NALGATUCK AROMATICS? You'll find a perfect 
new produc ts, NALGATLCK AROMATICS combination of skill. resourees and experience 
has been constantly experimenting ind to help you handle your odor problem. 
CS 
. Zee OP 
Bt“ ia —— 
2 f . ’ ¢ “ - a 7 
Write. or call us—soon! y at “OSS 


nai iene Tien " NAUGATUCK © AROMATICS 


; 0 
commercial uses. oe DIVISION OF UNITED STATES RUBBER COMPANY 
SOAPOLS—For bar, paste and liquid soaps. NO) 25-4 Fourth Avenue, New York 10, N. Y.—701 South La Salle Street, Chicago 5, lily 
"sronto—Montreal yf 
SHAMPAROMES—For liquid, cream and paste AY 0. Toroat Aa fontr Y 
N Sole Distributors for: V/ 
shampoos. -= eines i feed (Ju 
Tels ERUNO COURT, S. A., GRASSE, FRANCE YS 
MODERN BASES—For fine perfumes, colognes, SO, s 4 Vows 
toilet waters, toilet preparations, etc. “SS a ‘ 
o aT = Se 2. L- fe 
6 <a : — — 


CREAMODORS—For all types of creams and lotions. 


MANUFACTURERS OF AROMATIC CHEMICALS— IMPORTERS OF ESSENTIAL OILS 
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But to achieve the ultimate, intangible 
effect, that drop of perfume must contain the creative genius and the scientific perfection 
of the master perfumer and the purity of 


dependable materials. 


For creative assistance and the finest in 





perfume materials, van Ameringen-Haebler, Inc. 


stands able and ready to serve you. 


$21 WEST S7TH STREET, NEW YORK 19, N. Y. 
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CARR-LOWREY \ 
GLASS CO. 


yy: ee rae and manufacturers 


of fine glass containers 


Factory and Main Office: BALTIMORE 3, MD. . New York Office: 40 W. FORTIETH ST ° Chicago Office: 1572 MERCHANDISE MART 
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( sells your products 





‘ 


Creative Perfumery is the art and science of producing the correct, 
the perfect fragrance for any given product. More .. Creative 
Perfumery is the dynamics of Fragrance applied to modern 
merchandising for easier selling . . . for more satisfied customers. 
With original notes, subtle compositions and imaginative 
harmonies D&O Creative Perfumery can become a compelling 


and successful factor in your Sales picture. Consult D&O 


180 Varick Street - New York 14,N. Y. 





DO; DODGE & OLCOTT, INC. 


ATLANTA « BOSTON « CHICAGO « CINCINNATI «+ DALLAS « LOS ANGELES « PHILADELPHIA’ ST LOUIS « SAN FRANCISCO 


ESSENTIAL OILS + AROMATIC CHEMICALS + PERFUME BASES + VANILLA + FLAVOR BASES 
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‘ , ® ? Xz Se 
ale Yon <e st Rose perfumes are fashionable but, by an unfortunate coincidence natural 
‘ : ; Paw ae Rose is extremely scarce—The combined efforts of our laboratories enable 
2 ‘ ; . “* us to offer the following scale of products. 
Van gat’ Hay de os ROSE BASE 49 


a substitute for Otto of Rose 


ROSE DE MAI BASE A 52 


which blended judiciously with Natural Absolute makes possible 
the creation of an excellent substitute. 


ROSE DE MAI 52 
HyDRO ROSE 


recommended for use in creams, powders, lotions. 


PAVONIA 


A Powerful and Extremely Lasting Rose 


ROSE W 


a cheaper substitute. 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17,N. Y. 








CHICAGO BRANCH LOS ANGELES BRANCH 


512 NORTH DEARBORN ST 5517 SUNSET BOULEVARD, HOLLYWOOD 










SOLE AGENTS IN UNITED STATES AND CANADA FOR 
ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 
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Jesiderata 


by MAISON G. pENAVARRE, F.A.LC. 


To Rep. Delaney and F.D.A. 


On September 15, 1951, acting 


commissioner of the Food and 
Drug Administration, John L. Ha 
vey, addressed himself to Mr. V. A. 
Kleinfeld, Counsel for the Delaney 
Committee, on the general subject 
of serious mishaps which occurred 
in the cosmetic industry since the 
inception of the Food and Drug 
Act of 1958. Since that time, in the 
thirteen vear period involved, (1) 
one person died from a cold wave 
solution containing ammonium 
hydrosulfide; (2) during the war, 
dermatitis occurred on the necks 
and faces of some women using 
hair lacquer pads fabricated from 
a synthetic resin used to replace 
shellac; (3) later a nail polish base 
coat caused darkening and damage 
to the fingernails; (4) in 1951, sev- 
eral shampoos were seized because 
they produced irritation in the 
human eve, even though shampoo 
is not intended to be used in the 
eves. 

While the F. D. A. insisted that 
the lady in Atlanta died from a 
cold wave given to her, there is 
considerable doubt among other 
sources, but be that as it may. 

The hair lacquer pads produced 
skin irritation in a number of cases 
during an era when a lot of things 
used as substitutes produced all 
kinds of reactions from 
drugs, or cosmetics. 

In the case of the nail polish 
base-coat, it is understood that 
some tests were made and _ the 
results indicated the product to be 
satisfactory. Difficulty did not de 
velop until the product got into 
wider use. 

The shampoo seized produced 
corneal opacity when introduced 
into the eye even though shampoo 
is no more intended for the eye 
than water is intended for the 
lungs. In either case, undesirable 


foods, 
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results can take place if improperly 
used, 

All of these horrible things hap 
pened because the F. D. A. feels 
that there is not enough legislation, 
and it is accordingly aiding or 
abetting Representative Delaney 
who is trying to find out whether 
“more legislation” is needed to 
“protect the public.” 

A few mishaps occurred in the 
drug industry, where the kind of 
laws do exist, that the F. D. A. 
would like to have applied to 
cosmetics. 

During the same period, how 
many deaths resulted from im- 
properly labeled drugs, such as the 
sulfathiozole-phenobarbital mix-up? 
What happened in the case of the 
senna laxative for children? And 
rather than go into the boring 
details of what has happened with 
the scores of ampoule solutions and 
single and multiple dose units old 
or new, which were made and sold 
under the strict regulations which 
the F. D. A. has possessed since the 
inception of the 1938 Act, it is sug- 
gested you read the “Notices of 
Judgement,”” published by the 
F. D. A. for the facts themselves. 

So, while two wrongs don’t make 
anything right, we can see that 
legislation is not the answer. The 
F. D. A. knows better than anyone 
that it is the integrity of the manu 
facturer that counts the most. Even 
though the  phenobarbital-sulfa- 
thiozole episode occurred at a com- 
pany having the best control 
procedures and the highest in- 
tegrity, the F. D. A. has few prob- 
lems with most well-known manu- 
facturers but a lot of problems 
with the “fringe.” There is a 
“fringe” in every industry that is 
the source of that industry’s 
troubles. 

We have it in government circles, 
where most of the people are hon- 
est and conscientious, but there are 





M. G. deNavarre at work in his laboratory 


a few stinkers who cast a_ bad 
reflection on the others. Need we 
sav more here? 

And while on this general sub- 
ject, one cannot help but wonder 
why the F. D. A. has taken no 
action on boric acid used as a 
dusting powder on infants when it 
has been established by enough 
medical authorities at recognized 
hospitals that boric acid is a poison 
to infants. It is one of the curious 
paradoxes in these conflicting 
times. 

No, Mr. Delaney, more legisla- 
tion is not the answer. F. D. A. 
removes dangerous products quick- 
ly enough as it is. F. D. A. cannot 
prevent “reactions” that occur in 
wide consumer tests even though 
they don’t show up in tests of 200 
people, or scores of animals. The 
“percentage” is against them. 


Plastic-Coated Metal Tubing 


Che value of plastic-coated metal 
pipe is already apparent to all. Un- 
fortunately, metal tubing coated in 
similar way has not been generally 
available until recently. The sup- 
plier now offers such tubing in 
square, triangular, oval and stream- 
lined shapes. The plastic coating 
consists of polyethylene and vinyl 
plastic. The coating is resistant to 
corrosion, not injured by change in 
temperatures and, of course, is free 
from static shock. 


Firing Old Employees 


This department doesn’t special- 
ize in philosophy but there are 
times when one wonders at the wis- 
dom exercised by executives when 
they allow an employee to stay 
with them for 20 or 30 years and 
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Tegacid .... Tested... Trusted... 


Glyceryl Monostearate — Acid Emulsifying. For 
anti-perspirant — deodorant creams, lotions and 
ointments—all greaseless, medicated formulations. 


T in Glyceryl Monostearate — Self Emulsifying. For 
eg *eee © © neutral greaseless creams, lotions, ointments, sun- 
tan creams. 


Te gin P ee Propylene Glycol Monostearate — Self Emulsify- 


ing. For greaseless creams — brushless shave, 
foundation, suntan: lotions — foundation, suntan, 
cosmetic stockings: ointments. 


Tegin als e e Vlyceryl Monostearate— Non Self-Emulsifying. : 


Used in conjunction with auxiliary emulsifiers. ; 


Lanolin Absorption Bases 


Protegin x e For Nite Creams and Ointments 


Iso-lan eeeece For Creams, Lotions and Ointments 


Tegosept Preservatives ...Gallate Antioxidants 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 


SERVING INDUSTRY FOR A QUARTER CENTURY 
SALES REPRESENTATIVES 


BOSTON + CHICAGO + LOS ANGELES + ST.LOUIS * MONTREAL + TORONTO 
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then let him go. This department 
has argued before and does so 
agall that if it takes a company 20 
or 30 years to find that there is 
something wrong with a man, it 
looks pretty bad for the manage- 
ment. On the other hand, the com- 
pany has a very substantial invest- 
ment in that man and it is very 
dollar foolish to lose him. This is 
just plain good business. 

And yet regularly one hears of 
men in this industry who, after 
having served one firm for so many 
years, being let go because of some 
internal political situation or be- 
cause of some changes within the 
company program. 


Is Menthol Dangerous? 


In an article by Highstein 
and on appearing in the 
J.A.M.A . 146, 817, 1951, the au- 
thor’s describe an allergy to men- 
thol brought to light by the smok- 
ing of mentholated cigarets. The 
patient developed nonthrombocyto 
penic purpura. The rash appeared 
and disappeared as the patient did 


Questions and Answers 


918: Liquid Dandruff Remover 
Q. We are planning on including 
some thin clear liquid dandruff re- 
mover in our present line of cos- 
metics. Please send us your best 
formula. 

R. R. Sweden 
A. Your liquid dandruff remove 
covers a considerable amount of 
work. These products can be high- 
ly alcoholic or not alcoholic at all. 
Resorcinol monoacetate also known 
as euresol is probably one of the 
best known and most widely used 
scalp antiseptics for the purpose 
such as you have in mind. We sug- 
gest that you try formula 135 in 
the book “The Chemistry and 
Manufacture of Cosmetics.” 


Resorcin Monoacetate 2.5 parts 
Unsaturates 3” 
Oil Clove os ™ 
Cinnamein 2.0 ” 


Alcohol §.D. to make 100.0 ” 
Dissolve the ingredients in alcohol, 
set aside for a few days then filter 
bright. 


919: Powdered Dentifrice 

Q. I would like to obtain a formula 
for making a powdered dentifrice. 
The basis of the dentifrice would 
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or did not smoke the mentholated 
cigarets. There seems to be no pre- 
vious report of such an allergy to 
menthol. 

In view of the wide use of men- 
thol in shaving creams and lotions 
in particular, and recently in the 
frozen stick cologne, one wonders 
if the industry's experience can in 
some way tie these findings to their 
own. Here is a potential threat that 
every user of menthol in cosmetics 
should investigate completely. 


Deep Stain Lipsticks 


It is no secret that propylene 
glycol has been used in deep stain 
lipsticks for the purpose of dissolv- 
ing the staining ingredient and 
causing a rapid penetration of the 
same into the skin. 

However the propylene glycol 
has a characteristic unpalatable 
taste. One of the well known aro- 
matic houses has developed a type 
of propylene glycol in which the 
unpleasant taste has been over- 
come, specifically for use in the 
deep stain type of lipstick. 


be salt (200 mesh) and sodium bi- 
carbonate. What proportion of fla- 
voring should I use and what kind 
and in what proportion should I 
use soap to obtain a 
dentifrice? 


foamy 


Y. Illinois 


1. The question of making a pow- 
dered dentifrice with salt and bi- 
carbonate of soda resolves itself 
into using a proportion of the one 
ingredient to the other that gives 
you a satisfactory taste. Too much 
soda is brackish, too much salt will 
of course be salty. Ordinarily from 
5 to 10 per cent of soap powder is 
required to give adequate foam. 
The choice of flavor is entirely up 
to you and it is suggested that you 
contact some of the perfume houses 
advertising in The American Per- 
fumer for samples of flavor com- 
pounds for this purpose, indicating 
the type of flavor you desire. 


920: Water-in-Oil Emulsions 


Q. On _page 106 you mentioned 
under “Hair and Scalp Prepara- 
tions” the cream oil hair dressings 


which you identify as water-in-oil 
emulsions. We wonder whether 
this is a typographical error and 
should read, “oil-in-water.” In our 


opinion a water-in-oil emulsion 
would have a rather greasy feel, 
while the oil-in-water emulsions 


would be more suitable for the 
purpose. We should certainly ap- 
preciate it if you would let us 
have your opinion on this matter. 


M.I.N., New York 
A. The statement made about 
water-in-oil emulsions is correct. 
The success of the product speaks 
for its acceptability. While there 
are oil-in-water emulsions on the 
market, water-in-oil emulsions still 
outsell them to our knowledge. 


21: Maintaining Lather 


Q. | would like to know what is 
added to shaving soaps and creams 
to prevent the Jather trom break- 
ing down and running as other 
sOaps do. 


H. O. S., Penna. 


A. Regarding an addition to shav- 
ing cream to prevent a breakdown 
of the lather, this is accomplished 
in part by the proper balance be- 
tween the fatty acids used in mak- 
ing soap and by the addition of 
such materials as methyl cellulose 
or cetyl alcohol in a concentration 
of about 1 pe cent. 


922: Water Repellent 
Q. We are interested in a water 
repellent to be used in a hair prep- 
aration. Oil soluble. Can you please 
advise us where we can get this 
material and some information to 
prepare same. 

L. B. C., New York 


A. Any oil applied to the hair will 
repel water. Sometimes calcium 
stearate is added to oil to increase 
water repellance but this addition 
will solidify the oil. 


923: Negro Hair Straighteners 

Q. We are interested in as com- 
plete information on the formula- 
tion and use of permanent hair 
straighteners and cold wave lotions 
for the Negro trade, as you can 
give us. 


M. M., New York 
A. The compounding of Negro 
hair straightener is full of prob- 
lems. The wise thing ts for someone 
like yourself to buy private label. 
The name of one of the best com- 
panies we know of making such a 
product is sent to you separately. 
Lo make these things from the 
raw materials requires special 
equipment, careful handling and 
processing. 
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Emulsificans 


Constitution and characteristics of an officially recog- 


nised oil in water emulsifying agent. 


versions are utilised in cosmetic manufacture. 


F. V. 


MONG the numerous cosmetic emulsifying agents 


oil-in-wate 
emulsions, the general type known to pharmacists 


that in normal circumstances form 
as Cera Emulsificans is of more than passing interest. 
rhis general type is probably, in fact, the most widely 
used pharmaceutically of all O/W emulsifying agents 
in current U.K. practice. It is also highly esteemed and 
much used in cosmetic manufacture. There are, further 
more, many signs apparent that the same general type is 
being increasingly utilised in the U.S.A., where of course 


it has to compete with the most comprehensive range 


® Editor, Soap, Perfumery & Cosnietics, London, England. 





Hooded hoppers and mixing plant in the face powder production 
department of a well known British cosmetic firm. Complete absence 
of air borne dust is a notable feature. 
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. How improved 


Part I. 


WELLS 


of emulsifying agents available anywhere in the world. 
It will be readily appreciated that Cera Emulsificans, 
or emulsifying wax, is a generic term that calls for 
further explanation and definition. Probably the most 
satisfactory means of clarifying the issue is to adopt the 
historical approach. Very briefly, the history of this im 
portant group of emulsifying agents is as follows: 


Historical Development 


\round 1930, research chemists of the Deutsche Hy- 
drierwerke A.G., pioneers in the commercial production 
of higher fatty alcohols by catalytic hydrogenation, 
found that by combining a fatty alcohol with its sul- 
phated derivative they obtained an emulsifying agent 
with properties superior to those of either of its con- 
stituents. The higher fatty alcohols by themselves act as 
relatively weak emulsifying agents of the water-in-ol 
type, while the sulphated fatty alcohols are powerful 
emulsifiers of the oil-in-water type but their emulsions 
are somewhat unstable and lacking in consistency. The 
combination of the two was found to yield stable oil-in- 
water emulsions of practically any desired consistency, 
from a thin milk to a stiff cream. Though this combina- 
tion was thus developed more or less empirically, the 
general scientific principle underlying its formulation 
(i. e. the efhicacy of mixed emulsifiers of opposing type) 
has since been confirmed on theoretical grounds by such 
eminent workers as Schulman and Cockbain. 

From 1932 to 1939, this first proprietary emulsifying 
agent of the Cera Emulsificans type became increasingly 
popular in Europe as a basic constituent of toilet creams 
and pharmaceutical salves. One of the earliest papers in 
English to be published on the subject was the con- 
tribution of the late H. Stanley Redgrove to a British 
pharmaceutical journal in 1933.‘ The same author, in 
1937, amplified his views on this type of emulsifying 
agent in the following terms*: 

“An emulsifying agent, which is very effective, is ob- 
tained by converting commercial mixtures of cetyl and 
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stearyl alcohol into the acid sulfates and neutralizing 


with soda. These “sulfonated’”’ alcohols, as they are 
called, are usually marketed in the form of mixtures con- 
taining about 90 per cent of free alcohols and 10 per 
cent of sulfated product. For most purposes, the propor- 
tion of sulfated alcohol is too high, as so little as about 
| to 2 parts of this product per 1,000 parts of finished 
cream suflices to produce a good and stable emulsion. 
It is desirable therefore to use mixtures of the 10 per 
cent sulfated alcohols with relatively high proportions of 
the corresponding free alcohols.” 

For certain applications, but not for all, Redgrove’s 
comments, as we shall see later, are perfectly in order 
and well founded on fact. Meanwhile World War II 
brought about a further expansion of the use of this 
partially sulfated fatty alcohol product in pharmaceuti- 
cal ointments and ointment bases—practically all as a 
result of impartial investigation by the highest medical 
and pharmaceutical authorities in the United Kingdom 
such as the Medical Research Council. It was included 
in various editions of the N.W.F. and B.P. addenda and 
became so important that when shortage of raw material 
limited the quantities that could be produced, the Brit- 
ish Directorate of Medical Supplies took control and 
limited its use to the highest pharmaceutical purposes, 
including the large demands of the Armed Forces at 
home and overseas. 

With wartime restrictions abolished, this popular 
emulsifying wax became freely available once again to 
the cosmetic industry—much to the relief of chemists 
who had, in the interim, been forced to purchase or 
devise substitutes. A word or two regarding other “‘self- 
emulsifying waxes” may here be interpolated. Some, as 
offered on the market, were more or less crude mixtures 
of restricted applicability; others were basically stearic 
acid partially saponified to give a mixture of stearic acid 
and sodium stearate etc., with perhaps traces of lanolin 
or paraffins present; and still others were products only 
approximating to the requirements of the B.P. Cera 
Emulsificans. Concerning the partly saponified emulsi- 
fying bases, Frank Atkins, B.Sc., F.R.LC., recorded at 
the time® that “creams made from bases of this type are 
not compatible with a wide range of reactive materials, 
as are those made from the partially sulfated type of 
emulsifying agent.”” This, of course, is perfectly true, 
and serves to emphasise one of the main advantages of 
Cera Emulsificans, namely its versatility. 

We may recall that, at this stage, a number of articles 
and patent specifications connected with this subject had 
seen the light. Thus a patent taken out in 1938* for a 
thioglycollic acid depilatory refers to the combined use 
of 9 parts of stearyl alcohol with | part of sulfonated 
stearyl alcohol. In 1939, the late Frank H. Sedgwick, 
writing on the cosmetic applications of cetyl and stearyl 
alcohols,® had listed sodium alkyl sulfates as the most 
satisfactory of auxiliary emulsifiers for use with these 
fatty alcohols. On the pharmaceutical side, Mumford 
and Soulsby® * had published work leading to the much 
wider use in salves and ointments of partially sulfated 
alcohols. In the U.S.A., many concurrent investigations 
had been in progress: here one particularly recalls the 
valuable, though somewhat controversial, details pub- 
lished by J. Macias-Sarria.* One of the highlights of the 
British Pharmaceutical Conference in 1947 was the 
paper read by J. W. Hadcraft, who reminded his audi- 
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ence that “the most commonly used anhydrous O/W 
base” at that time was a proprietary mixture containing 
partially sulfated fatty alcohols. 

The most important date in the history of Cera 
Emulsificans, however, is 1948—for it was in that yea 
that it became the subject of an official monograph in 
the British Pharmacopoeia. 

From 1948 to 1951, many observations on this general 
type of emulsifying agent have been published, as well 
as a number of formulae based on Cera Emulsificans or 
modifications thereof. Some of these modifications are of 
considerable interest, a few being of even greater utility 
to cosmetic manufacturers than the product officially 
specified in the B. P. 

Cera Emulsificans B. P. 

Betore proceeding further, however, it is desirable to 
examine the monograph that appears in the 1948 edition 
of the British pharmacopoeia. For the benefit of readers 
who have no copy of this volume, the following brief 
but necessarily incomplete details are given. Under the 
heading Cera Wax) it is 
stated that this product alcohol 
and sodium lauryl salts of 
higher primary aliphatic alcohols.” It is said that a suit- 
able preparation may be obtained by melting 90g. of 
cetostearyl alcohol and heating to about 95°. To this 
10 g. of sodium lauryl sulfate is added. When mixed, 
t ml. of distilled water is added and the whole heated to 
115°. Maintaining the same temperature, vigorous stir- 
ring is continued until frothing ceases and the product 
is translucent. Cooling should be rapid. 

The white or pale yellow waxy solid so formed is de- 
scribed, and the following figures are given for its acid, 
iodine and saponification values respectively: not greater 
than 0.1, not greater than 5, not greater than 1. Un- 
saponifiable matter, 88 to 92 per cent. Other figures 
given are not of major importance for the purposes of 
this review, except the figure of 95 parts per hundred 
which is given as the degree of solubility of the product 


Emulsificans (Emulsifying 
“contains cetostearyl 
sodium 


sulfate or similat 


in alcohol. 

The first point that arises in considering this specifi- 
cation is that products complying with it need not neces- 
sarily come up to the standard of the original partially 
sulfated alcohol product or, indeed, with that of other 
similar products, whether prepared by the user in his 
own laboratory or purchased from reputable commer- 
cial sources. 

Readers of the specification should appreciate at the 
outset the fact that, wherever the British Pharmacopoeia 
specifies a compounded product (i. e. one which is other 
than a single chemical entity), it always gives one pos- 
sible method of making the compounded product, so 
that the individual pharmacist may, if he wishes, pre- 
pare it from its component parts. The B.P. follows this 
principle in its Cera Emulsificans monograph. It does 
not necessarily follow that the method given is a good 
one, or is even at all applicable to bulk manufacture. In 
regard to the particular formula and method published 
in this case, I feel that I can safely say the following: 

Firstly, sodium lauryl sulfate is specified as a constitu- 
ent of the formula, although the preamble clearly states 
that any “similar sodium salts of higher primary ali- 
phatic alcohols” may be used. In general, though not for 
all cases, the choice of sodium lauryl sulfate is not to be 
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View in the cream mixing section of a British cosmetic firm with slabs of emulsifying wax in the foreground. The covered ports in the floors 
are used for feeding the finished creams to the hoppers of filling machines on the floor below. 


commended, because it is on several counts less satisfac- 
tory than certain homologous products, notably sodium 
cetyl and sodium stearyl sulfates. Quite apart from 
other considerations, such as relative skin irritant action 
under favorable conditions, emulsifying waxes made up 
in this way with the lauryl sulfate sodium salt give 
emulsions substantially less viscous than those given by 
mixtures of 90 per cent cetyl/stearyl alcohol and 10 
per cent of the same mixed alcohols sulfated. Successful 
proprietary products are usually prepared on the latter 
basis. The lack of viscosity referred to in the B.P. emul- 
sifying wax holds true in all cases, whether the final 
emulsion contains wax and water only, or wax, water 
and other ingredients. 

Secondly, the method cited in the B.P. specification is, 
of course, quite unsuitable for commercial requirements 
and is not in any case adapted for bulk manufacture. 
The heating together of any sodium alkyl sulfate, and 
in particular sodium lauryl sulfate, with water for any 
length of time at 115°C is bound to result in a partial 
breakdown of the compound, and in a very low pH on 
the acid side. In fact, thirty minutes’ heating at the much 
lower temperature of 80°C is likely to begin this hy- 
drolytic process and, once begun, it continues slowly 
thereafter, even when the batch has cooled. 

Successful proprietary waxes of the Cera Emulsificans 
type are not made in this way, but by process utilising 
minimum temperatures. For most purposes the best of 
the proprietary waxes are much to be preferred to a wax 
produced in strict accordance with the B.P. specification. 
Alternatively, the cosmetic chemist may at times preten 
to use the separate fatty alcohols and sodium alkyl sul- 
late, in accordance with the method of preparation de 
scribed by Pickthall.° 

My third criticism of the specification is written solely 
from the cosmetic manufacturing point of view. The ac 
tual analytical details are quite satisfactory for the hos- 
pital dispenser or pharmacist, but for cosmetic and toilet 
preparations, and for proprietary creams and ointments, 
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which retail to the public, the limits given are in some 
instances unnecessarily narrow and in others rather too 
wide. To illustrate the latter point, one may observe 
that the sodium sulfate content is not directly men- 
tioned, but indirectly one may calculate that it could go 
up to nearly 5 per cent—whereas in a good commercial 
product the sodium sulfate content should be less than 
| per cent. 

It is not my intention, however, to belittle or condemn 
the B.P. specification for Cera Emulsificans. Un- 
doubtedly it represents a step in the right direction, by 
giving official status to a very important class of emulsi- 
fying agents. On the other hand, its limits are wide 
enough to permit the acceptance of products that need 
not, in fact, come up to the uniform and established 
high standards of the original partially sulfated fatty 
alcohol product—on the success and prestige of which 
the B.P. monograph is incidentally based. Careful dis- 
crimination is therefore essential when purchasing an 
O/W emulsifying agent of the B.P. Emulsifying Wax 
type for cosmetic use. 


Modifications in Practice 

What, then, are the qualities that should be sought 
after, in a good product of the Cera Emulsificans type? 
Much, of course, depends upon the use to which the 
emulsifying agent is to be put, but for the majority of 
face cream and make-up emulsions the partially sulfated 
cetyl /stearyl alcohol products are to be preferred. The 
original and still the most widely used product of this 
type is prepared by the sulfation under special condi- 
tions of a homogeneous mixture of cetyl and steary] al- 
cohols, so that the final mixture consists approximately 
of 10 per cent of the sulfated homologous series of fatty 
alcohols together with 90 per cent of the same alcohols 
unsulfated. This general type of product, which is nowa- 
days produced by more than one firm, still show varia- 
tion from source to source. The original has been 
accurately described in the following terms:!° 
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as we shall call it— 
is a waxy solid, white or pale yellow in colou and vir- 


Cera Emulsificans (Commercial) 


50°C and shows a 
may be amorphous ot 
somewhat crystalline. It is self-emulsifiable in water, giv- 
ing an oil-in-water type of emulsion: more frequently it 


tually odourless. It melts at about 


characteristic fracture which 


is used with oils, fats and waxes etc. to give O/W emul- 
sions of remarkably good appearance and stability. Such 
emulsions can also hold in suspension a considerable 
variety of pigments etc., as in powder creams and other 
make-up cosmetics. Inorganic salts of the monovalent 
metals may likewise be introduced in reasonable con- 
centrations into these emulsions, without detriment to 
stability. 

Neutral in itself and readily utilisable for the produc- 
tion of neutral emulsions, the product is also stable to 
appreciable variations on the acid or alkaline side, a 
property that can be further extended by buffering- 
thus giving stable emulsions over a pH range of ap- 
proximately 2.5 to 10, 

Its freedom from quantitatively minor impurities, that 
may subsequently cause major defects in the finished ar- 
ticle on storage, is one of the chief advantages that the 
original type of Cera Emulsificans exhibits over certain 
other types of emulsifying wax. Associated with this 
characteristic is its chemical stability and non-rancidify- 
ing properties. It requires no addition of antioxidants, 
but emulsions containing it should be suitably preserved 
from mould attack, as for example by the addition of 
0.1 to 0.2 per cent of one or more of the parahydroxy- 
benzoic acid esters. A point worth noting here is that 
Cera Emulsificans has good wetting properties, so that 
oil-in-water emulsions containing it should not be 
packed in metal containers prone to rusting or electro- 
chemical attack: glass, porcelain and adequately coated 
collapsible tubes are recommended as containers. 

Dermatologically, these partially sulfated cetyl /stearyl 
alcohol emulsifiers recommended. 
Ihe same observation does not necessarily apply, how- 


can be confidently 
ever, to all substitute materials—as we shall see when we 
briefly consider the published work of Macias-Sarria. 
Ralph G. Harry, F.R.LC., a well-informed and cautious 
critic of cosmetic materials, has written that the original 
Cera Emulsificans (Commercial) “is neither a primary 
irritant nor a On the contrary it possesses 
useful emollient properties and is dermatologically in- 
nocuous., 


sensitiser. 


Emulsions prepared with Cera Emulsificans (Commer- 
cial) are known for their freedom from degreasing and 
dehydrating effects. They nevertheless strike a nice bal- 
ance and facilitate, because of the polar properties of 
their primary fatty alcohols, the lubrication of, and 
penetration of emollients etc. into, the intact skin. They 
act well on normal, dry and greasy skins and, when de- 
sired (as in shampoo creams, for example) they can be 
readily removed from the skin and scalp with water. 

It is rarely that one finds so many desirable properties 
manifested by a single cosmetic material. One is not 
surprised, therefore, to note that Cera Emulsificans 
(Commercial) is used, or has been recommended for use, 
in an extraordinarily wide range of cosmetic and toilet 
preparations including: 

Vanishing Creams (also Foundation and Day Creams), 

Bleaching Creams, Lubricating Creams and Night 

Creams; so-called “Skinfoods” and “Skin-Rejuvenat- 
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ing” Creams; Powder Creams and Cake Make-Up; 

Baby Creams and Medicated Creams; Hair and Scalp | 

Conditioners and Hair Creams; Hair Darkening Pom- 

ades; Cream Shampoos and Jelly Shampoos; Hand 

Jellies; Beauty Milks and Liquid Creams; Barrier 

Creams and improved Calamine Creams; Insect-Re- 

pellent Emulsions; Cream Depilatories, Make-Up 

foundations and Camouflage Sticks; also Soapless 

Shaving Creams and other specialties. 

In the Formulation section of this paper that follows, 
a representative selection of formulae for such prepara 
tions is given. Sometimes the manufacturing procedure 
is indicated in detail, but in cases where any doubt may 
arise the following general notes on “Methods of Prep- 
aration” may well be taken into account, more especially 
as they are quoted from the authoritative source cited 
under Reference 11: 

“The emulsifying wax and all other oily and waxy and 
oil-soluble ingredients are melted together over a water 
bath to a temperature of between 60° and 70°C. The 
water and all other water-soluble ingredients, such as 
glycerin, soluble acids etc., are warmed separately to 
about the same temperature. The oily mix is then 
poured into the aqueous solution and the whole stirred 
constantly while cooling slowly. If it is desired to add 
solid powders as well, these should be pre-heated to the 
same temperature, and added at the same time so that 
the whole is stirred together. Rapid cooling should be 
avoided and it is particularly necessary to ensure steady 
stirring through the temperature range 50°C-40°C, Per- 
fumes or volatile oils should be added when, whilst stir- 
ring, the mass is partially cooled, and the stirring con- 
tinued. In general, the percentage of water should not 
fall below 50 and preferably not below 60 in any 
formula. 

“Perfectly stable and satisfactory emulsions can be 
obtained by simple stirring without the aid of a homo- 
geniser, but such a machine may improve the texture 
and appearance, especially in the case of very thin emul- 
sions, by reducing the particle size. A similar effect may 
be obtained by reheating the cool emulsion to a tempera- 
ture of 75°C and again stirring continuously until cold, 
and this will be found effective in where the 
emulsion has been spoilt by interruption of the stirring, 
too rapid cooling or where the formula is near the limit 
of stability. The more efficient the emulsifying machine 
used the more viscous will be the emulsion obtained 
from the same formula. When large-scale machines are 
used, a closed-type homogeniser is preferable in order 
to avoid aeration. When ‘home-made’ apparatus is used, 
care should be taken that the paddles or stirring vanes 
rotate horizontally and do not project above the surface 
of the liquid—otherwise they will drag air in and cause 
considerable aeration. 

“Only in very exceptional cases—i.e., where the emul- 
sion is near the limit of its stability—is difhculty experi- 
enced; and even then perfect emulsions can be obtained 
if special methods are tried. These emulsions should not 
be made in ordinary Enamel or 


Cases 


iron vessels. stainless 
steel is perfectly satisfactory.” 

It is here desirable to note that the Cera Emulsificans 
(Commercial) so described is not the only member of the 
interesting group of partially sulfated fatty alcohol emul- 
sifiers. We have already seen that the B.P. version of this 
wax contains 10 per cent of the lauryl sulfate in place 
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of the cetyl/stearyl. José Macias-Sarria has reported"? 
cases of skin irritation caused by a cleansing cream con- 
taining 3 per cent of technical sodium lauryl sulfate. 
While this evidence is by no means conclusive, U.K. 
practice does not favour the use of the lauryl sulfate 
in preparations intended for constant and prolonged use 
on the skin. Acknowledging the fact that the lauryl sul- 
fate is a more effective wetting agent than the cetyl 

stearyl sulfate, U.K. cosmetic manufacturers preter to 
reserve the lauryl derivatives for shampoos and detergent 
creams and to use higher homologues when an emulsily- 
ing action is desired in preparations such as face creams 
and make-up items, which are frequently applied and 
left for long periods in contact with the skin. 

While this implies a further indirect criticism of the 
B.P. specification, it is not likely that the sponsors of the 
latter would easily be beguiled into recommending a 
preparation of a pronouncedly irritant character. ‘The 
findings of Macias-Sarria should perhaps be treated with 
reserve unless a much greater bulk of supporting evi- 
dence accumulates. It is a well-known fact that some of 
the most popular lines of shampoos and brushless shav- 
ing creams, containing sodium lauryl! sulfate, have been 
marketed for years without complaint regarding skin or 
scalp irritation. (Incidentally M. G. de Navarre was ob- 
viously using sodium lauryl sulphate in a much more 
cire umspect way than Macias-Sarria when he wrote that 

“it is amazing how much oil can be emulsified with 3 to 
5 per cent cetyl alcohol and only one-tenth to one- 
twentieth the amount of sodium lauryl sulfate.” Here 
we have only 0.3 per cent of the lauryl derivative, as 
opposed to Macias-Sarria’s more lavish use of 3 per cent.) 

Jack Pickthall, while commending the value to the 
cosmetic chemist of Cera Emulsificans (Commercial) 
adds that'* “when this type of emulsifier is heated with 
water, the water extracts the sodium alcohol sulfate, 
which forms a complex at the interface with the cetyl 
alcohol. The excess cetyl alcohol forms the oil phase 
and is emulsified in the water. In some cases, emulsions 
made from cetyl alcohol ‘cetyl sulfate mixtures require 
reheating to produce fine particle size and homogenous 
emulsions. This is especially true in acid media and in 
the presence of high concentrations of electrolytes. This 
failure to produce stable emulsions at the first attempt is 
explained by the fact that it is not always possible to ex- 
tract all the cetyl sulfate from the mixture into the aque- 
ous phase, in one operation. This is strikingly demon- 
strated by making a mechanical mixture composed of 2 
parts sodium cetyl sulfate and 2 parts cetyl alcohol. This 
base will make a fairly good cream if heated with 50 
parts of water and 50 parts of mineral oil. If, on the 
other hand, the 2 parts of sodium cetyl sulfate are dis- 
solved in the 50 parts of water and the 2 parts cetyl 
alcohol in the mineral oil, the effect of mixing the two 
phases is to produce an emulsion which can only be 
equalled by the application of a great deal of mechanical 
effort to the first cream. When cetyl alcohol is replaced 
by woolwax in the above experiment, the contrast is 
even more marked,’ 

This observation of Pickthall’s explains why cosmetic 
chemists occasionally prefer, for specific purposes, to 
use the fatty alcohols and their sulfated derivatives 
separately, instead of using the ready-prepared, stand- 
ardised mixtures. 

(Part II will appear in the succeeding issue.) 
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Structure of Keratin Fibers 


HE diffraction of X-rays by keratin fibers produces 
evidence ol molecular arrangement 
that has led to the proposal of several structural models 
for the keratin molecule. Only part of the fiber consists 
of the well-ordered material that has been investigated 
by X-ray technique 


regularity in 


s, but the amount of less well-ordered 
material has not been satisfactorily determined. The dis- 
tribution of the “crystalline” keratin with respect to the 
various stri ctural regions that have been identified in 
wool and hair by light and electron microscopy also is 
not completely understood. neutral salts 
can swell either disordered or ordered regions of a fiber, 
depending on the conditions and the salt, and may pro- 
duce considerable changes in its mechanical properties. 

Abstract from paper by Richard Steele, Ph.D., Textile 
Research Institute, before Society of Cosmetic Chemists. 


Solutions of 


Foaming Properties of Surface 


Active Agents 


OAMING depends on the tendency of surface-active 

materials to orient rapidly at newly-formed air-liquid 
interfaces and to form a plastic solid membrane. Factors 
that determine the mobility of surface-active materials 
include solution viscosity and the colloidal character of 
the solute, in turn dependent on its own total concen- 
tration, concentration of the foam-forming species, ex- 
traneous ion concentration, and temperature. ‘The 
physical properties of the air-liquid interface depend on 
the molecular architecture of the agent, 
intermolecular forces, and degree of hydration; the pre- 
cise relationship of these factors with chemical composi- 
tion are imperfectly understood at present. 

Characteristics of that may be conveniently 
measured are liquid-gas content, viscosity, and resistance 
to mechanical particularly shear. Laboratory 
testing of foams is not entirely adequate for cosmetic 
evaluation. 


surface-active 


foam 


stresses, 


\ number of examples illustrating the importance 
of these principles are presented. These examples in- 
clude the function of foam stabilizers and thickeners.— 
Abstract from paper by H. W. Zussman, Alrose Chemi- 
cal Co. before Soc tely of Cosmetic Chemists. 


Cosmetic Excise Tax Collections 


OSMETIC excise tax collections for the years of 1949 
and 1950 and also the collections for the months of 
1951 so far issued are given in the table following: 


1951 1950 1949 

January $12,255,363  $ 9,836,052 $ 9,648,063 
February 12,867,842 11,654,681 12,984,776 
March 8,534,569 6,811,063 6,796,181 
April 5,746,348 6,985,099 6,913,884 
May 9,293,461 8,316,993 6,983,445 
June 8,622,275 8,136,742 7,625,450 
July 8,901,311 7,965,373 6,776,881 
August 10,252,706 9,671,335 7,807,221 
September 7,698,854 7,942,472 6,859,446 
October 9,365,932 7,900,314 6,760,409 
November 8,916,488 8,159,612 7,738,779 
December 7,781,091 7,312,007 
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The Story Of Cosmetics 


N addressing the Akron section of the ACS on Dec- 

ember 15, Maison G. deNavarre, Medalist 
ol the SCC, Technical Editor of The Per- 
fumer and vice president in charge of manufacturing 
and research for Cosmetic Laboratories, division of 
Beauty Counselors, Inc., pointed out that such things 
home furnishings and automobiles 


recent 
American 


as food, clothing, 
all have practically doubled in price since 1939, and 
that at the last census, cosmetics as a whole had in- 
creased in price only 3.1°¢ by 1947 and that the figure 
today was somewhat higher but less than 10°%. Greate 
efficiency in production and selling are the rewarding 
factors. 

Fifteen years ago, there were a couple ol dozen 
chemists employed by cosmetic manufacturers. ‘Voday 
there are hundreds in the industry. 

“How soon are dangerous products removed trom 
the market?” someone asked. The speaker said that the 
Food & Drug Administration can act almost instantly 
in removing dangerous products from the market. 
Wholesalers, jobbers and retailers are contacted by 
either national radio broadcasts or by telegraphic di- 
rective, coupled with the local police departments; 
dangerous products can be removed within a relatively 
few hours. 

lo the question, “Is mascara harmful?”, it was men- 
tioned that not only is it not harmful, but more 
women should use it to accent their eyes. Too few 
\merican women give eye make-up the time, thought 
and consideration they give to the use of lipstick, 
though eyes are more expressive. Mascara as it is made 
today is as innocous as it is possible to make. It is free 
from irritation, is not runny and will not rub off. 

When asked if permanent waving hastens graying 
of hair, the speaker pointed out that a good permanent 
wave enhanced the appearance of all hair. Graying of 
hair following permanent waving has never been seen. 

When asked about the antiseptic 
borated talc, it was pointed out that Boric Acid is a 
weak antiseptic and that it was suspected this time as 
the cause of death among infants whose bodies had 
been dusted with or exposed to Boric Acid in one form 


properties ol 


or another. 

The use of silk in cosmetics was touched on. The 
speaker mentioned that there is no why it 
should be used because while the word “‘silk’’ connotes 
a lovely sheer feeling in the mind, powdered silk itself 
is far from what one might expect it to be. It is not 
inert, it can putrefy, and has the potential for being 
a source of skin sensitiveness. The speaker did not 
know if these theoretical considerations were actually 


reason 


confirmed by use. 

Hormone creams came in for discussion too. ‘The 
speaker mentioned that estrogen is the hormone gen- 
erally used and that its ability to increase water reten- 
tion by the true skin is well known to all of the medica! 
profession. Biopsy sections taken from treated and 
untreated skin show this property well along with an 
increase in the blood capillaries. Since in old age there 
is a lower blood supply resulting in poorer skin colon 


and lower water content in the skin, the effect of 
estrogen on such senile skin can be very desirable. 
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In reply to the question as to whether hormone creams 
could cause cancer, it was pointed out that if this 
supposition were true, the Food and Drug Administra- 
tion in Washington would have removed these products 
from the market a long time ago. There are no refer- 
ences in the science literature to confirm any implica- 
tions that estrogenic hormone creams can produce 
cancer. The speaker pointed out that loose statements 
made by some of the experts testifying before the 
Delaney Committee were not supported by facts and 
were strictly personal opinions which are meaningless 
il not backed by experimental data. 


Chemical Treatments on Hair 


CRITICAL analysis of the stress-strain properties 

of hair has revealed new information about its mole- 
cular structure. Unique changes in stress-strain behavior 
can be produced by the alteration of specific chemical 
bonds. These unique changes furnish the evidence for an 
hypothesis on the strength contributions of the various 
chemical bonds known to be important in the elasticity 
of hair. In particular, the role of the disulphide bond is 
clarified. This is the bond most affected by permanent 
waving and hair bleaching.—Abstract from paper by 
Walter J. Hamburger, Ph.D., Fabric Research Labora- 
tories before Society of Cosmetic Chemists. 


Hair Soils and Detergency 


HE types of soil on human hair vary widely among 

people depending upon differences in the function- 
ing of the glands of their scalps, in their environment, 
and in their shampooing habits. Solid soils such as soot, 
dust, salts (from perspiration), and cellular debris are 
mixed with oily and waxy materials resulting from 
sebaceous secretions and applied hairdressings. 

The ability of detergents to remove these soils is a 
function of a number of variables, including formula- 
tion, concentration, water temperature, and mechanical 
agitation. Methods for measuring factors contributing 
to detergency such as surface and interfacial tension, 
sudsing power, and “wetting out” ability are well 
known. However, none of these permit the actual obser- 
vation of a detergent in action. 

An instrument for such observations on single fibers 
consists essentially of a source of light, a special glass 
cell in which the action takes place, a microscope 
mounted horizontally (equipped with a prism eye-piece), 
and a movie camera for recording the action. ‘The glass 
cell is so mounted that it can be raised or lowered at 
will. At one side of the cell is a reservoir in which a stir- 
ring mechanism causes the circulation of the detergent 
solution at any desired speed. The fiber to be washed is 
mounted securely in a metal holder placed in position 
over the cell. If direct observation, rather than a motion 
picture, of the action is desired, a ground-glass or other 
type of translucent screen may be mounted in place of 
the camera.—A bstract from paper by James C, Ervin, 
Procter & Gamble Co. before Society of Cosmetic 
Chemists. . 


“Every man’s work is always a portrait of himself.”— 
Samuel Butler. 
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President McDonough Presents Medal to Maison G. deNavarre. 


HE foremost scientists in the cosmetic industry in 

the United States who gathered December 6 at the 

annual convention of the Society of Cosmetic 
Chemists in the Hotel Biltmore, New York, N. Y. were 
rewarded with an excellent program of technical papers. 
And, at the luncheon, in the absence of Representative 
James J. Delaney, chairman of the Select Committee to 
Investigate the Use of Chemicals in Food Products and 
Cosmetics, well considered remarks on the hearings 
were made by Kenneth Mullord of Atlas Powder Co. 
and Dr. E. G. Klarmann. In view of the fact that hear 
ings were scheduled to be held in the federal court 
house, Foley square, New York by the Delaney com 
mittee January 10, 11, 14 and 15 the remarks of both 
were not only timely but of significant value to the 
industry. Both addresses are published elsewhere in this 
issue. In the evening the prized medal of the Society of 
Cosmetic Chemists was awarded amid universal acclaim 
to Maison G. deNavarre whose manifold services to the 
cosmetic industry were outlined in the December 


of The American Perfumer. 


issue 


Program tor 
Cosmetic 


Research 


VW. G. deNavarre in accepting medal 
of Society of Cosmetic Chemists 


points out most fruitful subjects 


Newly elected officers of the association are: 

President, Solomon D. Bros. Co., 
Chicago, Il. 

President-elect, Dr. Paul G. I. Lauffer, George W. 
Luft & Co., Long Island City, N. Y. 

Secretary, Robert A. Kramer, Evans Chemetics, New 
York, N. Y. 

Treasurer, Moody L. 
Clinton, Conn. 


Gershon, Lever 


Crowder, Pond’s Extract Co., 

Directors: Emery A. Emerson, Wildroot Co., Buffalo, 
N. Y. and Dr. Donald H. Powers, Warner-Hudnut Inc., 
New York, N. Y. 


Technical Sessions 

\ morning and an afternoon technical sessions were 
held, President Everett G. McDonough presiding. The 
following papers, Which are abstracted elsewhere in this 
issue, were read: “A Photomicrographic Technique for 
Studying Hair Soil and Detergency,” J. C. Ervin, 
Procter & Gamble Co.; “A Study of the Swelling of Hair 
in Mixed Aqueous Solvents,” Dr. E. 1. Valko, Brooklyn 





Notables and Distinguished Scientists in the Industry with 
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their wives occupied the Speakers’ Table on the Dais. 
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Left: Marcel Suter in his Glory between the Misses Dorothy Smith and Elizabeth Scott who engineered Registrations. Right: Ray Reed, Stephen 
R. Goff, Ross Whitman and W. S. Arnold jointly Drink a Toast to a Charming Guest. 


Polytechnic Institute and G. Barnett, Warner-Hudnut City, N. J. and “Germicidal Soaps and Cosmetics,” Prof. 
Inc.; “A Study of the Effect of Chemical Treatments on C. A. Lawrence, University of Michigan. 
the Mechanical Behavior of Hair,” Dr. Walter J. 


: : ; as Presentation of Medal 
Hamburger, Fabric Research Laboratories; ‘Recent f 


Developments in the Study of the Structure of Keratin Following an enjoyable reception where old friends 
Fibers,” Dr. Richard Steele, Textile Research Institute, greeted one another and enjoyed chats over cocktails, 
Princeton, N. J.; “A Study of the Deodorizing Prop- the annual banquet was held. The feature of this of 
erties of Chlorophyll in Dentifrices,” Dr. Louis C. course was the presentation of the medal. 

Barail, U. S. Testing Co.; “Colloidal Properties of Sur- After the last course had been served President E. G. 
face Active Agents,” H. W. Zissman, Alrose Chemical McDonough introduced the toastmaster Dr. Dan Dahle 
Co.; “The Study of the Characteristics of Foam,” whose skill in that capacity is country-wide. 

Gilbert D. Miles, Colgate-Palmolive-Peet Co., Jersey Che first speaker was Dr. Emil G. Klarmann, who in 





Left: Some amusing object interests Mrs. Centa Isermann while Irvin Zeluff looks straight ahead. Center: Henry Eickmeyer tells an amusing 
story to J. H. R. Stephenson and Walter Wynne. Right: H. Albert Beekhuis and Mrs. Bettie Stanton enjoy the outlook. 





Left: Among those active in the evening's festivities were Mrs. Moody Crowder, Mrs. Raymond Stetzer, Mrs. Eric Blackstead, Mrs. Walter Taylor, 
Mrs. E. G. Klarmann and Mrs. M. G. deNavarre. Right: Edward Sagarin, Dr. E. G. Kiarmann, Dr. Walter Taylor, Dr. Eric C. Kunz, Harland J. 
Wright, Dr. Dan Dahle and H. D. Goulden. 
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Left: The highly respected and much beloved Col. Marston Taylor Bogert surrounded by five former students who earned their PhD degrees 
under him: Dr, Paul |. Laufler, Dr. Everett G. McDonough, Dr. Victor Fourman, Dr. Everett Saul and Dr. Eric Hewitt. Right: Miss Anne Myiforuk, 
Mrs. Maison G. deNavarre and Dr. and Mrs. E. G. McDonough. 


his usual scholarly way, outlined in his speech “Maison work for the U. S. P. and N. F. At the conclusion of 
G. deNavarre, the Cosmetic Chemist” the technical his informative talk Dr. Klarmann declared that when 
qualifications of Mr. deNavarre and his accomplish- he was informed of the choice of the committee to 
ments in the field of cosmetic chemistry, notably his receive the medal award his immediate reaction was “It 
contributions to the literature of the industry, his could not have happened to a better man.” 

activities in founding the Allied Trades Assn. of Harland J. Wright followed with some interesting 
Michigan and the Society of Cosmetic Chemists, his sidelights on the medalist in his talk on “Maison G. 
work for the government during the war, and his role deNavarre, the Man.” With his flair for telling anec- 
as an educator in Wayne University. To this he added  dotes Mr. Wright’s talk was filled with good humor and 


many interesting sidelights on the numerous associa wisdom. The medal was then presented by President 
tions of which Mr. deNavarre is a member and before McDonough. 
which he has lectured or presented papers and also his \fter thanking the association for the award, Mr. 





left: A table of merrymakers—Mr. and Mrs. Edward P. Morrish, Mr. and Mrs. E. J. Breck, Mr. and Mrs. George Blake, J. H. R. Stephenson, 
Ralph Stevenson and Walter Wynne. Right: A serious group—W. R. Cochrane, G. Barnett, Ernest Briggss, F. C. Beardsley and W. McQueen. 





Left: A friendly chat was enjoyed by Wiley Pickett, W. E. Arensmeyer and Mr. and Mrs. William McQueen. Right: Louis Bezard, C. N. Ander- 
son, William H. Peacock, H. J. Amsterdam, John H. Muller and Henri Robert pause to observe something that caught their fancy. 
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Dr. McDonough welcomes the new president, Dr. Solomon Gershon. 





deNavarre in his acceptance speech followed with a 
“special edition of Desiderata,” in which he said in 
part: 

“In leading off this special edition of Desiderata, let 
me first pass the plaudits to the hair waving part of our 
industry for its dramatic accomplishments during the 
past dozen years. There is no division of our business 
that has spent as much real scientific effort in so short 
a time and in turn reaping so rich a harvest. It is an 
inspiring example to all. 


What Oils Are Good for the Skin 


“Over the years we have not questioned the notion 
that animal and vegetable oils and fats were “better” 
for the skin in some nebulous way that we fail to 
describe exactly. Nevertheless, the feeling has always 
been there. 

“This impression was somewhat strengthened by the 
evolution of the fact that mineral fats tended to dry 
the skin either by solvent action of sebum or by water 
extraction from the skin. We agreed that mineral fats 





just floated on the skin surface and didn’t do “much 
good.” 

“Recent work on rats (admittedly, not directly trans- 
latable to humans) throws enough light on the subject 
to be the basis of a more profound investigation, 

“Butcher found that the most provocative in pro 
ducing a skin desquamation not unlike oily dandruff, 
itself, oils rich in 
especially oils with small amounts of free oleic acid. 
After oleic acid came olive oil, then soaps of oleic acid. 
It may be that part of the so-called drying action of 
may be due to the oleate Mineral 
stearic acid and castor oil were mildly provocative, with 
mineral oil being the most effective. Lanolin produced 


was oleic acid followed by oleates 


soaps soaps. oil, 


little or no effect. 
“The work was summarized by a view that in the 
test rat castor oil and lanolin may be the best for 


keeping “the skin bearing hair in best condition.” Here 
then is much to think about. Yet, the evidence when 
added to other data on the effect of fats and oils on 
animals, indicates the need for more basic research. Is 
this not a “natural” project for the cosmetic industry? 


Radioactive Tracers 


“It may seem far fetched that by-products of work 
on atomic fission find employment in cosmetic practice, 
but it is not. 

“In 1949, Barail and Pescotore reported before this 
Society, their findings on the use of cold cream made 
with synthetic cetyl palmitate containing Radioactive 
Carbon,, in the Briefly, delicate Geiger 
counters were developed to detect penetration or ab- 
sorption. Cetyl palmitate was not absorbed. 

“Along another line, Lux and Christian found that 
permeability of frog skin could be more accurately 
determined by using a radioactive tracer. They adapted 
the technic to determine the effects of astringents on the 
permeability of frog skin, using radioactive Sodium 
lodide. 


molecule. 


“A variation of as much as 65° between the per- 
meability of the skin of twelve frogs found. 
Astringents increased permeability of the skin; the ac- 
tion was independent of nature or concentration of 

(Continued on page 32) 
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Secretary and Mrs. Robert Kramer chat briefly with Dr. and Mrs. 
Solomon Gershon. 
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Mr. and Mrs. J. M. Quigg and Mr, and Mrs, Eugene Barton were 


among the notables present. 
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Delaney Testimony Deflated 


Why government restrictions on chemicals in cosmetics to 


insure safety are not needed nor wise pointed out by Dr. 


Ek. G. Klarmann and Kenneth Mulford at 8. C. C. luncheon. 


Congress is not likely to enact 
into law any restrictions on the 
use of chemicals in cosmetics at 
least this year in the opinion of 
observers who have analyzed the 
testimony given so far in the 
hearings conducted by Repre- 
sentative Delaney. There is how- 
ever likely to be discussion of the 
proposal in Congress when the 
hearings are completed. The 
viewpoint of the industry is well 
expressed in the addresses of 
Dr. E. G. Klarmann, from the 
standpoint of the cosmetic 
manufacturer; and Kenneth Mul- 
ford from the standpoint of the 
supplier of chemical ingredients 
for cosmetics. The substance of 
both papers follows. 


Cosmetic Manufacturer’s 
Analysis 
DR. E. G. KLARMANN 
Lehn ©& Fink Products Corp 


N his address at the luncheon 

Dr. E. G. Klarmann pointed out 

that his remarks were not a sub- 
stitute for those of Representative 
Delaney who was unable to be 
present, either in regard to the 
significance of the subject or to 
the direction in which any further 
developments might take place. “I 
can only attempt” he said “to re- 
view the relevant developments to 
date and to comment upon them as 
one chemist to a group of fellow 
chemists engaged in the same in- 
dustrial field.” The balance of Dr. 
Klarmann’s address follows. 

No doubt you are familiar with 
the origin of the _ investigation 
which has been going on for some 
time under the chairmanship of 
Mr. Delaney. Pursuant to House 
Resolution 74, the 82nd Congress 
created a House Select Committee 
to Investigate the Use of Chemicals 
in Food Products, which has held 
a number of hearings. In the course 
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of these hearings several witnesses, 
while testifying on the subject of 
chemicals in food, expressed some 
tangential opinions relating to cer- 
tain cosmetics, and particularly to 
hormone creams. 

In September 1951, Mr. Charles 
W. Crawlord, Commissioner ol 
Food and Drugs, speaking before 
the American Bar _ Association’s 
Food, Drug and Cosmetic Section, 
called for an amendment of the 
Federal Food Drug and Cosmet 
Act which would provide a control 
over new ingredients of cosmetics 
somewhat in the manner of the 
well known “New Drug” provision 
of this Act. This was followed by 
a letter which Associate Commis- 
sioner John L. Harvey addressed 
on Sept. 13th to Mr. Vincent A. 
Kleinfeld, counsel of the Delaney 
Committee. In this letter, Mr. 
Harvey discussed four specific cases 
as being of interest ‘‘as collateral to 
the subject matter of chemical ad- 
ditives in foods.” However, shortly 
before adjournment of Congress, 
the House of Representatives 
adopted House Resolution 447 ex- 
tending the Delaney Committee’s 
powers of inquiry into cosmetics. 

\t this point it cannot be stated 
whether there will be an amend- 
ment of the cosmetic section of the 
Food Drug and Cosmetic Act in 
the manner indicated in Mr. Craw- 
ford’s address. No doubt, this will 
depend upon the quality and the 
weight of expert testimony which 
the Committee will collect in the 
course of the hearings before it. 
Some pertinent testimony has al- 
ready been heard by the Commit- 
tee in San Francisco on Nov. 20th 
and 2Ist, and in Los Angeles on 
Nov. 23rd and 24th. 

While it could be argued that 
the purely legislative aspects of this 
matter may not be a proper subject 
for discussion by a technical group 
such as ours, I submit that we may 
properly discuss the technical as- 
pects of the four cases reviewed by 


Mr. Harvey in his letter to the 
counsel of the Select Committee, 
and of the testimony rendered by 
the experts heard to date. 

Let us consider first Mr. Harvey's 
four cases. They are: 

1) The case of the heatless wave 
which is alleged to have caused a 
fatality in Atlanta, Ga. some 10 
vears ago, I believe. This was at- 
tributed to the inhalation of hy- 
drogen sulfide in a dose sufficient 
to cause death. 

2) The case of the hair lacquer 
pads which caused contact derma- 
titis and attendant complications, 
due to the use of certain synthetk 
resins possessed. of irritant prop- 
erties. This happened about 8 years 
ago. 

3) The case of the fingernail 
coatings which produced injury to 
the nails, attributed to the use of 
certain new complex organic chemi- 
cals employed in the formulation of 
these nail preparations. This case 
is about + years old. 

t) The most recent case is that 
of the dry shampoo, consisting of 
a combination of a non-ionic with 
a cationic surfactant which was 
found to be capable of producing a 
persistent opacity of the cornea 
when introduced into the eye. 

\s to the 10 year old case No. I, 
it is common knowledge that prac- 
tically every cold wave preparation 
found on the American market to- 
day contains a salt of thioglycolic 
acid as its active ingredient. An 
objective perusal of the literature 
on thioglycolates discloses that their 
use in home cold-waving is free 
from any toxicological risks. Prepa- 
rations of the type referred to in 
Case 1 have not been in existence 
for years, and are not likely to re- 
appear on the scene. 

As to the 8 or 9 year old Case 
No. 2, I am wondering, to what 
extent it might have been possible 
to define such highly complex 
materials by means of chemical 
specifications so as to insure their 
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unvarving composition from lot to 
lot. There is reason to believe that 
the irritant or sensitizing action of 
high-moleculai depends 
upon the occurrence and the num 
ber of reactive groupings, and that 
the latter is a function of the physi 
cal treatment of the material, in 
terms of time, temperature and 
othe Thus it is entirely 
conceivable to end up with two on 
more kinds of polymers of different 
sensitizing reactivity when starting 
with the same initial material. In a 
case like this, the cosmetic formula 
tor may not always be in a position 
to notice such differences; instead 
he may have to rely upon his sup 
plies for constancy ol composition 
of the material used in his formula- 
tion. If his trust in his supplier is 
misplaced then it may happen that 
he will obtain one lot of satisfac- 
tory material, followed by another 
which is unsatisfactory, e.g., due to 
improper curing, or to substitution 
of one ingredient by another. Thus, 
in the particular instance of the 
hair lacquer pads, there was also 
the question of replacement of cer- 
tain natural synthetic 
ones, owing to wartime shortages; 
the manufacturer of these pads did 
not seem to be aware of this sub- 
stitution as performed by his pri 
mary supplier. 

Case No. 3 is of considerable 
interest, because, as I have it on 
good authority, expert dermatologi- 
cal testing actually preceded the 
marketing of the fingernail coating. 
In this case, the extent of suscepti 
bility to the nail coating may not 
have been indicated by the size of 
the testing panel chosen, or per- 
haps the manner and frequency of 
application of the preparation by 
the susceptible ultimate user did 
not correspond to that of the super- 
vised test group. 

In the case No. 4, we have a situ- 
ation entirely unlike any of the 
cases 1, 2 and 3, in that here the 
injury appears to be a function of 
the concentration of the offending 
agent. I doubt whether such infor- 
mation was available at the time 
when the injurious character of the 
dry shampoo in question was first 
discovered, or, if available, whether 
it has been relayed, with the proper 
emphasis by the producer of the 
initial material to the cosmetic 
formulator. It is quite likely that 
if the shampoo under discussion 
had been turned over to a derma- 
tologist for examination, it would 
have been subjected by him to 
some form of “patch-testing” with- 
out inclusion of an “eye-irritation” 
test. The experience gained in this 
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particular case now teaches that in 
the case of products applied to the 
hair or scalp the existing tests fon 
irritancy or sensitization should be 
supplemented by an “eve-irrita 
tion test. 

I have taken the liberty of dis 
cussing with you these four test 
cases, so that together we might 
consider whether a provision in the 
cosmetic section of the Food Drug 
and Cosmetic Act, corresponding to 
the “New Drug” provision in the 
drug section of this Act, would 
have prevented these cases from 
happening (assuming, of 
that such a provision would have 
existed). It seems to me that it 
would not have had this effect. 

With respect to Case 1, I do not 
know how many instances of the 
ammonium sulfide type of cold 
wave had been administered before 
the Atlanta fatality occurred. I am 
told that the product in question 
has been on the market for several 
months, and so one may conclude 
that there must have been quite a 
number of cases of actual usage. 
Now if the proponent of this cold 
wave process would have made an 
application to the F.D.A. under a 
hypothetical “new cosmetic” provi- 
sion, he could have pointed to an 
adequate number of satisfactory use 
results, and he probably would 
have obtained the F.D.A.’s clear- 
ance. Parenthetically it might be 
added here that the Atlanta fatality 
has not been traced definitely to 
hydrogen sulfide poisoning; there 
are some indications that the in 
dividual in question may have died 
from complications arising from a 
different cause. 

\ consideration of the cases Nos. 
2, 3 and 4 would seem to justify a 
similar assumption, for the reasons 
stated in their individual analyses. 
Particularly with respect to case 
No. 3, the pre-testing of the nail 
coat carried out under dermatologi- 
cal supervision, did not prevent the 
outbreak of reactions to this prepa- 
ration. 


course, 


Factor of Accident 


What all these four cases indi 
cate, more than anything else, is 
the existence of the factor of the 
accident. Accidents cannot be pre- 
vented by legislation any more than 
the best controlled plant can pre- 
vent an occasional mislabeling of a 
container, or the best run_ phar- 
macy an occasional mistake of dis- 
pensing one drug for another. 

Now what about the testimony 
presented thus far? Again it would 
take entirely too long to review 


every part of it with any degree of 
thoroughness. However, let me give 
you a lew examples. 

\t the original hearings in Wash 
ington, two experts testifying in 
the matter of implantation of stil 
bestrol pellets in poultry got off on 
the tangent of hormone creams, ap 
parently for illustrative reasons. A 
personal inquiry addressed to them 
elicited the reply that their com 
ments were not intended to repre 
sent any expert views on hormone 
creams. Nevertheless, some reports 
of this particular hearing carried a 
distinct implication of an unfavor 
able opinion having been expressed 
on the subject of hormone cos 
metics before the Committee. 

No complete transcript of the re 
cent California hearings is avail 
able to me at this time, and so I 
have to rely upon the extracts pub- 
lished by one of the trade reporting 
services. In California, testimony 
was given by both physicians and 
by individuals from the industry. 
\s to the medical testimony, some 
of it was characteristically repeti 
tive, consisting of a restatement 
of some opinions, previously ex 
pressed by others, but not based 
upon any new facts developed by 
the witnesses themselves. Thus two 
dermatologists expressed concern 
in the matter of “over-dosage’”’ of 
hormone creams, but declined to 
make any specific statement as to 
the hormone concentration which 
would be acceptable to them. ‘To 
date no endocrinologist has been 
heard from; in my opinion, this is 
the type of specialist who should 
be heard in the matter under con 
sideration, 

We all know, of course, that a 
very substantial amount ol perti 
nent information on this subject 
has been collected and published. 
One of the speakers at the T. G. A. 
Scientific Section meeting told us 
that published scientific informa 
tion does not always “get read”; 
and so it is possible that some ex 
perts may express personal, specu- 
lative opinions, unrelated to any 
experimental data, simply because 
they are not aware of just the kind 
of published, factual information 
which is relevant to the questions 
raised by the Committee’s inter 
rogators. 

One of the medical witnesses 
named hair dyes, synthetic per- 
fumes and nail polishes as being 
involved most often in allergic der- 
matoses. Now as to hair dyes, the 
customer already has effective pro- 
tection against allergic reactions in 
that the Food Drug and Cosmetic 
Act requires the presence of a 
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rathe strongly worded caution 
statement in the labeling of han 
dves ol the paraphenylene diamine 
class 


\s to the perfume question, I do 
not quite know what this expert 
referred to in connection with syn 
thetic perfumes. Perhaps he did not 
realize, as some physicians do not, 
that all perfumes contain synthetic 
ingredients, i.e., those not obtained 
from floral oils or other strictly 
natural sources. 

Nor do I know what he would 
like us to do in the case of nail 
lish at this stage of development. 

[hese witnesses were in favor ol 
a legislative requirement of ex- 
tensive patch testing of cosmetics 
prior to marketing, the suggested 
minimum number of patch tests 
ranging from 200 to 1000, and with 
a test period of six months to one 
year. Incidentally, the suggestion 
has been made also to have the 
type and extent of required tests 
determined by a_ conterence of 
medical specialists and cosmetic ex 
perts, under the auspices of the 
National Research Council. 

Other medical witnesses dealt 
with indelible lipsticks, depila 
tories, deodorants and hair tonics, 
by way of repeating the well 
known, but hardly justified criti 
cisms which have been leveled by 
some physicians against this type of 
product from time to time. 

One bit of testimony was pat 
ticularly interesting. In the course 
of it a medical witness cited the 
book by Doctors Schwartz and Peck 
“Cosmetics and Dermatitis’ as list- 
ing 135 substances used in cosmet 
ics which are capable of causing 


=~ 


dermatitis, with 54 of them being 
primary irritants. Now, I can com- 
ment upon this sort of testimony 
with some feeling, because I hap 
pened to collaborate with Doctors 
Schwartz and Peck on this book; 
(in saying this, I am not betraying 
any secret since the fact of this col 
laboration has been acknowledged 
by the authors in the foreword to 
the book). 

I submit that the kind of state- 
ment made by the last mentioned 
witness is distinctly slanted. If you 
refer to this list in the book, you 
will find that the substances enu- 
merated (which, by the way, I did 
not have the time to count, prefer 
ring to accept the witness’ count as 
correct) include such things as bees 
wax, lanolin, gum karaya, several 
perfume oils, soaps, etc., etc. What 
the authors of the book obviously 
intended to say is that one or the 
other of these substances may have 
been involved in a reported case of 
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skin reaction, in order to alert the 
dermatologists as to the multipli 
citv of material which might be in- 
volved in any new Cases presenting 
themselves to them for examina- 
tion. The authors definitely did not 
intend to represent the cosmetic 
industry as a sinister organization 
which uses as its tools 135 offenders 
either primary irritants, or known 
sensitizers, or both. Would this wit- 
ness want us to stop using lanolin? 
Or would he ban beeswax, thereby 
making it impossible to prepare a 
simple cold cream? Or how about 
prohibiting the use of toilet soap 
which because of its general use 
probably has been involved in 
more instances of allergic derma 
toses than any single cosmetic? And 
if this gentleman had to refer to 
the book by Doctors Schwartz and 
Peck, why did he not round out 
his testimony by quoting other pas- 
sages from this book, such as the 
following: 

“There are a number of prepara- 
tions, however, which are right- 
fully classed as cosmetics and which 
have a claim to beneficial action on 
the skin. Thus, in the case of the 
dry skin, or the skin of oldei 
people, in the prevention of minot 
skin irritations and in the hygiene 
of the skin and of its appendages, 
certain classes of cosmetics can be 
of definite aid. The principles by 
which they are formulated are well 
known to many dermatologists and 
are used by them in their practice. 
Ihe value of such cosmetics de 
pends chiefly upon their cleansing, 
emollient, protective, and hygienic 
properties. 

“Creams containing animal or 
vegetable oils or lanolin have a 
beneficial effect on dry skins and 
aging skins because of their emol 
lient properties. They have also 
been found to be of value in chap- 
ping of the skin after exposure to 
wind, weather, and solvents be- 
cause of their soothing effect. The 
latter depends upon their capacity 
to effect a replacement of the natu- 
ral skin lubricants which had di- 
minished physiologically or had 
been removed by the emulsifying 
action of soap and water or of 
other degreasing agents.” 

“The protective action of cos- 
metics on the skin is one of their 
important uses. Lip pomades, in- 
cluding correctly formulated lip- 
sticks, have been found to be espe- 
cially useful against chapping of 
the lips.” 


“Hand creams and lotions are 


used to keep the hands soft, to 
counteract and alleviate chapping 
and roughness due to exposure to 
cold and wind, also to oppose the 
defatting action of frequent or pro- 
longed immersion of the hands in 
soapy water.” 

he number of such quotations 
could be increased almost at will. 

Of course, it need not be told 
to the group of people assembled 
here, that we are aware of the para- 
mount importance ot several fac- 
tors in connection with our work. 
Thus, I am sure that we all exer- 
cise extreme care in selecting the 
purest initial materials available. 
In our purity requirements, we are 
being guided by the specifications 
of the U.S. Pharmacopoeia, the 
National Formulary, etc., but in 
many instances our requirements 
are even more stringent than those 
of the standard reference compen- 
dia mentioned. 

In connection with any new 
chemicals, we are aware of the vital 
importance of tests which would 
assure their harmlessness when be- 
coming a part of our formulas. All 
this is a matter of common knowl- 
edge, and specifically, it is known 
to the informed dermatologist. 
This is why I am confident that 
as new testimony is rendered by 
other medical specialists at future 
hearings to be held by the De- 
laney Committee, the picture will 
change, so as to counterbalance 
some of the unfavorable testimony 
on record. 

On the basis of the testimony 
eathered, the Committee will de- 
cide whether or not an amendment 
to the Food Drug and Cosmetic 
\ct will be necessary with respect 
to new chemicals for use in cos- 
metics. In my personal opinion, 
proper enforcement of the Act in 
its present form may be deemed 
adequate for consumer protection, 
basing this opinion upon the an- 
alysis of the four specific cases 
which the Food and Drug Admin- 
istration considers relevant to the 
issue. I venture to suggest that the 
amendment under discussion will 
not entirely prevent “accidents” in 
the future, any more than it would 
have prevented the four cases listed 
by the F.D.A., had any pertinent 
legislation been in effect at the 
time when these cases occurred. 

Be that as it may, I feel that as 
chemists engaged in the cosmetic 
industry, we cannot help taking a 
critical view of expert testimony 
which casts an unfavorable light 
upon our industry and upon our- 
selves by implying that we are neg- 
ligent in the matter of protecting 
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the public health in that we permit 
the use ol injurious materials in 
the preparations marketed by our 
respective companies. It is up to 
us to see to it that the true facts 
in this matter be made known to 
all concerned. 


Ingredient Manufacturer’s 
Analysis* 


KENNETH MULFORD 
{ilas Powder Co 


URING the past yeal the 

Delaney Committee, which 

Mr. Kleinfeld so ably serves 
as counsel, has been studying the 
chemicals-in-lood question, prima- 
rily with a view to determining 
whether present laws on this subject 
are still adequate. The cosmetic in- 
dustry now finds itself subject to the 
same inquiry with respect to chemi- 

cals-in-cosmetics. 

Certainly no one questions the 
right and responsibility of Govern- 
ment to protect the health of ou 
people. Industry shares equally in 
that vital job. Some witnesses before 
the Delaney group have suggested 
that Congress give consideration to 
amending the Federal Food, Drug 
and Cosmetic Act to require that 
any chemical ingredient must be 
ap proved by FDA as to safety before 
it is used in any food product. 

The Food and Drug Administra- 
tion has submitted a tentative draft 
“prior approval” amend- 
ment and has recently suggested 
that prior approval should also be 
applied to cosmetics. The basic idea 
of “prion approval” involves con 
sideration of three general, but 
closely inter-related, aspects of the 
subject—first, prool ol salety; 
second, the levels and methods of 
usage factor, and third, the issue of 
technological usefulness. 

Certainly, no right-thinking in- 
dividual can qui irrel with the prin- 
ciple of testing new ingredients 
prior to public usage. All firms 
recognize that their fate is depen- 
dent on consumer _ protection. 
Therefore, it would seem to be a 
simple matter to reach agreement 
on a legal requirement for pre-test 
ing. Actually, however, it is exceed 
ingly complex. And let me here turn 
to the analogy in the food field. 

Nothing is safe under all possible 
conditions of exposure or use. Des 
pite this, some have held that no 


of such a 


® Abstract of address before Society of Cos- 
metic Chemists, Dec. 5, 1951. Adapted from a 
paper entitled “Practicality in Regulation of 
Chemicals in Foods Problem” read before Divi- 
sion of Food, Drug and Cosmetic Law of the 
American Bar Association. 
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new chemical should be added to 
food until it has been proved in ad- 
vance to be completely harmless o1 
safe for continuous use over the hu- 
man life span. The cosmetic indus- 
try may be faced with similar cri- 
teria. 

If the advocates of such a view- 
point are using these terms in the 
absolute sense, without taking into 
consideration that safety is a rela- 
tive matter, then the comments of 
Dr. Bernard L. Oser, Director of the 
Food Research Laboratories, Long 

Island City, N. Y. are pertinent. 
Speaking before the annual meeting 
ol the Institute of Food ¥rechnolo- 
eists Dr. Oser said: 

“The standards of safety implied 
in these statements are unrealistic 
because they are humanly and scien- 
tifically impossible to comply with 

Such ultimate proof of safety 
demands knowledge of all possible 
deleterious effects The day is 
not in sight when such proof will be 
Furthermore, how could 
one logically justify requiring it 
only on behalf of new chemicals, but 
not for all chemicals or for foods 
themselves, for that matter?” 


possible. 


It is obvious, therefore, that to 
make an affirmative showing that a 
material is “‘safe’’ would be ex 
tremely difficult, if not impossible. 


Eminent scientists tell us that 
virtually all substances, when con- 
sumed in sufhiciently large quanti- 
ties, are toxic—ie., they produce 
harm. Likewise, irritations are re 
lated to concentrations and methods 
Considerations as to levels 
and methods of usage, therefore, 
may well be the heart of the “pre- 
testing” problem, although fre 
quently they seem to be overlooked 
in public discussions. 


of use. 


Actually, when a chemical manu- 
facturer develops a new chemical, 
it is impossible for him to foresee 
all the potential uses for his prod- 
uct. Many times he has no idea that 
it might be found useful in cosme- 
tics. It is only after researchers in- 
vestigate and find the chemical use 
ful in cosmetics that we can move 
ahead to a solid toxicological testing 
program. Not until then will we 
have the clue to the all-important 
elements of manner and levels of 
use. 


Since it is the finish cosmetic 
which is marketed to consumers, the 
primary responsibility for safety 
rests with the cosmetic manufact- 
urer. Nonetheless, the chemical 
manufacturer is deeply cognizant of 
his obligations, moral or otherwise, 
to provide the processor with a good, 
non-harmful product. In_ practical 
effect, what generally has occurred 





is a joint venture by the cosmetic 
and chemical companies to make 
certain that the end product for the 


American consumer is safe, the 
chemical manufacturer testing his 
ingredient and the cosmetic manu- 
facturer his final composition. 

Both chemical, food and cosmetic 
manufacturers rely upon competent 
scientists to develop the pharmaco- 
logical evidence needed to sustain 
harmlessness. However, when one 
group of reputable scientists views 
data as suflicient and another group 
of equally able men tends to dis- 
count this work as insufficient, who 
is to resolve the scientific contro- 
versy and outline the right path? 
This is the kind of dilema which 
has confronted the food industry 
and in the absence of generally ac 
cepted testing criteria will undoubt- 
edly confront the cosmetic industry. 

My final area of discussion con 
cerns technological usefulness. By 
this I mean the relative usefulness 
of the chemical in improving the 
cosmetic as well as its production 
and processing. This is an import- 
ant consideration, for recently the 
thought has been advanced that the 
technological usefulness of a pro 
yosed additive to food must be fully 
established before the safety issue is 
considered. Perhz aps this philosophy 
will also develop in the cosmetic 
field. 

The immediate question arises: 
Assuming the final product is in 
compliance with existing law regard 
ing adulteration and misbranding, 
who is to decide whether the new 
additive serves a proper function 
a Government Agency, a Public Ad 
visory Group, Industry or the Con 
sumer? 

In actual fact, it is your cosmetic 
technologists who initially find that 
a new chemical has some usefulness. 
However, neither the technologists 
nor the cosmetic manufacturer can 
ever be certain that the cosmetic 
containing the chemical is really 
useful until it is subjected to the 
ultimate test—consumer acceptance. 

Writing in the Department of 
\griculture Yearbook for 1950-1951, 
Dr. Callie Mae Coons significantly 
points out, “Consumer acceptance 
implies more than mental response 
or stated preference . It denotes 
action, with an opportunity for re 
jection, which may take place in the 
market, at the testing time, or alter 
a series of experiences in using the 
product.” 


Would “prior approval” signify 
the possible denial of consume1 
freedom of choice because some 
government body decides that a new 
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Practical Emulsion Formulation‘ 


The trend for preparations of the vehicle variety to become more 








1 as thre 


purpose of this article to indicate briefly a 
practical approach to the subject of cosmetic emul- 
sion technology. 

In general. emulsions may be said to consist of a 

dispersion of exceedingly small droplets of a liquid in 

another equally liquid. The oil-in 


therefore, applied to those emul 


immiscible term 


water emulsion ts, 
sions in Which oil is dispersed in an aqueous medium. 
Conversely, where water is the dispersed liquid, the 
resulting suspension is Classified as a water-in-oil emul 
sion. Most cosmetic emulsions fall into the former cate 
gory; they include vanishing creams, cleansing creams, 
cold creams, skin and hand lotions, deodorant creams, 
etc. The so-called tissue, or nourishing, creams are, as 
a rule, however, water-in-oil emulsions. Emulsions may 
further be classified into the liquid or solid type. 
Che solid emulsions are formed by oils or fats that are 
liquid when heated but which solidify when cooled to 
room temperature, 

Another 
than by phase classification or consistency is in terms 
of function. We use the terms “‘non-vehicle” and “ve- 
hicle.” Perhaps the simplest way to define these types 
is by illustration. Although the terminology is admit 
tedly somewhat believed that the 
meaning will The vehicle type emul- 


described as an emulsion which in itself 


means of differentiating emulsions other 


cumbersome, it is 
become clear. 
sion may be 
(loes mot exert a cosmetic effect, but acts as a carrier 
for the cosmetic agent. As an example, we may cite 
suntan, deodorant, and make-up creams. In these prep- 
arations, the emulsion is merely used as a vehicle for 
the astringent in the deodorant cream, the ultra-violet 
absorbent in the suntan cream, or the pigments in the 
make-up preparation. The non-vehicle type may be 
characterized as an emulsion whose basic ingredients 

fats, oils, water, etc.—give the desired cosmetic effect. 
Among the non-vehicle preparations are 
cleansing creams, hand lotions, night creams, etc. For 
example, in a cold cream the evaporation of the watet 
phase on the skin surface gives the characteristic cool- 


cold or 
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complex creates problems which may be solved by the growing 


number of synthetic emulsifiers and other surface active materials. 


I. R. HOLLENBERG! 


ing effect. The ingredients of the oil phase afford the 
desired cleansing, lubricating, and emollient effects. 
The non-vehicle type emulsion is comparatively easy 
to formulate and does not present the problems chai 


acteristic of the vehicle type. 


Von-vehicle Preparations 


In Fig. | are listed a dozen ingredients which are 
commonly used in the non-vehicle creams. It will be 
noted that these formulations have a good deal in 
common, not only as tar as ingredients are concerned, 
but also in the methods cl manufacture. With the ex- 
ception of tissue or night creams, all are emulsions of 
the oil-in-water type and are handled somewhat as fol- 
lows. The fatty materials are placed in a_ jacketed 
and heated and stirred to around 75-80° C. 
until melted. They are then stirred into another sim- 
ilar vessel containing a solution of the aqueous in- 
gredients, which have been heated in a like manner, 
usually at a temperature that is about 5° higher. Stir- 
ring is continued, rather rapidly, until the temperature 
drops to around 30-40°. Solid creams may be per- 
fumed and packaged at this temperature. Liquid 
creams, on the other hand, are stirred until completely 
cooled. 


\ essel 
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Ihe general procedure for preparing water-in-oil 
emulsions is somewhat as follows. The fatty materials 
are stirred and heated together in a jacketed vessel 
until melted, and the temperature then regulated to 
around 45-55° C. The aqueous ingredients are placed 
in solution and heated to around 55-60° C., or in any 
event, 5° more than the oil phase. The aqueous solu- 
tion is then slowly stirred into the oil phase. To avoid 
phase inversion, each succeeding portion is added 
only after the previous portion has been emulsified. 
The resulting emulsion is stirred with relatively slow 
agitation until completely cooled. It is widespread cus- 
tom to homogenize water-in-oil emulsions by running 
them through a colloid mill or similar device for re- 
ducing particle size. This procedure is also used, in 
some instances, for oil-in-water emulsions, but it is not 
the general practice. 
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It is seen that emulsions of this category are not 
too difficult to formulate and that some general rules 
may be laid down as a guide. The following, although 
admitting of exceptions, have served the writer for a 
number of years: 


|. The volume (or weight) of the disperse phase 

should be greater than that of the dispersed 
phase. 

2. All of the ingredients of either phase must be 
miscible with the other ingredients of that phase. 

3. If the stability of an emulsion is dependent on 
homogenizing or similar specialized mechanical 
handling, it should be reformulated because it is 
basically unstable. 

!. When other factors permit, it is preferable to 
formulate an oil-in-water rather than a water-in- 
oil emulsion. 


Vehicle-type Preparations 


Che vehicle-type preparations do not admit of the 
generalizations regarding formulation or manufactur- 
ing procedure noted for the non-vehicle types, as the 
emulsifiers used are more complex and highly spe- 
cialized. In addition, the additive which gives the de- 
sired effect is a stranger to the emulsion scheme and 
the question of compatibility therefore arises. The 
task of incorporating the additive in the emulsion is 
the essence of successful formulation in vehicle-type 
preparations of this category. We will take the 
astringent deodorant cream as an example of this type 
of preparation, and of the difficulties to be encoun- 
tered. The function of an astringent deodorant cream 
is to act as a vehicle for the astringent material—usu- 
ally an aluminum salt. The aluminum salt is said to 
react with the skin protein and form an aluminum al- 
buminate, the resulting coagulant closing the openings 
on the skin surface and acting as a bar to epidermal 
excretions at the site of application. The vanishing 
cream type of deodorant has gained in popularity and 
seems to be the most acceptable from the consumer’s 
point of view. 

Even at this time, cosmetic formulators new to the 
problem ask if it is possible to simply add the required 
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amount of an aluminum salt to a standard vanishing 
cream. Of course, when the ingredients of this type of 
cream are examined we know that this method is not 
possible. A concentrated solution of highly acidic salt, 
such as aluminum sulfate, will break the conventional 
type of vanishing cream formulated with potassium, 
or sodium stearates or other saponaceous emulsifiers. 
Nor will the various glycol or glycerol esters of stearic 
or other fatty acid do the trick, inasmuch as their emul- 
sifying properties are dependent upon the presence of 
soap. However, acid stabilized emulsifiers have been 
developed, some specifically for this particular ap- 
plication. These may be broadly classified into three 
groupings: the sulfated, the amide, and the non-ionic 
types. In some cases, these emulsifiers are used im con- 
junction with glycerol or glycol stearates, etc., or even 
in combination wtih each other. Representative astrin- 
gent cream formulas are shown in Fig. 2. With these 
highly specialized emulsifiers it is possible to formulate 
stable creams containing sufficient quantities of alumi- 
num or other astringent salts to adequately inhibit the 
flow of perspiration. 

However, there are other aspects of the problem of 
deodorant cream formulation. All of the commonly 
used astringent salts, to a greater or lesser extent, have 
a destructive effect upon fabric, particularly cotton; so 
that when the user’s garment is laundered it is often 
found that the fabric is completely destroyed near the 
site of application. It is, therefore, desirable to have a 
deodorant cream formula contain an inhibitor, which 
will lessen the tendency of the astringent material to 
attack fabric. Carbamide, or urea as it is commonly 
known, which has lately been the subject of some pro- 
longed patent litigation, is widely used as an inhibitor. 
There are other materials which exert a similar effect. 

Some of the more complex amides, for instance, do a 
good job in very much lower percentages than car- 
bamide. For this reason, it has been suggested that the 
amide-type emulsifiers are particularly suitable for use 
in deodorant creams. In some instances, they are used 
in conjunction with emulsifiers belonging to the other 
two types as emulsion stabilizers as well as inhibitors. 
However, it should be noted that while these materials 
tend to inhibit the fabric-destroying properties of the 
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The modern homogenizer is a necessity 


much evidence to indicate 
that they also inhibit the astringent properties almost 
proportionately. It is therefore necessary for the form- 
ulator to strike a balance between the inhibiting prop 
erties in relation fabric and inhibit- 
ing factor as affecting the astringent properties of the 
aluminum Thus, we see the principle of bal- 
ance or compromise being applied to cosmetic formu- 
lation. It is an important principle and is widely ap 
plied. 


aluminum salts, there is 


to destruction 


salts. 


Opposing Forces 


Many cosmetic preparations are classic examples of 
the combination of opposing forces. The measure of 
the skill and “know of a cosmetic technician is 
often his ability to achieve this balance. We can carry 
this concept a bit further in the same type of prepara- 
tion. The higher the percentage of active ingredient, 
L€., astringent material, a deodorant cream contains, 
the greater its astringent properties, and the more ef- 
fective will it be as a deodorant preparation. How- 
ever, we have already noted that we cannot employ any 
desired percentage of aluminum salt: first, because of 
emulsion stability; second, because of its effect upon 
fabrics. A third factor to be considered is the limit of 
solubility of the aluminum salts. Aluminum sulfate, for 
example, is quite soluble in water; but it is insoluble 
in most of the other commonly used ingredients. Since 
it is necessary for these other ingredients, emulsifiers, 
etc., to be present in order to form an emulsion, we 
have available only 60-65 per cent of water, 
and in many instances the solubility of the aluminum 
salts is decreased by the presence of the other ingredi- 
ents. In any event, we end up with a preparation 


how” 


about 
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in all well equipped cosmetic plants. 


containing a fairly concentrated solution of aluminum 
salt: in many instances, a saturated Deo- 
some time, both on the 
are sold and in the hands of the 
ultimate consumer. During its shelf life and while it is 
in use, there bound be a certain amount of 
evaporation of the water content from the surface of 
the cream, resulting in crystallization of the aluminum 
or other astringent salt. This development makes the 


product objectionable in appearance and unsuitable 
tor use. 


solution. 


dorant creams must last for 


shelves where they 


is to 


It has been demonstrated that it is necessary to have 
a sufficient amount of active ingredient (astringent) to 
exercise the primary function of a deodorant prepara- 
tion, i.e., inhibit the flow of perspiration. The greater 
the amount of astringent salt, the larger the per- 
centage of emulsifier, stabilizer, or inhibitor required. 
But, the greater the amount required of the last 
three mentioned ingredients, the smaller the amount 
of water available as a solvent for the astringent salt. 
Hence, the need for balance or compromise. 

So far, only the formulation difficulties inherent in 
a typical vehicle emulsion, such as a deodorant cream, 
have been dealt with. Using the same example, the 
astringent deodorant cream, it may be of interest to note 
a few of the manufacturing problems incurred. Em- 
ploying again, as we must, a general procedure, we 
note that the fats and oils are often heated together 
at around 75-80° C., and then stirred until an emul- 
sion is formed. This emulsion is stirred continuously 
until cooled, when it resembles a rather stiff vanishing 
cream. The aluminum salts and other inorganic ma- 
terials are then added very slowly until dissolved or 
dispersed. This procedure is critical and somewhat 
tricky, inasmuch as the addition of the astringent salt. 
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results in a rise in temperature, which must be con- 
trolled by the 
jacket of the mixing vessel or other suitable means. 
This, together with other factors, might result in an 
immediate breaking of the emulsion and the spoilage 
of the particular batch. After the salts are added, the 
cream is ready for the introduction of perfume, which 
is added rather slowly in order to insure complete mix- 
included in formula- 


introduction of water in the cooling 


ing. Titanium oxide is usually 
tions of this type. For this, and other reasons, it is often 


considered advisable to mill the entire cream in orde 


to insure distribution of the inorganic material. Here 


again a note of caution is advised; the peculiar nature 
ol the materials tends to dull the surface of the milling 
machinery, even after only one run, particularly when 
colloid mills are employed, where clearances are rather 


close. 


Conclusions 


In view of the foregoing, it would seem that hardly 
any of the broad generalizations which were applied 
to the preparation of emulsions of the non-vehicle type 
can be applied to those of the vehicle variety. Each 
product in this category has to be considered as an in- 
dividual problem. The trend, if anything, is for prep- 
arations of this sort to become more and more com- 
plex. Fortunately, there is an ever-growing number ol 
materials available to which the cosmetic technician 
may look as a means for solving his problems. ‘These 
materials are not only increasing in number and 
variety; they have become more uniform and _ stand- 
ardized than they only a lew 


were years ago. 


The S. C. C. Convention 


(Continued from page 28) 
astringent, method of application, orientation of the 
skin or the type of tracer employed. 


Test Methods to be Developed 


“These uses are admittedly sketchy, but they are 
forerunners of test methods, yet to be developed for 
determining cosmetic effectiveness. 

“Using, say Carbon,,, can you imagine tracing dif- 
fusion of an aromatic chemical such as vanillin, ter- 
pineol, or ionone; or evaluate the fixative properties of 
a compound that is synthesized with a labelled Carbon; 
or judging a commonly used fixative to which is added 
a labelled aromatic. It is intriguing to contemplate. 

“Imagine estimating the cleansing properties of a 
cream by a Geiger counter that picks up residues con- 
taining applied or ingested “labelled”” organic or in- 
organic substances. 


Baldness 


“What is the cause of baldness? 

“If we knew the answer to that question, we might 
be able to find a cure, for the causes of baldness are 
many. Among them are heredity, age, sex, hormonal 
imbalance, diet mode of living, condition of the nerv- 
ous system and skin secretions to name some. 

“Squalene, a normal component of sebum, is found 
to cause baldness in animals. Cholesterol, another com- 
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ponent of sebum is suspect. Unsaturated fatty acids o!| 
the oleic acid series are mistrusted. Androgens applied 
locally cause hair to fall out. Estrogens when applied 
locally to animals have both produced increased hai 
growth as well as caused hair to fall out. Similarly 
fraction of ACTH have also produced both growth and 
hair falling. Some still say that members of the vitamin 
B complex benefit hair growth and color, and so it goes 

“Recently Light published his analysis of a pattern 
baldness concluding that the number of hairs, the ag 
of the individual, and the amount of infiltration of the 
connective tissue were all related, though he did not 
determine the cause of infiltration. 

“Nineteen addresses were presented in 1950 at a 
conference on hair held at the New York Academy ol 
Sciences; all the papers were later published as a book 
under the title, ““Uhe Growth, Replacement and ‘Types 
of Hair.” In summary, the experts told of many things 
they knew, but the cure for baldness remains elusive. 

“About the same time and Robertson, both 
psychiatrists, published a critical review of the litera- 
ture and voiced a theory of the pathogenesis of ordinary 
human baldness. Their view is that “ordinary human 
baldness is the result of chronic hyperactivity of the 
scalp muscles.” The authors suggest an interruption ol 
this chronic scalp activity as a prophylactic measure. 

“All of which is fine except that balding men cannot 
buy a bottle of something at the corner drug store to 


S7asz 


stop receding hair lines. 


Silicones 

“Dr. Ralph Evans, your medalist of two years ago, in 
a later trade press article, touched on the possible new 
horizons opened by the silicones. Being inert, at once 
suggests application in products that break down due to 
heat, acidity, alkalinity or cold. Some are infinitely 
water repellent. Others are so poorly soluble in any 
solvent that special uses are easy to conceive. One tamily 
is exceedingly effective in breaking down foam and 
lather. It has already been used in some cosmetic 
preparations for almost five years. 

“Originally, silicones were developed for heat resist 
ance, then cold stability. Their water repellent 
properties were suddenly discovered and another use 
developed. So it goes. The uses for silicones are just 
entering a fruitful era. 

“Some cosmetic uses contemplated include: 

1. Brighter finishes in molded products with easier 
mold release. 


2. Water repellency in special products. 

3. Coating glass to obtain best drain characteristics. 
‘+. Pigment dispersion. 

5. Higher gloss in coatings. 


“One hand protective cream on the market contains 
a silicone as its effective ingredient. 

“With only three U.S. producers at the beginning of 
1951, there are some new ones coming in by next year. 
At that time there were about 400 patents covering the 
use of silicones. This number will be sharply increased 
during the next few years. 

“The present high price of silicones precludes some 
considerations. But newer methods already in use por- 
tend further reduction in price; when this happens, will 
you be ready to take advantage of it?” 
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Geranium Harvest Completed 


Prices quoted in various producing centers. 


. . How gera- 


nium rosat is cultivated and distilled. . . . Important quan- 


tities of geranium essence to be produced in Morocco. 


AUG. J. HUGUES 


NNUAL, and aromatic 
plants end in Grasse by collecting and distilling 
the Geranium. 

The variety cultivated here, the Geranium Rosat, be- 
longs to the family of the Geraniacae and is native of 
the Cape of Good Hope. It is commonly called Mauve 
Rose and is supposed to be a hybrid of the Pelargonium 
Graveolens growing in Algeria. It is a perennial plant 
in form of large round shaped clumps, reaching three 
feet in height and diameter. 

Che cut leaves are crisp and heart shaped and emit 


treatments of flowers 


when bruised, a very strong odor. They are covered, as 
also the stems with very fine bristles. 
posed in umbels, have pink petals, some having blood 
red stripes. 

The culture of the Geranium Rosat 
been introduced at Pegomas, on the French Riviera, by 
the middle of the 19th century. Around this town, the 


The flowers, dis- 
seems to have 


rich alluvial soil of the lowe1 part of the river Siagne 
valley proved to be quite suitable to this culture, which, 
later on, was extended to Villeneuve-Loubet in the al 
luvial soils of the mouth of the rivet Loup. The quality 
of the essence is most influenced by the nature of the 
soil and climatic conditions. Exposure altitude and sun 
light have a marked action, not only on the quality but 
also on the quantity of essence. The plant suffers from 
the slightest frosts and cultures must be protected from 
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the Western and Northern winds. The light, or slightly 
calcareous soils, fresh during summer and irrigable, are 
the best, as drought prevents the normal development 
of the leaves. 


Cultivation 


Plants are set in place just alter the April frosts at a 
distance of approximately three feet in square corres- 
ponding to 6000 to 6500 plants to the irrigable acre. 
In the non irrigable, but sufficiently fresh soils, these 
distances may be reduced, allowing to place as many as 
11,000 plants. 

They quickly develop and cultural works start about 
a month later, hoeings and weedings at first and then 
a ploughing in early summer to do away with weeds. 
Irrigation takes place every two weeks taking care that 
water does not stand. Fertilizers used vary according to 
the nature of the soil, how it was fertilized before, and 
the irrigation conditions. Usually, determined propor- 
tions of dung and chemical fertilizers are used, either at 
the time of the plantation or in Autumn, in furrows 
between the lines of plants. Plantations are usually 
done with nursery rooted cuttings, sometimes with mere 
cuttings taken from the plants in vegetation. Most 
farmers prepare these cuttings themselves, and it is only 
when they get short or in case of failure that they have 
to deal with specialists whose nurseries are situated at 
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Ei rbalunga in Corsica, the most important center for this 
sort of trade. 


Phe Geranium is little subject to diseases, and the 
different pests, so harmtul to other perfume flowet 
plants, do almost no damage to it, specially it care has 
been taken to choose the cuttings only on healthy plants 
and to watch the nurseries carefully. Sprays of coppet 
salts and flower of sulphur are used, when necessary. 

Harvesting of the crop takes place in October-No 
vember, plants being cut with a scythe, in the evening, 
in order to prevent their leaves from drying. ‘They are 
then tied up in bundles and immediately taken to the 
factories in nets, as great care must be taken that they 
do not warm up. This, together with too many manipu 
lations, would more or less destroy the leaves. 

Essence output, as already said, varies according to 
the methods of culture, the quality of the soil, irriga- 
tion and especially the way the plants are cut, with 
more or less long stems, the essence being contained in 
the leaves only. 


Distillation 


Old style distillation is not used any more; factories 
proceed with a heating worm and very little water at 
the bottom of the still, plants being in a metal basket 
over the water. A little over 500 Ibs. of stems and leaves 
produces approximately | Ib. of essence. 

Geranium is also distilled in Algeria, Corsica and 
Spain and also at the Reunion Island 

In Algeria, it was first introduced in 1847 at Cher- 
agas, by farmers who had come from Grasse, but it was 
only ten years later that Antoine Chiris, building an 
important distillery at Boufarik, created the develop- 
ment of this culture. 

Large surfaces were planted, extending to 2000 acres 
in the lower open fields of the sea side and of the Mitidja. 

Unfortunately, the production of these centers has 
considerably lessened during the past years, and the 
essence, which could be found in abundance on the 
market, is no longer sufficient for still numerous and 
important needs. 

While lots of plantations have disappeared in Al- 
geria, where they are replaced by vineyards, early vege- 
tables and fruits or orange trees and, in Grasse, by 
cultures of fruits and vegetables, new plantations have 
been started in the Belgian Congo, in Morocco and 
Tanganyka, and the essences produced in these coun- 
tries are already on the market. Their quality is excel- 
lent, but it will be difficult to replace the essence pro- 
duced in Grasse. 

More fragrant and powerful, also nearer the Rose 
essence, it remains much in demand for de luxe prep- 
arations, in spite of its high price. 

Chemical specifications and odor of the essence of 
Geranium vary according to its origin. The essence 
produced in Corsica is the nearest to the Grasse quality: 
same gravity and rotary power. Then comes the Spanish 
which, however, has a little more acidity. 

The constituents of the different essences are prac- 
tically identical, but their proportions of course vary. 

Regarding the market for these essences, it is difficult 
to have an opinion as quotations for any of them de- 
pend upon factors which have no relation with their 
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real production. Essences from Algeria and the Reunion 
Island have become speculative items as exact informa 
tion is not available. 


Present Market Prices 


Prices at present are as follows: 


Algeria 19.000. — francs per kilo 
Bourbon 17.500, — francs — — 
Morocco 20.000. — francs — — 
Belgian Congo 15.500. — francs — — 
Tanganyka ........ 13.500, — francs — — 


Forty-five years ago the prices of the two first ones 
were respectively: Francs 30.—per kilo with a total ex- 
port of 50 tons and Francs 28.- with 40 tons. 

In 1938, the production was: 


Algeria 35 tons 
Bourbon 107 tons 
Belgian Congo 3 tons 
ES ci ccaovn det aale PAO ae eee ee 1.7 tons 


The Grasse essence is no longer found on the statis 
tics, its importance not being considered. 

It is interesting to note that Morocco will be able to 
produce in a very near future important quantities of 
Geranium essence. 


Bibliography 


The botanical origin of the Geranium Rosat remains 
uncertain. E. Sauvaigo writes in “The cultures of the 
Mediterranean Coast”; The Geranium Rosat seems 
botanically to be the Pelargonium Capitalum. Ch. 
Riviere (Cultures of the South) says that the real de 
nomination is not yet fixed and that the opinon of the 
Geranium Rosat being a hybrid of the Pelargonium 
Graveolens (cf. A. Rolet “Perfume plants’’) is not 
proved. 

As regards its origin, (from the Cape of Good Hope) 
Mr. Compton, professor of Botany ay Capetown Univer 
sity, declares that it is only in Grasse that he has seen 
the real Geranium Rosat and believes it to be a hybrid 
of the P. Graveolens et P. Odoratissimum. 





“Every January | worry about what silly cosmetic fads my competitors 
thought up that | didn't!"’ 
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T.G. A. Scientists Meet 


Rating of perfumes and cosmetics, evaluation of odors 


and flavors by panel technique, the cosmetic stake in 


pharmaceutical education among interesting topics discussed. 


WO well attended sessions of the Scientific Section 
of the Toilet Goods Assn. listened to some interest- 
ing, highly informative and relevant technical 
papers at the mid-winter meeting in the Waldorf Astoria 
Hotel, New York, December 5. 

The reception committee of the section was composed 
of Arthur A. Mulligan, chairman; Robert A. Armstrong, 
Henry Bashwiner, Hans W. Maucher and William A. 
Wieners. Officers of the section are: Honorary chairman, 
Dr. F. J. Austin; Chairman, Dr. E. J. Masters; Vice Chair- 
man, Dr. Donald H. Howers; and Permanent Secretary, 
H. D. Goulden. 

Papers read were: “The Certified Axo Colors in Cos- 
metics,”” Dr. Samuel Zuckerman, H. Kohnstamm & Co.; 
“The Cosmetic Industry's Stake in Pharmaceutical Edu- 
cation,” Veronica Lucey Conley, Committee on Cosme- 
tics. A. M. A.; “Efficacy of Hexachlorophene in Toilet 
Goods Preparations,” Dr. H. J. Spoor and Dr. E. F. 
Traub, New York Medical College; “A Study of the Im 
mediate Effects of Brushing the Teeth with a Chloro- 
phyll Toothpaste on Odors Originating in the Mouth,” 
R. E. Tenney, Procter & Gamble Co.; “Reliability of 
Women’s Rating of Perfume and Factors Affecting Such 
Ratings,” Bernice M. Wenzel, Barnard College; “The 
Evaluation of Odors and Flavors by a Panel Tec hnique,” 
Kurt S$. Konigsbacher and William H. Danker, Evans 


& Essential Oil Review 


Research & Development Corp.; and “The Catalyst 
Theory of Olfaction,” Jerome Alexander. 


Effects of Age on Skin 


PROCEDURE has been developed to study the 

effects of topical application of soap and creams on 
oiliness and scaliness of skin surfaces. Since strictly ob- 
jective methods are not feasible, steps were taken to make 
subjective methods as efficient and reproducible as possi- 
ble. ‘The procedure was designed to show more munutia, 
minimize observer and subject fatigue and to control 
other conditions under which observations were made. 
A photographic procedure provided a permanent refer- 
ence to actual skin conditions. The results confirmed the 
efficiency of the procedure. 

Distinct differences in skin were apparent between the 
young, the middle aged and the senile age groups of the 
women in these studies.—Sture Johnson M. D., Roy Kile 
M.D.and J.C. Fix, B.S. in paper before T. G. A. 


Women’s Ratings of Perfume 


TT HE question of a woman’s tendency to be consistent 
in judging pleasantness of a perfume was investi- 
gated in this experiment. Twelve different perfumes, an 
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Left: Robert F. Schuler, Sabbat J. Striane, Fred Shoninger, Stephen Capkovitz and Dr. Saul A. Bell chat about the papers 


Right: Dr. Dan 


Dahle, M. G. deNavarre, Harland J. Wright and Dr. E. G. Klarmann. 


expensive and an inexpensive representative of six differ- 
ent types, were used as stimuli. Subjects were instructed 
to judge each one as pleasant or unpleasant according 
to specific criteria. Each subject did her judging indi- 
vidually and repeated it in eleven different days afte1 
the first one. The perfumes were presented in a different 
order each time. In addition to varying the type and 
cost of the perfumes, the subjects were selected to form 
three groups on the basis of frequency of use of perfume, 
toilet water, and cologne. 

Results showed that the subjects tended to be con- 
sistent in finding a perfume pleasant or unpleasant. Vhe 
number of pleasant responses varied with the different 
types used, with the cost level, and with the subject's 
history of perfume use.—Bernice Wenzel before T. G. A. 


Catalyst Theory of Olfaction 

UR five senses—touch, taste, smell, sight, and hear- 

ing—through which we receive quick-acting impres- 
sions from the outside world, are all highly eflicient 
mechanisms for transposing various kinds of incoming 
material contacts and vibrations into the one and only 
type of message which the brain can receive and utilize, 
namely, electronic nerve impulses. Radio waves, of which 
we are unconscious, can be converted by receiving sets 
into sound and pictures; but these, in turn, must be con- 
verted by our sense organs into nerve impulses before 
they can reach our consciousness. Just how nerve im- 
pulses become known to us as definite sounds, pictures, 
smells, tastes, “feels”, etc., is still an enigma. 
Smell and taste are commonly called the “chemical 





Left: Paul Lelong, William H. Adkins and Victor Marquis enjoy a joke by Ben Friedman. Right: Herbert Linne, Gus Kass, |. 


senses’. Besides the olfactory organs, there are in the 
nose endings of the trigeminal nerves concerned with 
the “common chemical sense.” These are 


mildly irritating vapors, which often cause mild pain 


sensitive to 


and strong reflex effects (sneezing, coughing, tears). Any 
theory aiming to explain olfaction, must account for 
two basic facts: (1) Vanishingly small weights of material 
can activate the olfactory organs; (2) 


to the brain is highly specific. 


Ihe message sent 


However, very tiny weights of material Contain gigan 
tic numbers of molecules. For example, according to 
Herbert Freundlich, if every water in a 
quart of pure water were marked “X” for identification, 
and this quart was then mixed uniformly throughout all 
the oceans of the world, down to the depths, sample 
quarts taken anywhere could contain on the average 
20,000 molecules marked “X.”’ Therefore when a wind 
blows over you, a deer a mile away “down the wind” 
may sniff up a great many specific molecules. But how 
can these minute traces of substance be yo amplified in 
their effects as to send to the brain an electronic nerve 


molecule of 


impulse specific to the chemical and physical nature of 
these molecules? 

My theory is that the amplification ay well as the 
specificity of the effect are due to a catalyst mechanism. 
The chemism (chemical turnover) of the olfactory cells 
is changed transiently but specifically, as the incoming 
molecules specifically alter the biocatalysts, and the 
specific nerve “telegram” to the brain iy thereby estab 
lished. In effect, this is a type of “trigger” action, greatly 
amplifying the effect. 


san “ 
ee 


= 


R. Hollenberg 


and Dr. Melvin A. Goldberg snapped during a moment of relaxation between sessions. 
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lo vive an idea ot the kind of nasal “reception com- 
mittee awaiting the incoming molecules’, let me say that 
\.C. Allison and R. 'T. T. Warwick (Brain, 1949) found 
that each nasal epithelium of 3 to 4 months old rabbits 
had about 50,000,000 receptor cells, which in the olfac- 
tory bulb converge upon about 19,000 glomeruli o1 
dendrite clusters. Each glomerulus, therefore is respon- 
sive to 26,000 receptors, and in turn relays their story 
through 24 mitral cells and 68 tufted cells. The olfactory 
nerve axons arise chiefly from the mitral cells. To me 
these facts indicate that a considerable “sorting out” of 
the effects of incoming molecules probably takes place 
in the nose itself, just as George Wald and others have 
shown is the case in the retina (rode and cones, etc.). 
{hstract of T. G. A. paper by Jerome Alexander, M.Sc. 


Cosmetic Education 


c OLLEGES of pharmacy offer unique possibilities fon 
meeting the singular educational requirements of 
cosmetic industry personnel. The narrow concept of 
pharmaceutical education as simply an end in itself 


cal knowledge but more important of the prope 
prospective. 

he rapid growth of the cosmetic industry and 
changes in the concepts of pharmaceutical education are 
largely responsible for an apparent lack of awareness of 
opportunities for mutual assistance. The time is oppor- 
tune for a pooling of interests through an assessment of 
the needs and aspirations of both groups. It is hoped that 
this brief review will offer a stimulus to progressive ele- 
ments to explore the practicalities of more fully utilizing 
the pharmacy curriculum.—Veronica L. Conley before 
T. G. A. Scientific Section. 


Hexachlorophene 


TP HE bacteriostatic efficacy of hexac hlorophene (G-11) 

has been quite well established when the agent is 
used in soap solutions or other aqueous detergent 
vehicles. We have recently tested under controlled use 
conditions certain G-I]1 containing mineral oil hand 
lotions, fat base deodorants and both aqueous and alco 
holic vegetable oil hair dressings. Our experience indi- 





left: Louis Kronish, Hans Wagner, Ernest Shiftan, Dr. Otto Sobell, 
Stephen Capkovitz and Dr. Jean Martinat. Right: Dr. Emil G. Klarmann chats with Dr. Henry Wing, Dr. Victor Fourman and Dr. Sebastian 
B. Littaver of the School of Engineering, Columbia University. 


should be discouraged. Pharmaceutical education pro- 
vides a background peculiarly adaptable to further 
selective training and /or advanced formal education to 
provide industry with leaders, not only in scientific pur- 
suits but also for managerial and administrative posi- 
tions. When this is more fully recognized and practiced 
in the cosmetic industry, it will provide within firms 
the common ground of product knowledge among its 
executives, Which is so necessary to harmonious relation- 
ships and an intelligent basis for consideration of purely 
business matters. 

Cosmetic science does not exist as an independent 
entity but draws heavily on the physical and biological 
sciences for its distinctive character. Cosmetic art, for all 
practical purposes, can be acquired through a stimulated 
alertness to accepted standards of taste. However, the 
role of an intuitive sense of perceptive discretion in this 
aspect of cosmetic knowledge can not be disregarded. An 
educational background which will prepare or provide 
for these factors is desirable for successful training of 
future personnel. The curriculum of the college of phar- 
macy is structured so that the physical and _ biological 
sciences are correlated to form an educational envi- 
ronmental productive of not only the required techni 
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Lester Conrad, F. P. Feltz, Robert Mendoza, Julian Wetterhahn, 


cates that G-11 when used in the more oily preparations 
does not show as definite bacteriostatic activity as it does 
when used in water solution. In our opinion G-I1 is 
somewhat effective against general skin bacteria in both 
oil and water based toilet goods preparations. When 
compared with results shown with G-11 soap solutions 
the material is less effective than expected. G-11 is appar- 
ently an effective staphylocide; it showed very little 
specific activity against the Pityrosporon ovale groups of 
organisms in vivo.—A bstract of T. G. A. paper by H. J. 
Spoor and E. F. Traub. 


MOTTO on the wall of a_ business executive 
A reads: “I am a great believer in luck: I find that 
the harder I work the more I seem to have of it.” And 
another above his fireplace reads: “He who chops his 
own wood gets warmed twice.” 


‘A hobby is something to go nuts over, to keep 
from going crazy over things in general.’"—Dean Noble, 
Syracuse University. 
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Shulton's new cream-perfume 


SHULTON, Inc.'s advertising expend- 
itures for 1952 will include maga- 
zines, newspapers and trade publi- 
cations, and will be substantially 
increased over those of 1951. 

arate campaigns have been sched- 
uled for Old Spice men’s line, 
Friendship’s Garden, Desert Flower, 
Early American Old Spice, 
and stick cologne. Old Spice shav- 
ing creams and lotion will continue 
to get year-around advertising with 
an increased campaign scheduled 
for 101 issues of ten top male 
readership magazines. In addition, 
a separate Father's Day Campaign 
on Old Spice shaving sets will con- 
sist of full color advertisements in 
eight magazines. Beginning in 
March, the biggest concentrated 
single campaign for Desert Flowet 
to launch restyling of packaging 
for the entire line has been sched 
uled for eight top magazines. Full 
color advertisements will also fea 
ture Early American Old Spice 
women’s line in eight top circula- 
tion magazines throughout the 
spring months. Full page black and 
white advertisements in three mag- 
azines will feature its soap line. 
Heavier advertising and promotion 
support will be given to its stick 
colognes, with full color advertise- 
ments in ten big circulation maga- 
zines between March 22 and June 
20. Shulton will add a cream- 
perfume, Liquid Petals, to its 
Friendship Garden line. It is blue 
in color and the bottle has a match- 
ing blue plastic cap, flower en- 
circled neck and gold decor. It is 
cartoned in an octagonal shaped 
package. Promotion will consist of 
full color advertising and in seven 
national magazines, window and 
counter displays. A special limited 
time promotion consists of a com- 
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bination package of the regula 
Liquid Petals package and the four 
oz. size bottle of Friendship’s 
Garden Toilet Water, regularly re- 
tailing for $1.25, selling togethen 
for $1.50. 


HARRIET HUBBARD AYER Is backing its 
Formulayer “line and wrinkle” 
cream with publicity implying that 
it protects skin from the corrugated 
paper look. The product ret ails fon 
53.50 per 2 ozs. 

rINTAIR is testing tie-ins of fran- 
chised beauty salons with its na- 
tional radio commercials. 


DERMETICS is introducing Creme 
Mascara, in three colors, at 51. 


HOUBIGANT is introducing a new 
purse size stick perfume. It comes 
in three fragrances, with the colon 
of the case varying accordingly. All 





Houbigant's purse-size stick perfume 


have an onyx-like appearance and 
are sparked with gold. The product 
is priced at $1.25. 


rINTAIR’s new hair tint product, 
Lightening Change, is featured ina 
two page story in the January issue 
of Glamour magazine. 


PRIMROSE HOUSE is offering its seven 
oz. Chiffon Cleansing Cream regu- 
larly a $2 seller, for $1 during Jan- 
uary. 


SALES BUILDERS, Inc. is preparing to 
conduct the biggest advertising and 
promotion campaign of Max Fac- 
tor products in its history in 1952. 


ESTEE LAUDER is introducing Esto- 
derme Youth-Dew, described as a 
cream without hormones, contain- 
ing whole eggs. 


PARFUMS CORDAY is introducing 
Toujours Toi in a similar bottle 
as used for its Toujours Moi, with 
22 karat gold leaf and with a -. 


per laced in gold. It is priced a 
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535 per ounce, 518.50 per 4 ounce, 
and $5 per dram. Eau de parfum 
sells for $5 per two o7zs., $9.50 per 
four ozs. Corday’s newest packaging 
innovation is a gilt box with a pad- 
lock, available in the one ounce 


sizes of Toujours Toi, Toujours 
Moi, and Fame; the one-half ounce 
size of Toujours Toi, and for $2 


additional in’ the three-quartet 
ounce size of Zigane, regularly re 
tailing for $15. Cord: vy is marketing 
for a limited time a mage package 
with Toujours Moi, Fame, Zigane 
and Jet perfumes for $2.50 


HAZEL BISHOP Will introduce Com 
plexion Glow with a $2,000,000 
advertising and promotion cam- 
paign, beginning January 15. 


CAMPANY SALES CO, 1s sponsoring a 
new five-minute series over C.B.S. 
radio, “Sunday News Special.” The 
concern also sponsors a five-minute 
newscast on Saturdays 


rONI COMPANY sponsored its fourth 
annual Twin Baby Derby. Girl 
twins born between midnight and 
noon New Year's Day were “eligible 
to receive $500 worth of gifts. 


LEHN AND FINK’s Hinds Honey & 
Almond Fragrance Cream has been 
repacked in a new squeezable plastic 





New Hinds package 
bottle. A small counter demon- 


strator invites free trial by the 
shopper. 
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peNriHeRIC is adding Hand Lotion 
Concentrate to its Sheer Beauty 
Cream- Mist line. The container is 
a blue plastic squeeze bottle with 





Lentheric filigree purse flacon 


a pink cap. The lotion is intended 
to be dispensed two drops at a time, 
which are said to be sufhcient for 
hands and wrists. It retails for $1 
per 2.7 ozs. Red Lilac and Tweed 
are now being marketed in a refill 
able purse flacon of gold-tone metal 
with a filigree. The aperture has 
been so devised as to dispense as 
little or as much scent as desired. 
The Red Lilac sells for 82, the 


Iweed for $2.25. 

STUART, ING. is distributing rayon 
satin Scented Scufhes in a matching 
travel-case and boxed with a trans 
parent cover. The product comes 
in three sizes and six shades. The 
price is $2.50 per pair, 


LoK!'s God of Mischief scent comes 
in toilet water, at $2.50 per 4 07z., 


and in perfume, retailing for $2 to 
$12.50. 


REVLON is Offering combination 
packages of Aquamarine Lotion 
and its new fragrance products, 
Aquamarine Mist. The five-ounce 
size of lotion plus the one-half 
ounce size of Mist sell together for 
$1, the regular price of the lotion 
alone. Sixteen ounces of lotion, a 
52.50 seller, plus one oz. of Mist 
also sell for the regular price of 
the lotion alone. Revlon has added 
two new shades, Red Apricot and 
Pink Caviar, to its line of A la 
Carte lipsticks. In grooved gold- 
toned cases, they sell for $2 each. 


ELIZABETH ARDEN is introducing Ar- 
dena Special Hormone Cream, an 
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estrogenic product retailing lon 
$3.50 per two ozs., $6.50 per fou 
ozs., and $12 per eight ozs. Begin- 
ning February 11, Arden will man 
ket its creams, lotions, and oils in 
combinations entitled “Precious 
Pairs,” banded together with ring 
and ribbon. National and coopera- 
tive advertising, window’ and 
counter display cards and booklets 
for over the counter distribution 
will be employed. Another Arden 
promotion centers around its De- 
Luxe Beauty Box, retailing for $125. 


GERMAINE MONTEIL’S Lip-Cues, trial 
size lipsticks, were the subject ol 
an offer made in a recent issue ol 
Mademoiselle. Response consisted 
of 45,000 individual coupon re 
quests, with more requests still 
coming in. The offer consisted ol 
a package of six Lip-Cues, each a 
different shade, for ten cents accom 
panied by the coupon. 


PEPSODENT DIVISION of Lever Bros. 
Co. is marketing Shadow Wave, its 
new home permanent, in a Gair Co. 
carton with three-dimensional de- 
sign, bearing the head of a woman. 





Pepsodent's Shadow Wave 


Phe home permanent and the re- 
fill kit each come in differently 
sized, but matching, cartons. 


NESTLE-LEMUR introduces Colorinse 
and Colortint in 50 cent economy 
specials. Also new is Lite, $1.50 
non-ammonia hair lightener. 


cory introduces “Vitamin A-D” 
Complex Cream, which is said to 
disappear almost instantaneously 
upon application. The cream will 
be launched in a sample size given 
as a gift with every purchase ol 
Cleansing Cream, Skin Freshner, 
Pastel-Tint or Sub-Tint, for a lim 
ited time from January 10th on. 
The regular size two ounce jar will 
be marketed at the same time for 
the price of $2.50. 


COLGATE-PALMQLIVE PEET CO. started 
a four-week national supermarket 
promotion on January 15 of Col- 
gate-Ribbon dental cream, which it 
claims to be the largest selling 
brand item in the entire toilet- 
articles industry. Radio, television, 


newspaper, magazine, and business 
publications advertising, as well as 
point of sale displays, posters, an¢ 
banners will be used. 


FRNO LASZLO CO. is preparing skin- 
care treatments with “tailor-made” 
creams and lotions, to be purchased 
through a department store club 
plan. The line of products will be 
limited to 15, and retail stores ar« 
being enrolled on a one-to-a-city 
basis, each with a quota as to the 
number of customers they may ac- 
cept. Demonstrators will be spe- 
cially instructed by three sales- 
training directors. 


HELENA RUBINSTEIN and Charm 
Magazine are sponsoring a tie-in 
promotion, built around the cos- 
metics for working women theme, 
of Rubinstein’s new Top Drawei 
Beauty Box, subject of a two-page 
feature in the January issue. More 
than 60 stores throughout the 
country are backing up the promo- 
tion with advertising, displays, and 
tie-in fashion shows. Retailing for 
$4.95, the kit is made of simulated 
wood, with an imitation file-folders 
cover. It contains mirror, skin- 
cleanser, tissues, face powder, lip- 
stick, mascara, nail polish, emery 
board and stick cologne; all liquid 
products packaged in_ spill-prool 
containers. The promotion is in- 
tended to boost Rubinstein refill 
business. 


HELEN NEUSHAEFER is introducing 
Everon Indelible Creme Lipstick, 
containing lanolin, in 39 and 50 
cent sizes. 


HELENE CURTIS INDUSTRIES — has 
changed its package designs and 
sizes for its Shampoo Plus Egg and 
Milky Shampoo. An expanded ad- 
vertising and promotional cam- 


paign will follow. The new sizes 





New Curtis shampoo packages 
and p:ices are Shampoo Plus Egg 
and Milky Shampoo, 59 cents per 
t ozs.. 31 per 8 ozs. each. 
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INSPIRED 


. . CREATIVE 
perfume specialties 
BY 


bu - - both the charm 


and haunting loveliness of Parisian 
Perfumes have been transplanted 
to New York. 


Sou . - de Laire Specialties 


provide the creative perfumer with 
new, original accords to lighten 
and brighten the transitional stages 
of making his composition a new, 
distinctive perfume. de Laire 
Specialties offer new odor values and 


harmonies previously unknown. 


van) | rrr iL mH PERFUME SPECIALTIES 


DIVISION OF 


DODGE & OLCOTT, INC. 


180 Varick Street +» New York 14, N. Y. e 
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WHAT THE 


RETAIL BUYERS REPORT 


Half-Price Turnover Attacked as Reducing Regular 
Sales as Customers Stock up Bargains 


JEAN MOWAT 


Chicago—Sign of the season: 
January-February half price sales 
are With us once more. One manu 
facturer stated these sales were cost 
ing him money. Yet last October 
he was busy packaging and design- 
ing the cards that would go into the 
stores for this event. It may be (?) 
a losing proposition to obtain a 
few new customers, but if so the 
preparation and plans are made 
long in advance with a definite pun 
pose in mind. 


Fail to Open New Accounts 


“Whenever a half price sale is 
offered,” said a leading buyer in 
Detroit,” it is the women who 
know the line who make the pur- 
chase. We rarely open new accounts 
on it. And those who do buy will 
purchase sufficient for a long time. 
While such sales are on the counter 
we find that regular lines of goods 
move slowly. 

“The manufacturer has no one 
but himself to blame for this half- 
price mania. He introduced it to 
speed up business. Perhaps it did 
at one time, but now women de- 
mand half-price sales in all lines 
and the makers are tumbling over 
themselves to get into this business. 
If that is all the merchandise is 
worth,” continued this buyer, “then 
it should be offered at that price 
throughout the year, and not as a 
come-on.” 

When a woman is really looking 
for a bargain the place for it is the 
super-market where the price of 
overhead of personal service to the 
customer was long ago discon- 
tinued. If makers must continue to 
feature the half-price events, why 
not make the idea acceptable to 
the super-market and permit the 
regular cosmetic department to 
continue handling the products on 
its regular program. 

The super-markets and national 
grocery stores are now providing 
space for nationally advertised 
treatment lines: cleansing and skin 
products, shampoos, bath prepara- 
tions and deodorants are offered in 
great profusion. Any day some of 
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these chains will connect up with 
a cosmetic maker and the chain 
will feature its own super-de luxe 
brand. It may attract new cus- 
tomers, but only at the expense of 
the regular cosmetic departments. 

Several women buyers called out 
attention to this state of affairs. 
They are wondering what they 
could offer in the way of new prod- 
ucts which would not compete, thus 
raising revenue. Some of the sug 
gestions made were: 

More attention to the sale of two 
items rather than one—such as lip- 
stick with matching cheek rouge, 01 
lipstick and powder; it might also 
be powder and foundation cream, 
or cream with cheek rouge. Giving 
the customer a personal service that 
no market or grocery can aflord- 
that is help her to select the right 
foundation and the correct two 
shades of lipstick every 
needs. 

These buyers are convinced that 
in time markets will offer a well 
known cologne, but the higher 
priced aromas and all perfume fra- 
grances will continue to be the ex- 
clusive promotion and _ formal 
presentation of the smart specialty 
shop or the finer department store. 
Protective types of body lotions and 
creams will never be a market rev- 
enue producer but it can be for the 
cosmetic department, where the 
finer soaps will be sold in competi- 
tion with the detergents. 


woman 


More Advertising Needed 


The cosmetic department in the 
days ahead, state the buyers of half 
a dozen cities and suburban shop- 
ping areas, will have to change its 
method of doing business. It must 
advertise more. Products should be 
adapted to St. Valentine’s Day, and 
Easter giving, for unless perfumes 
and matching colognes are featured 
women will spend their dollars for 
other items equally as important 
and perhaps given more advertis- 
ing plugging. 

There is definitely a place for a 
make-up school in every store and 
trained supervisors to help cus- 
tomers in their make-up selections. 
The demonstrators who come to 


Cosmetic counters across the 
nation combat annual post- 
Christmas slump with half price 
sales. 

m 


Buyers fear low overhead com- 
petition of self-service markets, 


emphasize need for personal 
service in toiletries department. 


Make-up schools, bigger ad- 
vertising budgets, and adapta- 
tion of packaging to holidays 
recommended as prime ways 
to increase volume. 





give aid to the indifferent sales- 
people (it seems to be a Midwestern 
disease), might well work with 
them as general supervisors and 
have classes in a section of the store 
where there is privacy. 

To beat the half-price “curse’’, 
as buyers call it, and the super- 
market competition that is fast 
traveling North from the deep 
South, any cosmetic department 
must SERVE the customer. 


Traveling Around 


Chicago retail cosmetic depart- 
ments went literally over-board in 
presenting fragrances. It led all 
other Mid-west cities in the dozens 
of pages devoted exclusively to per- 
fume. Often one maker was fea- 
tured, again several. But last 
month's sale proved that the per- 
fume testers sold during the sum- 
mer, turned the perfumes into 
profits. 

Minneapolis featured — brand 
names and stressed the $5 item in 
much of its presentations. The 
Golden Rule, St. Paul, went all out 
for the holiday bedecked items in 
popular priced brackets and sug- 
gested the twosome boxes. Stix 
Baer & Fuller, St. Louis, followed 
the popular trend; items under $5 
were the advertised ones, with fra- 
grances given pages and equally as 
good returns. Hudson’s, Detroit, 
used ample space for featuring 
name brands in perfumes with, 
prices from $7 to $60. 

Indianapolis stores followed with 
the idea of the gay baubles under 
$5 and found ready acceptance. 
Milwaukee stores suggested col- 
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and Schus- 
Sinner and 
as well as 
and Youn- 
more at- 


ognes as the ideal gilt 
ters made a special 
Saint. The Twin cities, 
others just mentioned 
ker’s, Des Moines, gave 
tention, with full pages, to men’s 
toiletries than is normal for any 
Sales were substantial in 
response to such advertising. 

\nother presentation was that ol 
cosmetic items for the teenage 
and the very little lady of the house. 
\yvres of Indianapolis gave atten 
tion to this type of presentation, 
smartly illustrated and well dis 
played in the children’s accessory 
shop. Carson Pirie Scott & Co., 
did a good job on suggesting this 
the young person who has 
everything. 

Featuring this line in the section 
where apparel and allied items are 


per iod. 


also 


fon 


sold has proved to be a much bet- 


ter selling “spot” than when these 
were incorporated as part of the 
regular cosmetic department where 
the display was small and usually 
over- powered by the more expen- 
sive items. Again the prices were 
held within the $5 range for toilet 
water, bubble bath, hand lotion, 
shampoo and dusting tale. To carry 


the idea home to those who had to 
wait for their luncheon, Carson’s 
used high colored balloons, pre- 
sented to each child during the 
Saturday noon-hour, and on these 
were printed the “Little Lady” 
toiletries by Helene Pessl. The 


youngsters always wanted to know 
what it said on the balloon or else 
spelled it out. The idea was good 
and sales proved the value of the 
idea. 


Arden, Coty, Rubinstein, Revlon, Matchabelli. 
Faberge, Evyan Top Buffalo Hit Parade 


MAGGIE FLEMMING 


Buffalo—With the Christmas sea- 
son past, and while the ravages of 
last month’s shopping spree are be- 
ing cleaned up, peace and quiet are 

untortunately—ready to descend on 
toiletries counters once more, and 
there is plenty of time for a post 
mortem. 

The packaging that seemed to stir 
up the largest flurry of buying was 
that of Arden’s entire line, Coty’s 
Snow-Berry package and their $6.50 

Golden Slippers ensemble, the pack- 


ages of Rubinstein and Revlon, and 
the six personalities of the Aqua- 
marine line—designated as The Fas- 


cinator, Basque Beret, Snow Queen, 
Gilded Lady and the Fairy Princess. 
Matchabelli’s six-fragrance cologne 
collection, in a net-bowed miniature 
hat box of acetate, wound up the 
“hit parade.” 
Name-brand 
metics moved best. 
these included 


perfumes and 
At J. N. Adam’s 
Faberge and Evyan 
in the domestic lines, with Caron, 
Guerlain, Chanel and Lanvin the 
leaders of the imports. ‘Tops in the 
novelty gift section were the fine 
leather wallets of Coty and Ayers, 
each containing compact, lipstick 
and —— vial. Dresser sets sold 
well, a preference being shown for 
those priced from $20.00 and up. 

\ “Special Shave Shop” counter, 
featuring everything from travel kits 
to men’s toiketries, did a whale of a 
business. And it is interesting to note 
that the Stag Shop at J. N.’s, a se- 
questered gift shop for men only, 
reported toiletries second from the 
top in total volume of their sales, 
first place having been taken by 
lingerie. 
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. J. Conner, J. N. Adam’s toile- 
tries oan made some interesting 
observations: Powders, lipsticks, and 
other cosmetics sell in greater volume 
lor personal—not gift—use at Christ- 
mas time than during any other pe- 
riod of the year. Solid colognes have 
not replaced liquids, but have made 
a definite place for themselves, serv- 
ing supplement to liquid 
colognes handbag, office kit, and 
traveling bag. Elizabeth Arden’s line 
was newly installed here last month, 
and is moving with the enthusiastic 
success that marks its presence every- 
where. 

A new fragrance, just acquired by 
J. N.’s, is Sardeau’s “Suspicion.” It 
was launched with the personal ap- 
pearance of dancer Kay ‘Thompson, 


as oa 


currently appearing at Harry Alt- 
man’s ‘Pown Casino. ‘The stunningly 
zebra-striped packages and hand- 


blown, hand-painted zebra bottles of 
“Suspicion” are exciting sales stimuli 
for this musky fragrance. ‘The boldly 


bli wk-and-lime booklet — covering 

“Twenty ways to use Perfume,” 
given with each purchase of “Sus- 
picion,” was a smart bit of mer- 


chandising that may assure many re- 
peat sales for “Suspicion.” 


Emphasis on Cosmetic 
Advertising Pays Off 


JEAN ROBERTS 


Dallas—Cosmetic items were 
among the biggest advertising fea- 
tures in almost every Dallas depart- 
ment store’s Christmas promotion. It 


year. And this concentration paid 
off. Cosmetic items sold like hot 
cakes. 


Clerks report that packaging in 
perfume, cologne and bath acces 
sories accounted for part of the de 
mand. They believe that customers 
were interested in gift items from 
their departments because unique 
packages made them more than just 
perfume or colognes. 

Among the most popular gift 
packages was the Magic Cane, 
striped with blue ribbon and dotted 


with four tiny bottles of My Love, 
Blue Grass, On Dit and White 
Orchid. Versailles Garden, with a 


crystal flacon set in a French garden 
scene and Champagne Party with 
flacons of Intoxication, Divine and 
Le Dandy received much attention. 

Neiman Marcus had its own ex 
clusive perfume wrapped in a bit of 
mink, no less. 

The chain drugs also used 
metic items in their advertising, al 
though not so predomin: intly as the 
department and specialty stores. One 
store reports to have done more with 
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men’s items than usual, with good 
results. 
Not as much interest was shown 


in expensive perfumes as in previous 
years. Although business boomed, 
customers were obviously more con 
cerned about Medium priced 
packages enjoyed the most sales. One 
thing clerks report is that the em 
phasis shifted away from $l pack 
ages during the holid: iy season to the 
two to three dollar r: ange. In forme 
years a vast majority of customers 
inquired first for items for about one 
dollar. And even though one dollai 
has not bought very much for two 
past seasons it was only this one 
where the customers seemed recon 
ciled to the fact and started with the 
more expensive line. 

Sales on regular merchandise kept 
a good pace with home permanents 
selling especially well. Probably the 
dress up season brought this on. Nail 
polishes also moved fast. Indelible 
lipsticks continued to be in demand. 


cost. 


Pittsburgh’s December 
Sales Topped 1950's 


LENORE BRUNDIGE 


Pittsburgh—aAlthough official _fig- 


ures are not yet available, it is 
generally conceded that Christmas 
dollar volume topped December 
1950's. 


Christmas buying started here 
earlier than in the past and kept 
up at a fast clip, with the exception 


looks as if this time more newspaper | of a few days when bad weather 
linage was used than in any previous | intervened. 
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However, even if cosmetic sales 
were up over last year’s, some buyers 
point out, this does not necessarily 
give them too much to shout about. 
A year ago three major stores had 
delivery services interrupted by a 
strike which ended three days betore 
Christmas. Also, a newspaper strike 
of all papers in the city which lasted 
until November, cut down on holi 
day advertising. 

Since buyers are generally pessi 
mistic when speaking of meeting 
previous figures—even when they are 


good—it may be assumed that this 
vear is definitely better than a yea 
ago. 


Among the complimentary re- 
marks heard among customers were 


bath oil bottles was 
“little gift item” 


with miniature 
a big favorite in the 
category. 

Popular in price were those prod- 
ucts retailing around two dollars, 
with five and ten dollar units repre- 
senting the middle bracket. 

In the manicuring items, the intro- 
duction of “Juliette Marglen’” pro- 
ducts for problem nails has met with 
good response. 

\ccording to the buyer, 
that it is higher in price ($1.75) 
made no difference at all. There are 

lot of problem nails around here.” 

Beauty shop business is reported 
buzzing at good speed, with a flurry 
of excitement over the “poodle” hair 
cut, which, in spite of the fact it was 


“the fact 


those concerning cleverly wrapped | introduced many months ago, has 
items. Marie Earle’s “Magic Wand” | just caught on here. 
Intensive Elizabeth Arden Promotions and Displays 
Follow Breaking of Exclusive Franchises 
DON COWLING its allotted space, and each space 


Los Angeles—Hottest item in Los 
Angeles toiletries circles last month 
was the breaking open of the forme: 
Elizabeth Arden exclusive franchises 
Formerly J. W. Robinson, I. Mag- 
nin, and Bullock’s Wilshire were 
sole outlets for Arden’s merchandise 
in this area. Now Bullock’s fow 
stores, Broadway's five stores, May 
Co.’s four stores, Haggarty’s two and 
Coulter’s one are carrying full stocks 
of Arden. The change was an 
nounced in a full page ad in a Los 
Angeles Sunday newspaper for all 
leading de partment stores and lead 
ing drug stores. The ad can be pre- 
sumed to be on the national rate, 
being run over the Arden name. At 
the moment most of the department 
stores are running their Arden sec- 
tions, and they are sections, with 
Arden appointed demonstrators, 
helped out by various Arden rotators 
in to train. The Arden ad was fol- 
lowed by more ads over the names 
of the various stores, none in the 
form of announcements, but as units 
in the regular parade of treatment 
line advertising. 

No effect was perceptible in the 
former exclusive outlets, displays, 
demonstrations: all seemed as before. 
Now toileters are wondering whether 
this move will be emulated by other 
houses whose selling arrangements 
have been on an exclusive franchise 
basis. 

At J]. W. Robinson in downtown 
Los Angeles dressing table articles 


crowded perfume displays. S« aps 
were in good display. 
At Bullock’s and the May Co. 


stores the lines, as usual, were fea- 
tured. These stores are truly loyal to 
their demonstrated lines. Each has 
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last month was piled high with the 
holiday offerings of the various 
manufacturers represented. At_ the 
Broadway Downtown they were well 
displayed, but aisle tables gave a 
good play to various articles not in- 
cluded in the demonstrated lines. 
Gift sets were prominent, and in 
good spots special sections were set 
up, one for children’s toiletries, and 
one for men’s toiletries. At each dis- 
play, demonstration, aisle table, o1 
wall, were stands with uniform cards 
listing the price range of the articles 

be found there: $3.50 to $30.00, 
39 cents to $1.79, $1.00 to $5.50. A 
shopper entering the section could 
straight to the price range in 
which she planned to operate. 

A smart drug store toiletries sales- 
girl said the other day that one rea- 
son for her uptrend in nail care 
figures was the Peggy Sage boost in 
price from 60 cents to $1. 00. Not only 
did her unit sale pick up, but the 
article sold better at $1.00 than it 
had at 60 cents. She was not pre- 
pared to say that the increase in her 
unit volume was caused by the un- 
deniable fact that the selling figure 
of $1.00 has always been the basic 
sales unit in toiletries. 


go 


Group Packaging 
Fails to Sell 
LEE MCKENNON 


New Orleans—Group packaging 


just doesn’t draw well at present | 


unless it’s 
buyer 


with a gift accent, 
insists. 


one 
That may account for | 


'the slow tempo of Dorothy Gray’s 


Carillion Colors. The product is 
sound, the advertising excellent but 





it failed to move as quickly as Dor- 
othy Gray usually does. Most cos 
metics should be available to the 
customer item by item, another 
buyer thinks, even though they are 
promoted as a group. 


Gadgets Attract 


Gadgets continue to fascinate the 
consumer, it seems, especially when 
a well-known house offers them. Max 
Factor’s Hand Lotion Purse Dis- 
penser has kept the cash registe1 
jumping and the World of Beauty 
Lotion has also moved nicely at the 
larger department stores. Of course 
this is the top season for hand lo- 
tions. They are selling very well but 
the unusual containers definitely 
draw attention and sales. 

New products usually create profit- 
able interest, naturally, and Harriet 
Hubbard Ayer’s Cleanse-Ayer proves 
this again. The $1.50 bottle of liquid 
cleanser sells very well as does the 
Formulayer. The customers are still 
intrigued by special ingredients such 
Ayerogen, to the extent that they 
buy the $3.50 jar of Formulayer in 


as 


sufficient quantities to make the 
buyer quite happy. 

Another well-known line with a 
specially-advertised ingredient is 
Gourielli’s Estrolar Throat Oil. 


Their representative is in town and 
a gift of the throat oil was advertised 
free, accompanied by a special book 
let on contour correction for home 
use. The buyer says it is a complete 
success and she expl: iuins that the gift 
definitely attracts, the representative 
draws and the special ingredient is 
helping sell the regular-size item in 
highly profitable quantities. 

Reviewing the past Christmas sea- 
son, buying “picked up after the first 
of December and the brightly 
wrapped and packaged gift cosmetics 
sold rapidly. Schiaparelli’s candle- 
stick container of perfume and the 
Snuff perfume pipe (for men) sold 
very well. Coty’s assortment of clever 
gift ensembles did beautifully, espe- 
cially at the large department store 
who was visited by Coty’s represen- 
tative. 

Representatives still are a wonder- 
ful drawing power, buyers confide. 
Even in the Christmas rush, they 
exerted a happy attraction for the 
customers. Covermark sent a repre- 
sentative to town and she was a big 
help in making the promotion a de- 
cided success the buyer said. Cover- 
mark drew the customers’ attention 
and the representative and _ sales 
girls sold a gratifying amount of the 
L ydia O’Leary face powder, finishing 
powder and cleansing cream as well 


| as Covermark. 


January, 1952 43 





Men’s Toiletries Beat 
Last Year’s Sales 
MARY LINN WHITE 


Cincinnati—Buyers are surveying 
the Christmas “damage”, and we 
might as well take advantage of the 
situation by taking inventory along 
with them. 

Men’s toilet goods items, In sets 
and singly, continued last year's up- 
ward trend; apparently they are an 
increasingly acceptable gift, even for 
the “he-man.” Several departments 
reported reorders earlier and large 
than last year. Name brands go best; 
packaging is sometimes a factor in 
purchases. 

Packaging apparently was respon- 
sible, partly, for the immense popu- 
larity of Coty sets, successful in all 
stores carrying the line. The Coty 
“bell”, a tree ornament with a purse} 
perfume attached, was “hot” because 
of its attractiveness and its price. 

Price was and was not important. 
Some sellers indicated that almost 
all their sales were in the $1 to $5 
bracket, and they featured counters 
for “browsing”, limited to such 
items. One store even restricted the 
articles to $1 tags. Results were 


good. 


Special Promotions 


Special promotions paid off. Mab 
ley and Carew sent out a booklet of 
gift suggestions, and practically every 
item shown did exceptionally well 
in the department (Tussy’s snow- 
man, Nosegay cologne, Revlon’s 
aquamarine lotion, Wrisley’s pigs). 
\ half-price sale on Ybry perfume 
(Rollman) was a success. Color ads 
on scents (Shillito) pulled well, espe- 
cially nearer Dec. 25, when pur- 
chasers became predominantly mas- 
culine. 

Solids held their own, especially 
the nationally advertised ones. 
Faberge’s “Quartet” sold out (Shil- 
lito) and was almost as hot in other 
departments. Price was probably 
considered here, but even at $7.50 a 
Paris-imported atomizer of black 
and gold, unbreakable and _ scent- 
escape-proof, did well (Rollman). 

What kept the merchants really 
delighted, however, was the large 
and sustained demand (increased 
over last year’s) for the usual prod- 
ucts: treatments, powder base, 
powder, rouge, lipsticks etc. Hair 
goods were a little off, customarily 
pick up, especially tints and home 
permanents, between Christmas and 
New Year's Day. An exception was 
the counter where a demonstrator 
(not thought particularly effective at 
the time) tripled the usual demand 
for Rubinstein’s hair tints. 
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Canadian Beauty Industry 


Attacks Price-Fixing Report 


The MacQuarrie report, which 
recommends that retail-price fixing 
be made illegal, was criticized in a 
brief submitted to the Canadian 
Parliament’s special committee on 
retail price fixing. 

The association urged the com- 
mittee not to ban resale price 
maintenance practices, asserting 
that they had helped the industry 
to prevent cut-throat price prac- 
tices and resulting numerous bank- 
ruptcies. Price maintenance was 
seen as required to prevent 
branded articles from being sold 
below cost by retailers as loss-lead- 
ers to attract business. 

It was claimed that Canada’s 
beauty supply industry has made 
no attempt, with the exception of 
increased excise and sales taxes, to 
raise prices since 1939. This was 
explained as being due to the 
keen competition existing in the 
beauty supply industry both at the 
manufacturing and distributive 
levels of the trade. 


Cosmetic Tax Relief Request 


Awaits Lower Arms Expenses 


Plans for requesting Congress to 
reduce or repeal the 20 per cent 
excise tax on retail cosmetics have 
been formulated, but such requests 
will not be pressed until the cost of 
the rearmament program has passed 
its peak and the federal budget will 
permit tax reduction, N.B.B.M.A. 
vice-president Jacob Reck has an- 
nounced. 


N.B.B.M.A., N.H.C.A, to 
Hold Beauty Trades Show 


The National Beauty Trades 
Show will be held during the week 
of August 24 at the Hotel Statler, 
New York, N. Y., the National 
Beauty and Barber Mfrs. Assn. has 
announced. The organization spon- 
sors the event jointly with the 
National Hairdresser and Cosme- 
tologists’ Assn. The organization 
also intends to help promote the 
1952 National Beauty Salon Week. 


Simple Price Adjustment for 


Mfrs. with $250,000 Sales Top 


Manufacturers with net sales of 
$250,000 or less for the fiscal year 
ending not later than July 31, 1951, 
will be permitted to adjust their 
ceiling prices to reflect cost in- 
creases, including overhead, to July 
26, 1951, according to a simplified 


method provided by General Oven 
riding Regulation No. 20, whic! 
the O.P.S. has issued. The simpli 
fied method is optional for manu 
facturers of cosmetics, beauty and 
barber equipment and supplies and 
other items under G.C.P.R. and 
C.P.R. No. 22. Manufacturers whose 
net sales are limited to $250,000 
who buy and resell other manufac 
turers’ products will also be eli 
gible, if such sales do not constitut 
more than 25 per cent of their total 
business. 


The Delaney Hearings 
(Continued from page 28d) 


chemical is not useful, without even 
considering safety? ‘To reverse the 
coin, should not the safety hurdle 
be cleared first and the product 
allowed to stand or fall on public 
acceptance? 

I daresay no one would be rash 
enough to suggest the chemicals-in 
cosmetic issue can be judged in 
terms of black and white. It’s the 
gray areas—the regions of human, 
subjective judgments—which will 
cause complications and thwart de 
finitive solutions. 

In view of this situation—and in 
summary—I should like to leave 
these thoughts for your considera 
tion: 

(1) The use of chemicals-in-cos 
metics is a very old practice. Never 
theless your ingredient suppliers 
should be cognizant of their respon 
sibility to provide pharmacological 
data on the ingredient. The cosmeti 
cian in turn must be sure that the 
final composition is harmless. 

(2) Suggestions for legislation to 
make mandatory “prior approval” 
of chemical aids in cosmetics may 
give rise to very complex problems. 
The various implications of such 
suggestions should be studied care- 
fully. 

(3) Safety must be viewed as a 
relative matter. To be asked to prove 
complete safety is like being asked 
to prove an absolute negative. It is 
scientifically impossible. 

(4) Safety considerations must be 
related to contemplated methods 
and levels of usage. 

(5) Any increase in the authority 
of our regulatory bodies primarily 
should concern safety. Fundament- 
ally, technological usefulness should 
be determined by consumer re- 
action. 

If further regulation is needed, 
let us keep in mind the practicali- 
ties of the situation and share our 
full responsibilities. Above all, let 
us not close the door on progress. 
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One Piece Plastic Goggles 


dust 


For use against splashes, 





Goggles May be Worn Over Glasses 


and glare in laboratories and fac 
tories a lightweight one piece plas- 
tic goggle is offered at a low price 
by the General Scientific Equip- 
ment Co. The goggles may be worn 
over prescription glasses. 


Mix-with-Paint Insecticide 


With Dianol insecticide insects 
are virtually painted away in one 
application for the life of the paint, 
normally four years, according to 
the makers Dianol Sales Corp. 
Dianol, it is stated, is easily mixed 
with all types of interior and ex- 
terior paints including oil, water 
and dry paints as well as whitewash, 
casein, cement and stucco paints; 
and is claimed to bring certain 
death to all flying, crawling, chew- 
ing and sucking insects. It is said to 
be completely odorless and non 
toxic to humans and_ household 
pets. It does not affect the color or 
change the characteristics of the 
paint, it is added, and does not dis- 
solve but is suspended, like the pig- 
ment, in the paint. 


New Primary Aliphatic Amines 


Three new high molecular 
weight aliphatic amines, and a new 
amine acetate have been = an- 
nounced by Rohm & Haas Co. 
Properties and suggested uses may 
be had from the company. The 
amines, it is added, should be con- 
sidered as such or as intermediates 
in the fields of corrosion inhibitors, 
bactericides, insecticides, fungi- 
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New Products and Developments 


cides, wetting agents, detergents, 
emulsifiers, stabilizers and for the 
introduction of oil soluble groups 
into anti oxidants and other oil ad- 
ditives. Samples are available. 


Odor Free Cetyl Alcohol 


With the reduction in price of 
odor free cetyl alcohol it now be- 
comes available to manufacturers 
for use in products hitherto im- 
practical because of cost. Samples 
and specifications showing its use 
in cosmetic creams and ointment 
bases may be had from Aceto 
Chemical Co. 


New Type of Adhesive 


A new type of adhesive that will 
permit boxes to be opened and 
closed again and be equally effec- 
tive in contents protection is an- 
nounced by Swift & Co. For the cos- 
metic industry where packages are 
closed and packaged as a unit for 
over the counter sale the new adhe- 
sive permits the package to be 
opened to check on leakers and 
then resealed. 


Lignum-Vitae 


Lignum-vitae the hardest and 
heaviest wood grown is available 
for many industrial uses according 
to the Lignum-Vitae Products Corp. 
It is a natural self lubricating and 
non contaminating material resist- 
ant to many acids and chemicals as 
well as water. Full information on 
its possible uses may be had by 
writing to the company. 


Surface Thermometer 


A new surface temperature ther- 
mometer for the fast and accurate 
checking of the outside temperature 
of pipes, for checking external tem- 
peratures for wall leakage of re- 
frigerators, cold chambers and 
freezers and for checking of wall, 
ceiling and floor temperatures is of- 
fered by the Pacific Transducer Co. 
It is two inches in diameter and 
weighs one ounce and is attached to 
any flat surface by applying a small 
amount of silicone grease which is 
supplied with the instrument. Also 
supplied is a small magnetic clamp 
to hold it in place when applying 
it on ferrous surfaces. 


Loose Leaf Sheet Reinforcer 


Holes are 


punched and _ rein- 





Adhesive Back Tape Reinforces Holes 


forced in one operation with the 
l'arget punch reinforcer according 
to the Stationers Supply Corp. The 
holes are reinforced from _ rolls 
of strong adhesive-back tape. 





Trade Literature 


Atlas sorbitol and related prod- 
ucts are covered in a 28-page book- 
let published by the Atlas Powder 
Co., Wilmington, Del. It contains 
numerous charts, tables and a com- 
plete index. What is sorbitol is ex- 
plained in a technically interesting 
way. Then Atlas sorbitol products 
are listed and described after which 
charts showing the properties of 
sorbitol and Atlas sorbitol prod- 
ucts are given. Sorbitol for condi- 
tioning is then discussed, and then 
are taken up such subjects as con- 
ditioning cosmetics, conditioning 
tobacco, conditioning glue compo- 
sitions; sorbitol in protective coat- 
ings, in foods, in pharmaceuticals 
and sorbitol derivatives. A copy 
will be sent on request. 


World trade data is covered in a 
32-page booklet issued by Export- 
ers’ Digest for 50 cents. It puts at 
one’s fingertips information of 
value to world traders and cov- 
ers international communications, 
electric current, conversion factors, 
trade fairs, world wide air services, 
uniform customs and practice for 
commercial documentary credits. 


1952 45 


January, 








represented in all principal cities 
in the United States 


and throughout the world 


FP ol: S Frutal Works MIDDLETOWN, N. Y. 


ESSENTIAL OILS + PERFUME BASES + AROMATIC CHEMICALS 





46 January, 1952 The American Perfumer 











Hints for Improving Production 


Increased skill, greater loyalty, better morale, 


more endurance 


for routinized work and reduced absenteeism among assets of 


older workers disclosed by 


NCE more young men are 

being called into the armed 

services from out of industry. 
Once more the future supply of 
young workers for our plants has a 
cloud of uncertainty hanging 
over it. Once again we must take a 
careful look at the abilities of the 
older workers and we must weigh 
all known factors in careful bal 
ance. 

Analysis after analysis of both 
the physiology and psychology of 
age have shown that the rapidity of 
the decline in quality and quantity 
ot performance after 40 years is fai 
less than the average employer be 
lieves it to be. 

One of the arguments that has 
been placed against the older 
worker relates to higher costs for 
compensation insurance and pen- 
sion plans. While age is not usually 
a factor in compensation rates it 
can be if the staff is overly loaded 
with older workers. 

Another = popular argument 
against old timers is that the man 
nearing 40 slows down in muscular 
strength and endurance; his re 
flexes are slower, and his hearing 
and eyesight begin to fail. These 
changes do occur but when we con 
sider such changes we must con 
stantly bear in mind that changes 
with age do not necessarily mean 
decline. 

Where certain capacities dimin- 
ish others are often enhanced. For 
example, as the speed of reaction 
is lowered with age, there occurs a 
compensatory increase in endur- 
ance. In athletic performance there 
is a positive correlation between 
maturity and success in competi- 
tion requiring endurance. Records 
lor sprints are held by young men 
but older men invariably hold 
those for marathon running. 

Greater differences can be ob- 
served in an exercise endurance 
test in persons in the same age 
group, than are observed between 
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younger and middle-aged groups. 
ests have also demonstrated that 
loss of physical strength is normally 
compensated for by increased skill 
and good judgement resulting from 
long training and experience. 

\ge, as measured in years and 
months, is not the same as physio 
ge. No worker is any older 
than his vision, his motor skill, or 
his productivity. The important 
factors to consider in older men 
and women relate to their “func- 
tional age” or ability to perform ef- 
ficiently the tasks involved in each 
job. 


logical age 


All of the senses show a decrease 
in acuteness with age. The change 
visually is in one’s ability to focus 
This can today be 
completely corrected by means of 
eyeglasses. 

Motor activity, although con- 
trolled by nervous impulses is to a 
great degree dependent on anatom 
ical structures. It reflects the altera- 
tions which occur in the body. 
Stanford University studies of adult 
motor activity, however, did not re- 
veal any sudden alterations in rela- 
tion to any age group. On the con- 
trary, numerous. studies have 
shown that the older employees 
tend to have fewer accidents, so 
other factors appear to compensate 
for this change in age. 

The decline in mental functions 
is less than is generally believed. In 
an extensive study at Columbia 
University it was shown that al- 
though the ability to learn showed 
a definite rise in the early years, the 
decline later was slight. Difficulty 
can be expected in “unlearning” 
previously learned and established 
patterns. 

In general, meanings, and recog- 
nition of generalised truths, criti- 
cal judgement, and standards of ex- 
cellence tend to remain undimin- 
ished to the end of the life span. 

In a report to the United States 
Secretary of Labor by the Commit- 


on near objects. 


government and university researches 


tee on Employment Problems of 
Older Workers results showed no 
definite relation between age and 
output. In another study the aver- 
age age of workers whose output 
was considered excellent was 4714 
years, while the average age of 
those in the inferior grade was 41. 
There is little evidence that older 
workers produce less. 

The relation of age to frequency 
of labor turnover is of importance. 
It has been found that the older 
worker remains on a job longer 
than does a younger one. Studies 
have shown that the greatest occu- 
pational mobility took place under 
the average age of 35. Thereafter, 
there was little shifting to new Ooc- 
cupations. 

Perhaps the most common rea 
son offered for discrimination 
against the older worker is that he 
is more accident prone than the 
younger worker. Study after study 
has shown the contrary, that the ac- 
cident rate is highest for the 
younger workers. The fact that the 
older men are more careful is im- 
portant. 

On the average it is undoubtedly 
true that there is more _ illness 
among older workers than younger 
ones. More and better preventive 
cautions and more education as to 
physical care is reducing these fig- 
ures daily. 

The same experience has shown 
the older worker has definite assets 
in skill, patience, sobriety, loyalty, 
better morale, endurance for rou- 
tinised work, greater safety, re- 
duced absenteeism and better dis- 
cipline. On the liability side there 
are found certain disadvantages, 
some of which are at variance with 
the general assets because of the 
differing experiences of employers. 
These include inability to do heavy 
work, impatience with younger or 
less skilled workers, and less ability 
to learn quickly. 

The current situation calls for 
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understanding of the older worke1 
and fitting him into the plant. It is 
certain that the plant whose man- 
agement has secured an under 
standing of handling more and 
more older men on the staff and 
which has been adapted to produc 
tion by these older men, will have 
the jump in smoother continued 
operation when and if such a time 
does come in the near future. 

It is going to pay to give a lot of 
attention to the older men TO 
DAY so that we will have them 
TOMORROW when we may sud 
denly need them verv badly.—F) 
nest W. Fair. 


Air Scale Weight Transmitter 


A completely pneumatic scale 
for either batch weighing or con 
tinuous process control known as 
the F-C air scale weight transmittet 
is announced by the Fluid Controls 
Co, Operating on the force balance 
principle it indicates or controls 
the weight or force through stand 
ard instruments in the manner com 
monly applied to temperature, 
flow, pressure and level problems. 


Mixer Without Propeller 


A mixer with a hollow cylinder 
with narrow slots is offered by the 
Premier Mill Corp. When the cy! 
inder is rotated at high speed cen 
trifugal force causes the liquid to 
emerge through the under 
pressure. The cylinder is attached 
to a shaft connected directly to an 
electric motor. The dispersator as 
it is known is designed to be effec 
tive with liquid-liquid, liquid-solid 
and liquid-gas system. 


slots 


Simplified Battery Handling 


The use of a four wheeled bat 
tery-cart according to Gould-Na 
tional Batteries Inc. eliminates lift 
ing and avoids the necessity of an 
overhead crane in handling indus- 
trial truck batteries. Batteries are 
rolled on or off the cart rather than 
lifted. To assemble such a battery- 
cart, secure a caster to each corne? 
of the conveyor-section so that the 
section rolls freely on the floor. 
Weld a structural angle at each 
corner of the section, perpendicu- 
lar to it and on the opposite side 
from the casters. The angles form 
uprights for a framework which 
prevents the battery from being 
pushed off the cart. To complete 
the framework, bolt 2x8-inch 


planks across both sides and one 
end of it. The 2x8 at the other end 
should be removable to allow the 
battery to be rolled on and off the 
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conveyor-section. When removing 
a battery, the workman simply rolls 
the carrier to the “walkie” truck 
and slides the battery onto the con- 
veyor-section. The carrier is then 
pushed to a charging location. 


Portable Liquid Fillers 


\ series of four and six spout 
portable semi-automatic fillers to 
meet the needs of small manufac- 
turers with moderate filling re- 
quirements or as auxiliary fillers 
lor companies not wishing to dis- 
turb a mass production line is of 


lered by the MRM Co. The fillers 





Filler for Smaller Manufacturers 


are readily changed over from frac- 
tional ounce up to quart contain- 
ers it is pointed out. 


Plastic Drum Liners and Bags 


A new copolymer plastic film 
material having strength and flex- 
ibility has been developed by the 
Protective Lining Corp. for various 
types of drum liners and bags. The 
drum liners are electronically 
welded and tested the manufac- 
turer states and are made in all 
sizes and shapes for practically ev- 
ery kind of drum, carton or case. 


Polyethylene and Vinyl Pump 


A new. series of non-corrosive 
flex-i-liner pumps in which _ the 
fluid transferred comes in contact 
only with a_ polyethylene body 
block and vinyl flex-i-liner is an- 
nounced by the Vanton Pump Co. 
The pump is said to be unique in 
its ability to withstand the extreme 
corrosive action of strong acids and 
caustics and other chemicals to 
which the plastics specified are 
resistant. 






Processing Literature 


Electrostatic precipitation as a 
means for cleaning air, painting, 
deposition and separation is the 
subject of a bulletin issued by the 
General Electric Co. known as 
GEA-5212. 


Motorized hand trucks and elec- 
tric stackers are described and il- 
lustrated in a 16 page bulletin is 
sued by the Yale & Towne Mfg. Co. 


Where air must be completely 
dust free or sterile a unique air fil- 
ter, first used by the Atomic Energy 
Commission to keep radioactive 
particles out of the atmosphere, is 
now available from the Cambridge 
Corp. The filtering medium is a 
feltlike paper containing — sub- 
microscopic asbestos fibers which 
direct the air through such tortu 
ous paths that essentially all of the 
particles become entangled in the 
fibers. 


A non absorbent and non porous 
new vinyl plastic link mat in five 
available colors for numerous uses 
is described in a two page leaflet by 
the makers, the D. W. Moor Co. 


Self operated temperature and 
pressure controllers in which the 
steam, air, water or other media 
under control furnishes the motive 
force, are described in a new bulle- 
tin issued by the Tagliabue Instru- 
ments Div., Weston Electrical In- 
strument Corp. 


Dollies, lift jack systems, two and 
four wheel hand trucks, trailer 
trucks and accessories are de- 
scribed in a 12 page condensed cat- 
alog issued by the Howe Scale Co. 


Chemical processing equipment 
and blowers made by the Read 
Standard Corp. are described and 
illustrated in a new 12 page cata- 
log issued by the company. 


Packaged electric heaters which 
are designed to furnish convenient 
heat at low initial cost for hun- 
dreds of commercial and industrial 
uses are adequately described in a 
folder ual by the Edwin L. 
Wiegand Co. Among many _ uses 
pointed out is the removal of mois- 
ture from bottles before filling. 


Fast, low cost drum cleaning by 
the Pangborn rotoblast technique 
which throws metallic abrasives 
against the drum surfaces’ by 
centrifugal force, is adequately 
explained and the machines de- 
scribed in a six page brochure is- 
sued by the Pangborn Corp. 
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BUTTERSCOTCH, COFFEE, STRAWBERRY, 
RASPBERRY, CHOCOLATE, MAPLE 

and 14 others...Doleo 5200 Flavors 
are making Candy History ! 


Why?—The first taste tells you. 
Dolco 5200 Flavors give your candy 
its most important ingredient — good 

taste! Hard Candies, Fondants, Creams, 
Gums, Jellies...Doleo 5200 Flavors 
provide the economy of high flavor 
concentration, the selectivity of 20 popular 
flavors, the advantages of natural 

fruit coloring and the absolute repeat 
sales-essential...good taste! 


Consult D&O. Complete listing, trial 
quantities, specific recommendations, and 
the advisory and experimental services 


of the D&O Flavor Laboratories 
are yours on request. 
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Pe Ninssiatitet he a SENS 






Flavors 


How Brandy is Aged 


One of the factors on which the flavor of brandy is de- 


pendent is the method by which it is aged. . . 


aging and rapid aging. 


NUMBER of years ago, the 

editor of this section wrote 

three articles on the rapid 
aging of whiskey. Some of the fac- 
tors involved in the aging of 
brandy are similar to those in- 
volved in the aging of whiskey and 
others are different. , 


Natural Aging 


After distillation brandy is usu- 
ally aged in oak casks. Great care 
must be taken by the distiller to 
insure a good product. Generally 
four or five years are required to 
develop the bouquet, flavor, and 
mellowness desired. Sometimes, 
however, brandies are aged for 
twenty years. 

Before filling, it is customary to 
sterilize the casks either by steam- 
ing them or by scalding them with 
several changes of boiling water. 
Sometimes the casks are filled with 
white wine and then drained. This 
is done to dissolve any objection- 
able coloring matters or substances 
which might possibly affect the fla- 
vor of the brandy. 

Comprehensive experiments on 
the aging of brandy have been per- 
formed by Valaer and by Bellet. 
Valaer found that during the early 
aging of 100 proof brandy there 
Was an increase in the alcohol con- 
tent and in total and volatile acids, 
a slight increase in esters and 


higher alcohols content, and a defi- 





* Professor of Chemical Engineering, Poly- 
technic Institute of Brooklyn. 


& Essential Oi! Review 


MORRIS B. JACOBS. Ph.D.* 


nite increase in total solids. Such 
increases in proof, acids, esters, 
higher alcohols, solids, and other 
components are slower in plain 
barrels and the increases are more 
uniformly distributed over the 
whole period of aging than in new 
charred cooperage ordinarily used 
for whiskey and rum, in which in- 
stances the greatest changes occur 
during the first six months. 

The changes taking place on 
storing brandy are dependent on 
the type of barrels used. Thus new 
charred barrels cause the greatest 
changes. New plain _ barrels, re- 
used barrels, and parafhned barrels 
cause lesser changes in the order 
mentioned. Thus, even in _paraf- 
fined barrels a gradual change 
takes place in the constants of the 
brandy as noted by a slow increase 
in the amount of congenerics, a 
slight increase in color, and a small 
loss of volume. There is more fur- 
fural in brandy aged in charred 
barrels than in that aged in re-used 
barrels. 

Bellet in a study of the aging of 
cognac over a period extending 
from 1910 to 1934 found that the 
total esters remain relatively con- 
stant but that the more volatile es- 
ters rose very slowly at the expense 
of the less volatile esters, that is, 
the esters of the higher alcohols. 
There was thus a consequent lib- 
eration of higher alcohols. 

The changes noted result from 
substances dissolved or derived 
from the wood and from chemical 
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Treatments during aging. 


changes which in turn result 
mainly from oxidation, alcoholysis, 
and esterification. The formation 
of more volatile esters at the ex- 
pense of less volatile esters with the 
consequent liberation of higher al- 
cohols is an example of alcoholysis. 
Some of the higher alcohols are in 
turn converted into aldehydes. 

Among the substances derived 
from the wood are the acids, the 
coloring substances, tannins, and 
substances which give the product 
a woody taste. As noted there is an 
increase in furfural, this increase 
being much more marked when ag- 
ing is done in barrrels that have 
been charred. The increase in sol- 
ids is due in great measure to the 
substances dissolved from the wood 
as is the increase in acids. Reif 
found small amounts of vanillin 
(0.0 to 0.2 mg. per liter of spirits), 
the amounts found being roughly 
proportional to the brown color 
produced. Valaer found that a 
small amount of methyl alcohol is 
apparently inherent in all authen- 
tic brandy but it is generally less 
in grape than in other types of 
fruit brandy. 
Rapid Aging 

The rapid or quick aging of 
brandy has not, in all probability, 
received as much attention as has 
the rapid aging of whiskey. Often 
the results have been undesirable. 
Among the treatments which have 
been used are filtration with and 
through activated carbon, addition 
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of oak Chips, oxidation with oxidiz- 
ing agents such as hydrogen perox- 
ide, and heating. 

Since a significant factor in ade- 
quate aging of brandy is interester- 
ification, oxidation is very likely of 
secondary importance and that is 
why quick aging methods for 
brandy which depend solely on 
rapid oxidation of new bri indies 
fail to give satisfactory results. 

The use of plain untoasted white 
oak chips is often beneficial if 
the brandy is to be stored for less 
than four years provided the addi- 
tion and process is carefully con- 
trolled. About | gram of oak chips 
per liter of brandy is usually suff- 
cient. 


Formation of Volatile Esters 


The formation of volatile esters 
is hastened by heating. This may 
be carried out by the artificial heat- 
ing of warehouses, storage in hot 
rooms for a number of days, or by 
preheating the brandy in storage 
barrels by the use of immersion 
heaters of either the electric or 
steam coil type. In areas where 
high summer temperatures prevail, 
as in California, it is generally un- 
necessary to heat the warehouses 
for the prevailing temperature is 
adequate. Uniform storage temper- 
atures of the order of 70 to 80 deg. 
F. have been found most favorable 
for aging. 

The color and wood flavor of 
brandy are markedly increased by 
the use of a combination of oak 
chips and heating. 

It should be noted that the use 
of = h treatments is not common 
in California and is in all proba- 
bility not practiced to any very 
great extent elsewhere. 


Treatments During Aging 


At times brandy is given certain 
treatments but these should be dis- 
tinguished from rapid aging or 
quick aging. It is on occasion nec- 
essary to treat brandy in order to 
remove off odors and off tastes. It 
has been shown by Caffre that 
about 1 pound of activated carbon 
when added gallons of 
brandy will eliminate bad tastes. 
However, brandy treated in this 
manner lost most of its character- 
istics for the amounts of esters, 
acids, aldehydes, and furfural were 
also materially reduced and since 
all of these contribute to the or- 
ganoleptic properties these were in 
turn diminished. There was virtu- 
ally no change in the higher alco- 
hol content. 

Gelatin has been used for the re- 
moval of excessive tastes. 
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About 28 grams of gelatin to 280 
liters, that is 1 ounce of gelatin per 
74 gallons may be helpful. 

There are reports in the litera 
ture of the removal of iron and 
other metallic impurities. It must 
be noted that the treatment of 
brandy either by the removal or 
the addition of substances may be 
considered rectification and it is 
best to obtain information as to 
whether or not a given treatment 
is permissible. 


Treatment and Cost 


One other factor to consider is 
the cost of the treatment involved. 
It may not be economical, in com- 
parison with the cost of redistilla- 
tion, to apply certain treatments to 
brandy for such treatments may be 
only slightly less expensive in 
chemical and labor costs. 


Ester-Acid Ratio 


One of the ratios of constants ol 
brandy which changes significantly 
on aging is the esters-ac id ratio. In 
new brandy the esters are custom 
arily present in greater amounts 
than the total acids and though 
both values increase on aging, as 
noted above, the increase in este 
content is relatively smaller than 
the increase in acids so that afte 
a year of storage these values are 
not as far apart as they were ini- 
tially. Usually the ester content still 
is greater than the acid content. 


Acids 


The relationship of the acids 
also changes on aging. While all 
forms of acid content that is both 
fixed and volatile acids increase on 
aging, the relative proportion of 
volatile acids in the total acids 
present is less after aging than be- 
fore aging. 

In computing the changes in any 
of the components of a brandy, it 
must be borne in mind that state- 
ments as to the increase of a given 
component in absolute value must 
be made with caution. Such appar- 
ent increases may be the reflection 
of the increase in total congenerics 
attributable to the _ relatively 
greater percentage loss of alcohol 
and water during the — storage 
period. 
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E. C. Crocker Sees Chemistry, 


Psychology in Flavor Work 


The necessity of both chemistry 
and psychology in flavor work was 
emphasized by Ernest C. Crocker of 
Arthur D. Little, Inc., speaking be- 
fore eight midwestern sections of 
the American Chemical Society. 

“Food people must become psy- 
chologists in part to deal with 
flavor sensations and their interpre- 
tations,” he pointed out. Mr, 
Crocker spoke before sections of the 
A.C.S in Urbana and Quincy, IIL; 
Columbia and Joplin, Mo.; Wichita 
and Manhattan, Kan.; and Tulsa 
and Bartlesville, Okla. 


F. D. A. Commissioner Cites 


Imitation Food Harm 


At a recent meeting of the 
American Bar Assn., Division of 
Food, Drugs, and Cosmetics, C. W. 
Crawford, Commissioner of Food 
and Drugs referred to economic dis- 
advantages to the consumer in the 
use of imitation foods, with the ex- 
ception of certain flavor extracts. 
Mr. Crawford in part, stated: 

“IT know of no food sold as an 
imitation where similar economic 
disadvantage to the consumer does 
not apply, with the exception of 
certain flavoring extracts typified 
by imitation vanilla. That product 
is usually a solution of vanillin 
and coumarin, colored with 
caramel. Without caramel the solu- 
tion is colorless. The sole function 
of caramel is to impart a color 
simulating that of genuine vanilla 
extract. It adds no_ perceptible 
color to the food in which the 
flavoring is used. If vanilla extract 
were standardized and imitations 
of standard articles were banned, 
vanillin and coumarin extract, 
minus caramel, would imitate 
nothing, and could be labeled and 
sold under its true name.” 

The aforesaid references were 
evidently predicated upon the re- 
cent United States Supreme Court 
determination in the Jam Case. 

It is considered possible that 
within the near future the Food 
and Drug Administration may 
launch a campaign to amend the 
Federal Food, Drug and Cosmetic 
Act as amended, by deleting Sec 
tion 403. “A food shall be deemed 
to be misbranded—(c) If it is an 
imitation of another food, unless 
its label bears, in type of uniform 
size and prominence, the word 
“imitation” — and, immediately 
thereafter, the name of the food 
imitated,” 
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a: If your course is set toward the develop- 

er ment of new products, these Heyden ex- 

a perimental chemicals should be explored. 

Experimental quantities are available now 

ne ee —and technical information will be for- 
warded promptly upon request. 


5-CHLOROSALICYLIC ACID ORTHO-ETHOXYBENZOIC ACID 


Highly effective as a “carrier” to deepen and level shades in A liquid aromatic acid. Suggested as an intermediate for 
dyeing Dacron and Nylon. Derivatives useful as pharmaceu- dyes and fine chemicals. 
ticals, insecticides, and fine chemicals. 
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Availability: Experimental quantities 


Availability: Experimental quantities Properties: Appearance. . . Colorless oil \ 

Properties: Appearance .... . . White needles Melting Point _ « PanZsc. ' 
Melting Point : . . 173°—174°C. Solubility. Slightly soluble in cold water; ' 
Solubility Very slightly soluble in cold Soluble in hot water. 


water; soluble in hot water. 


} 
= E 
ORTHO-ETHOXYBENZOYL CHLORIDE . 
Highly reactive intermediate for preparation of esters, amides, ‘ 
META-HYDROXYBENZOIC ACID _ _— 
ele. t 
Useful as an intermediate in the preparation of fine chemicals. ae — quantities a ee 
Undergoes reactions typical of phenols and aromatic acids. roperties: me — rs ag a at a 
oiling Poin ... . LAC. (5-6 mm. 
Availability: Experimental quantities é 
. , ; 
Properties: Appearance .. . . . White powder 4 
Melting Point 7 Soxc.  PARA-ETHOXYBENZOIC ACID 
: o- : : : 
Solubility. Very slightly soluble in cold Intermediate for dyes, fluorescent whitening agents, pharma- : 
water; soluble in hot water ceuticals, and fine chemicals. ' 
and alcohol. 


Availability: Experimental quantities 
Properties: Appearance. . . . . . . White needles j 


METHYLENE DI-ORTHOCRESOTINIC ACID Seti Meecsbtibiihrectetilisiacnnatass 


A dibasic acid useful in the production of resins for surface 

coatings and printing inks. Intermediate for dyes and fine PARA-ETHOXYBENZOYL CHLORIDE 

chemicals. Pease) 5 

Highly reactive intermediate for the preparation of dyes, fluo- 


Availability: Experimental quantities rescent whitening agents, pharmaceuticals, and fine chemicals. 


Properties: Appearance. . . . . . . . White crystals 
Melting Point. . . . . . . 276°—277°C. Availability: Experimental quantities 
Solubility. Slightly soluble in alcohol and Properties: Appearance. . . . - . Colorless liquid 









acetic acid Boiling Point . 112°—113°C. (6 mm.) 





Seruing udustry through Finer Chemicals 


Benzaldehyde © Benzoates @ Benzyl Chloride ¢ Bromides 
Chlorinated Aromatics @ Creosotes ¢ Formaldehyde @ Formic Acid 
Glycerophosphates ¢ Guaiacols ¢ Hexamethylenetetramine 
Medicinal Colloids ¢ Methylene Disalicylic Acid © Paraformaldehyde 
Parahydroxybenzoates @ Penicillin © Pentaerythritols © Propy! Gallate 
Resorcinol @ Salicylates @ Salicylic Acid © Streptomycin 
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Vatural vanilla... 


it is made . 


Vanilla and Related Aromatics 


Cumarin, 


its sources and uses 


Irreplaceable vanillin, its uses and how 


Vethyl 


cumarin, heliotropin, guaiacol and how they are employed 





Hand pollination of vanilla 


HE practical application of 

vanilla to commercial aro- 

matic compounds necessarily 
falls into two divisions: the natural 
and the synthetic. This situation 
exists because of the fact that the 
aromatic principles which give va- 
nilla its characteristic odor and 
taste are to be found in nature as 
well as in the man-made synthetic 
molecules. Inasmuch as vanilla has 
widespread application in food ma- 
terials as well as those wherein odo1 
is the only consideration, we shall 
consider, very briefly, some of the 
background concerning natural va- 
nilla. 

The National Formulary of the 
United States defines vanilla, in 
part, as the “cured, full grown, un- 
ripe fruit of vanilla planifolia An- 
drews, or of “vanilla Tahitensis 
Moore.” This, of course, does not 
limit the varieties of vanilla merely 
to the two mentioned in the Na- 
tional Formulary; there are a great 
many types of vi arying quality, and 
differing somewhat in the constitu- 
ents which combine to contribute 
the odor. The question of flavor 
character is dependent largely 
upon those characteristics which 
are detectable by the sense of smell. 
As you know, this is not an inflex- 


"—~? Chief research chemist, Polak & Schwarz, 


Inc. Lecture given at New York University. 
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ible rule since it would not apply 
to materials such as salt, acid, bit- 
terness or burning or that type of 
sweetness which is typical of sugar. 
But it does apply very well to most 
aromatics, particularly vanilla and 
one or two others. Consequently, 
variation in the constituents of va- 
nilla beans of different types and 
different geographical locations 
will bring about the same propor- 
tionate difference in flavor and 
odor value, as would different com- 
binations of the same materials 
either isolated in the free state, or 
prepared synthetically and brought 
together in a simple mechanical 
mixture. This is the underlying 
principle on which is based the 
theory and practice of producing 
compounds which are referred to 
as “imitation” since they attempt to 
create for the senses of taste and 
smell a close simulation of familiar 
materials found in nature. 
Synthesis, on the other hand, can 
be accomplished with a number of 
purely natural materials when such 
materials represent a single mole- 
cule which nature has produced 
and which is duplicated rather 
than imitated by science. In such 
case, man has examined the natu- 
ral material, analyzed it, deter- 
mined its structure and ultimately 
found some means other than that 
employed by nature to produce— 
not a simulation or imitation—but 
the identical material prepared in 
some different way. No case in 
point could more closely bring out 
this principle than that of vanillin. 
Science has developed a method of 
producing huge quantities of this 
aromatic completely independent 
of the processes of nature which 
take place in the vanilla bean. 


Source of Flavor and Odor 

Since we cannot take the time 
to consider each type of vanilla 
plant individually, let us take a few 


broad generalizations which may 


ec applied to most vanilla beans 
and thereby lead us back to the 
held of synthetic organic aromatics. 
From a standpoint of flavor and 
odor the most important ingredient 
in the vanilla fruit is vanillin. The 
percentage of vanillin varies some 
where from about 114% to about 
3°). From the point of view of 
aroma, a group of pungent resins 
comprise another 4% and the re- 
maining portions contribute to a 
taste reaction without being in 
themselves aromatic. These would 
include natural fats which have an 
organoleptic effect in that they 
round out the body of the flavor 
and give a rich creamy effect to the 
other components; and tannin 
which causes a certain astringency 
and brings out a rather “woody” 
quality; and finally natural sugars 
—making up about 10% of the bean 
—which increases its sweetness with- 
out affecting the odor. 

Vanillin was first isolated and 
identified in 1858 and it was syn- 
thesized in 1876 by Haarman and 
Tieman. It is a white, fluffy, crys- 
talline material which forms in 
long slender needles that glitter in 
bright light. Vanillin is its common 
trade name and it is technically 
methylprocatechuic aldehyde, or 
more correctly 3-methoxy 4-hy- 
droxybenzaldehyde. The vanillin 
available commercially today (and 
it isn’t very available at the mo- 
ment) is prepared synthetically by 
several practical methods. When 
Haarman and Tieman first synthe- 
sized the molecule in 1876 it was 
through the hydrolysis of coniferin. 
In the native vanilla bean the conif- 
erin—which is also found plenti- 
fully in pine bark and asparagus— 
decomposes to coniferyl alcohol 


and the intense heat of the curing 
process oxidizes the coniferv! al- 
cohol to glucovanillin. Two en- 
zymes present in the fruit bring 
about the hydrolysis which converts 
the glucovanillin to vanillin, form- 
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ing glucose as a by product. Com 
mercial production of vanillin to- 
dav is olten achieved through the 
reduction of eugenol distilled out 
of clove oil, or by the reduction ol 
euaiacol by formaldehyde. But the 
most practical and most commonly 
employed method today is known 
as the “sulphite-lye”” process. This 
woduces an excellent grade of 
vanillin in large quantity and at a 
considerably lower cost by recover 
ing calcium lignin sulphonate from 
the sulphite waste liquor of the 
wood-pulp industry. The process is 
simple and has been adequately de- 
scribed by Monsanto and_ other 
large manufacturers, so I need not 
describe it here. The process for 
preparing ethyl vanillin, on the 
other hand, is exceedingly complex 
which will help you better to un 
derstand why it was not practical 
for small manutacturers to attempt 
its synthesis during the severe short- 
age of ethyl vanillin which oc- 
curred a few vears back. 


Ethyl Vanillin 


Ethyl vanillin chemically — is 
$-ethoxy t-hydroxybenzaldehyde, 
gives a much richer, creamier aro 
matic affect than does vanillin. In 
flavor strength it is about three 
times stronger than vanillin, and 
its crystalline form consists of mi- 
croscopic flakes rather than long 
needles. It is generally whiter than 
vanillin, but can be identified fairly 
easily by a smelling test to differen- 
tiate it from vanillin. 

We may now consider certain 
other materials which bear very lit- 
tle resemblance to vanilla from a 
chemical standpoint, but which are 
strongly related to it in a physical 
aromatic sense. The first and com- 
monest, and probably most impor- 
tant, is Cumarin—sometimes spelled 
coumarin in the old fashioned way 
-which is a lactone often referred 
to as Tonka bean camphor and 
chemically recognized as cumaric 
anhydride. This material was iso- 
lated by a chemist named Vogel 
back in 18138, but the date of its 
first organic synthesis seems to be 
open to considerable doubt. It may 
be prepared rather easily by the 
condensation of salicylic aldehyde 
with acetic anhydride in the pres- 
ence of anhydrous sodium acetate. 
The finished material takes the 
form of white, small, pl ite-like crys- 
tals with the characteristic odor of 
new-mown hay. In its natural state 
it is found generously in Tonka 
beans which are raised extensively 
lor the perfume trade in a part of 
Italy and the Isle of Man, in meliot 
and other types of clover, and in 
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the plant called Liatris, which is 
also known as deers’ tongue. It has 
a very persistent odor which is 
pleasing and refreshing and is used 
very widely in the flavoring of pipe 
tobaccos. Probably all of you have, 
at one time or another, been in a 
group olf smokers—perhaps on a 
crowded street or in a railway sta- 
tion or in a smoking car—and no 
ticed the peculiarly aromatic fra- 
grance resembling that which drifts 
up from a field of new cut hay, 


sert its principal flavor. The ad- 
vantages were numerous; it not 
only provided a new and interest- 
ing flavor which the public ac- 
cepted immediately, but it also 
served to reduce the manufacturers’ 
flavoring cost since its aromatic 
value is almost three times that of 
vanillin, and approximately equal 
to ethyl vanillin, thus enabling the 
ice cream maker to reduce the 
vanillin while actually improving 
the flavor. 





Selecting vanilla beans for bundling prior to packing 


and realized that there was some 
odor present which made some one 
smoker’s tobacco different from the 
others. You were smelling cumarin, 
and it is sometimes used in such a 
high concentration in tobaccos that 
the odor of one smoker’s pipe will 
be clearly noticeable above all the 
others in a crowded room. 


Uses of Cumarin 


Cumarin finds wide use in the 
preparation of certain toilet soaps 
and men’s toiletries, particularly 
those which are scented with some 
form of pine or balsam. It possesses 
the particular quality of enhancing 
and intensifying the odor of pine- 
which is very ‘commonly used in 
shaving soaps, after-shave sticks and 
similar men’s toilet preparations— 
and it also adds a more lasting ef- 
fect to this type of scent. It has con- 
siderable value, too, in the flavor- 
ing industry where it is used as a 
fixative due to its odor-persistence 
and its quality of fixing the odor of 
other aromatics with which it is 
combined. Many years ago when a 
new type of ice cream was intro- 
duced—called “French  vanilla’’— 
the unusually creamy sweet and 
egg-like character which made this 
type of ice cream resemble a rich 
custard was achieved by the addi- 
tion of cumarin to the vanillin and 
ethyl vanillin which gave this des- 


A closely related molecule is 
known as methyl cumarin which, 
chemically, is either 3-methyl-1-2- 
Benzopyrone or 4-methyl-1-2- Benzo- 
pyrone, the two molecules being iso- 
meric to each other. It has little 
value in the flavoring industry 
since its flavor strength is about the 
same as the less expensive cumarin 
and it lacks the initial aroma which 
is characteristic of cumarin. It is, 
however, widely used in perfumery 
as it affords a more lasting fixative 
effect. 


Heliotropin 


One other aromatic crystal more 
widely used in industrial perfumes 
than in flavor compounds is known 
as heliotropin. Chemically, this is 
Piperonal and known technically as 
dioxymethylene-procatechuic alde- 
hyde. It takes the form of lustrous 
crystals which melt at a low tem- 
perature, (in fact, on a hot summet 
day you are liable to find it in the 
liquid phase) normally colorless 
when freshly prepared, on aging 
and exposure to light it takes on a 
pinkish color finally turning to a 
brownish purple; this is particu- 
larly true if it has melted and re- 
crystallized several times. Its odor 
is particularly strong and lasting, 
being reminiscent of heliotrope 
and other plants of related gender. 
In flavoring work it adds enormous 
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when combined with 
other materials; although by itself 
it tends to give a strong burning 
sensation in small amounts, it en- 
hances the flavor value of vanillin 
or cumarin or both together. 


sweetness 


Guaiacol 


One other material which bears 
a relation to vanilla flavor and odor 
is Guaiacol. As we already know, it 
can be used as a starting point in 
the synthesis of vanillin, but it may 
be used alone to achieve a vanilla- 
like effect. Its odor and flavor value 
are so intense that it may be used 
only in the most microscopic quan- 
tities, but when sufhciently diluted 
it has the property of creating the 
impression of a vanilla odor, and 
since odor is directly concerned 
with flavor effect, it is sometimes 
used in conjunction with the aro- 
matics I have previously mentioned 
to intensify the effect of vanilla in 
the compound. This material is an 
antiseptic widely used in dentistry 
and classified as a member of the 
phenol group—specifically methyl 
catechol. It was originally isolated 
from guaiac resin—from which it 
derives its name—in 1826 by Un- 
verdorben, but it is now largely re- 
covered from wood tar, particularly 
from trees such as beech and simi- 
lar hard woods. It may be prepared 
synthetically from o-nitrophenol 
and in its pure state takes the form 
of a yellowish-white liquid which 
sometimes crystallizes and tends to 
darken with age and exposure to 
light. It is seldom used in food ma- 
terials and is not too widely em- 
ployed in perfumery except in 
those industrial compounds which 
are used to camouflage the odor of 
rubber goods. Some of you may 
have noticed that toys sold in Pet 
Shops, such as rubber bones for 
dogs, have a strong vanilla-like 
odor; for purposes of economy this 
is sometimes achieved by the use of 
guaiacol, although vanillin is pre- 


lasting and 
the rubber 


ferred, as it is more 
combines better with 
molecule. 

Recently some work has been 
done on certain forms of propenyl 
guaethol to be used as an adjunct 
to some of the materials previously 
mentioned in emphasizing vanilla 
odor and flavor. The results are too 
new to allow of any critical com- 
mentary at this time. In matter ol 
fact, certain experiments which we 
have been conducting ourselves 
with pryocatechol monoethy! ethei 
have been directed along similai 
lines and the success or failure of 
these experiments remain yet to be 
seen and will, of course, be subject 
to considerable further experimen- 
tation. 

To attempt to enumerate all ol 
the many ways in which vanilla and 
its related aromatics are employed 
industrially would take more space 
than is available. You have all, in 
your day-to-day experience come in 
contact with such items of common 
trade as rubber and toilet goods, 
nylon stockings, infants’ toys, print- 
er’s ink, plastics and any number 
of other products which have been 
made more attractive through the 
medium of aromatic chemistry. In 
all of these articles of merchandise 
vanillin and its closely related aro- 
matics play a tremendously impor- 
tant role. 

It is doubtful it anything will 
completely replace vanillin. This 
does not mean to imply in any 
sense that there is not, or will not 
be, other molecules which may pro- 
duce an effect as pleasing as vanil- 
lin, but it does point out that the 
public has, through the years, been 
conditioned to the flavor and 
aroma of vanilla as it has known it 
and you will find—if you have not 
already learned—that public opin- 
ion, once established,is excecding]y 
dificult to change. Despite what 
new and different materials may be 
presented, the public will probably 
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continue to say, “make mine v: 
nilla,” even when the taste or odo 
to which they refer is probably he- 
liotropin, cumarin or some related 
aromatic. 


U.S. Dept. of Commerce 
Defines Small Business 


In an effort to assist government 
agencies in carrying out small busi 
ness programs in the mobilization 
effort, the Department of Com 
merce has made a survey of 452 
manufacturing industries to dete: 
mine what is a small business. ‘The 
survey established that the defini 
tion of a small business differs in 
each industry and that for manu 
facturing as a whole, 54% of the 
output comes from firms in the 
standard definition of “small,” 
having less than 500 workers. 
Using the results of the survey, 
the Department of Commerce has 
issued its list entitled “Size Classifi- 
cation of Manufacturers” which 
holds that companies in the fol- 
lowing industries are “small busi- 
ness” if they have no more cim- 
ployees than the following num 
bers: 

Beauty and barber shop equip- 
ment, 150; toilet preparations and 
cosmetics, 250; soap and glycerin, 
500; essential oils, 100; pharma- 
ceutical preparations, 300; and 
hair work, 100. 

Manufacturers falling into the 
“smatl business’ category as a re- 
sult of the above classification 
should recite, in appeals from NPA 
and OPS regulations, that their es- 
tablishments have been classified 
as “small business’ by the Depart 
ment of Commerce and set forth 
the number of employees engaged. 


BIMS of New York 
Lists 189 Members 


BIMS of New York lias matled its 
roster, listing 189 members 


Use F. D. & C. Certified Food 
XY Colors for Flavoring, Extracts, 
f Flavors and all other food 
| products. 
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Interstate Color Co. Division 


389 WASHINGTON ST., NEW YORK 13, N. Y. 
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Soap Perfume Fixatives 


choice of suitable fixatives for milled 


PERFUMED soap derives 
its distinctive and sales pro 
moting scent from the com 
bined effects of several aromatic 
compounds. A fixative is a very 
necessary ingredient of the soap 
perfume mixture because of its 
ability to retard evaporation of the 
more volatile constituents and so 
give the soap an unchanging and 
persistent aroma. .\ great deal of re 
search has gone into the produc 
tion of modern fixatives, many ol 
which are entirely synthetic in 
their origin, and there are now 
available a wide range of sub 
stances suitable for general use by 
the soaper making either liquid on 
milled soap. To assist manufactur- 
ers in the choice of suitable fixa 
tives, the following points are 
worthy of special consideration: 
1. The additive must mix read- 
ily with all essential oils and aro 
matic chemicals and be easily solu 
ble in 95% perfume alcohol and in 
aqueous alcoholic dilutions. 

The fixative should preter 
ably not contribute any marked 
odour to the perfume but rather 
enchance its fragrance. One serious 
criticism of so many fixatives is 
that they lend a chemical smell to 
the perfume which tends to destroy 
its delicacy and appeal. There are, 
of course, many fixatives possessing 
mild flower odours which are pei 
— satisfactory. 

The fixative must not dis- 
ey hydrolyze or saponify. Sta- 
bility of this vital ingredient is of 
importance as the sales appeal of a 
soap can be ruined by discoloura- 
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tion due to the use of an unsuita- 
ble fixative. This may be quite 
good for wrapped soaps and useless 
lor unwrapped lines. 

1. The fixative should be avail- 
able in a wide range of odour types, 
each one suitable for specific frag- 
rancies or products. 

5. Of appreciable significance is 
the economy factor and for a fixa- 
tive to serve its true purpose it 
should actually cost nothing to use. 
This means that by use of the cor- 
rect fixative the soaper should be 
able to make a very substantial sav- 
ing in costly perfume base without 
= eable deterioration in quality. 

The fixative must be com- 
dials non-dermatitic. 


The Texture Of Soap 


HE smooth compact texture of 
good quality toilet soap is 
achieved during the plodder stage 
by completely eliminating every 
fine bubble of air and consolidat- 


fixative for a soap perfume mix- 


. Practical points for the manufacturer on the 


liquid soap. 


ing the soap by effecting an even 
and gradually applied compression. 
Unless the pressure is applied pro- 
gressively as the milled soap rib- 
bons pass through the plodder the 
finished soap will show certain evi- 
dence of varying density. In some 
well designe d modern plodde rs, @X- 
amination of the worm reveals that 
there is a progressive decrease in 
the pitch of the flights towards the 
pressure plate end. This acts in two 
ways. First of all it makes possible 
that an ample supply of soap is 
forced into the cylinder and sub- 
jects this mass of soap to an increas- 
ing compression as it approaches 
the pressure plate. 


Need For A Chelating 
Agent In Soap 
XPERIENCE with organic che- 


lating (complexing) agents as 
additives to soap has proved most 
promising. Their presence in the 
detergents enables the soaper to 
exercise an exacting chemical con- 
trol over cations, in solution which 
makes possible the production of 
a more effective soap. Chelating 
agents tend to prevent oxidation, 
rancidity and discoloration of the 
soap and are, therefore, of great 
value in those washing compounds 
having a suspected shelf life. More- 
over, they improve detergency and 
increase lather and solubilize pro- 
teins, saponify fats and oils. These 
additives also prevent insoluble 
soap formation and insure clarity 
even in hard waters. For many de- 
tergent applications that require a 
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low titer but not necessarily a very 
light colour, the best of the dis- 
tilled grades are usually quite suit- 
able. The white oleic acid prepared 
by low temperature solvent crystal- 
lization methods is recommended 
for special applications where a 
white oil with a bland taste and no 
odour are essential. 


Advantages of Vacuum 
Plodding 

y XPERIENCE with vacuum 

4 plodding during the last five or 
six years has clearly demonstrated 
the advantages of this interesting 
extrusion process. In particular, 
vacuum plodding eliminates some 
of the air problems in soap which 
invariably arise from packing, com- 
pressing or extruding in open at- 
mosphere. Some soapers who have 
used most commercial forms of 
plodders are of the opinion that 
the vacuum method tends to re- 
duce some of the tendencies to- 
wards oxidation and, therefore, de- 
terioration displayed by some 
soaps. The vacuum process also 
tends to improve density and tex- 
ture and to give toilet soaps a 
harder surface. This in itself helps 
to improve appearances and also 
permits warpping to be carried out 
with orthodox types of plodders. 


Borax As A Safe Alkali 
For Soaps 

ORAX is a useful ingredient of 

many types of soaps, improving 
detergency without any detrimen- 
tal increase in alkalinity, incre: asing 
the stability of lathers and giving 
them a velvety feel which for skin 
soaps is most desirable. In so-called 
borax soaps relatively large quanti- 
ties of the alkali are present in the 
soap, but in hair shampoos of the 
cream type about 0.5% is a usual 
percentage. Borax is only mildly 
alkaline and does not dry the skin 
in the same way or to the same ex- 
tent as carbonate of soda. Borax 
can be considered to be a reason- 
ably safe additive for general use, 
even for baby soaps. It is available 
in crystalline and anhydrous forms, 
the former contain 47% by weight 
of water of crystallization. The sol- 
ubility of borax is much inferior to 
sodium carbonate and 1 litre of wa- 
ter at 40 deg. C. dissolves only 87 
grams. A 1% solution of borax has 
a pH of 9. For use in soap pow- 
ders, anhydrous or dehydrated 
borax is preferable to the ordinary 
grade. This granular white solid is 
produced by carefully dehydrating 
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the hydrated tetraborate. It may 
absorb some moisture from the air 
if exposed for long periods, but it 
is reasonably stable under normal 
conditions of storage. 


Resin Bonded Impervious 
Graphite For Anti-Corro- 
sive Pipe Lines 


O called impervious graphite, 

which is really graphite bonded 
with phenolic type resin, is now as- 
suming particular importance Oow- 
ing to its unique physical and 
chemical properties. One outstand- 
ing advantage of this material for 
the soaper is that it can be used for 
making pipes, fittings, valves, 
pumps, heat exchangers and other 
units required for the conveying, 
processing and storage of all types 
of corrosive liquids, either hot or 
cold. The material is both acid re- 
sistant and alkali resistant, even 
strong hot caustics have no delete- 
rious effect on resin bonded graph- 
ite. It is light in weight, easy to ma- 
chine and assemble, immune to 
thermal shock and as the graphite 
contains no trace of metal it can 
never contaminate the soap. 


O.P.S. Announces New 
Glycerine Ceiling 


The Office of Price Stabilization 
has set new ceiling prices for glyc- 
erine at the approximate selling 
prices of late November 1951. 


Beauty, Barber Legislative 
Council to Continue as Agency 


The Beauty and Barber AIll- 
Industry Legislative Council will 
continue as contact agency on 
matters of federal legislation affect- 
ing the industry, Jacob  Reck, 
N.B.B.M.A. vice-preside nt has an- 
nounced. The Council will be com- 
posed of representatives of the 
N.H.C.A., the Associated Master 
Barbers and Beauticians of Amer- 
ica, and the N.B.B.M.A. 


Men’s 
Has Chemical Appeal 


Wallachs, New York, N. Y., re- 
cently advertised its Racquet Club 
cologne and after-shave lotion un- 
der the heading of “it’s alchemy.” 
In a novel approach, the advertise- 
ment then proceeded to list the 
fragrance ingredients of the prod- 
ucts. 


Line Advertisement 


Soap, Glycerine Convention to 
Hear Government Officials 


The Assn. of American Soap 
Glycerine Producers, Inc. has an. 
nounced that it has secured a 
number of government officials as 
guest speakers at its 25th Anni- 
versary Convention of January 22 
and 23 at the Waldorf-Astoria, New 
York, N. Y. Among these are Ken- 
neth H. Klipstein, director of the 
Chemicals Division of the N.P.A 
Gus F. Geissler, head of the Produc- 
tion Marketing Administration in 
the Dept. of Agriculture, and Edw, 
F. Phelps, Jr., assistant director for 
private operations in the O.P.S. 

Among the guest speakers from 
private industry will be Walte: 
Hoadley, chief economist, Arm.- 
— Cork Co, 

\ special members’ meeting and 
open forum on fatty acid applica: 
tions has been scheduled for Mon- 
day, January 21. 


After-Shave Set is Twelfth in 
List of Men’s Gift Preferences 


After-shave sets are twelfth in a 
list of twenty-five gifts men prefer, 
according to a survey by Cy 
Chaikin Inc. The survey was 
conducted among men ranging in 
age from 25 to 45 years. 


Mfrs. Permitted to Add Excise 
Tax Increases to Prices 


Manufacturers, wholesalers and 
retailers are permitted by OPS to 
reflect changes in certain manufac- 
turers’ excise taxes which became 
effective November 1. (GCPR 
Amendment 23; CPR 22, Amend- 
ment 32). Manufacturers are per- 
mitted to add on the exact dollars- 
and-cents amount of any excise tax 
increases—N.B.B.M.A. 


Colgate-Palmolive-Peet Co. 
to Redeem Raleigh Coupons 


The Colgate-Palmolive-Peet Co. 
has announced that, by arrange: 
ment with Brown & Williamson 
Corp., Raleigh cigarette coupons 
will be redeemable by them. 


Oil Chemists Society to Meet 
April 28-30 in Houston, Tex. 


The American Oil Chemists So- 
ciety has scheduled its 1952 spring 
meeting for April 28-30 at the 
Shamrock Hotel, Houston, ‘Tex. 
Wm. Argue, of Anderson Clayton 
& Co., will be general chairman, 

D. Linday, of Texas A. & M. 
College, will be program committee 
chairman. 
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Shulton Sales Meeting in 
New Chicago Plant 


Shulton, Inc., held a special meet- 
ing for its entire staff and 
management executives at the new 
distribution plant at Chicago in De 
cember with attendance of 51 mem 
bers from all over the United States, 
in spite of blizzard weather condi 
were conducted at 
the Orrington Hotel, Evanston, and 
at the new shipping plant at 7225 
North Cicero Ave., Chicago. 

George L. Schultz, president, in 
opening the meeting said, “Sales for 
1951 have far exceeded any year in 
the history of Shulton and each of 
us can be proud of the increasing 
progress in the development of the 
firm and the place of confidence that 
it has earned in the toilet goods 
industry.” 

Frank N. Carpenter, general sales 
manager, presented a program of 
merchandising and sales plans de 
signed to carry through the summer 
of 1952. Miss Elizabeth Shoemaker, 
advertising manager, presented the 
1952 advertising campaigns. Miss 
Lee Russell, publicity director, gave 
the press coverage for the past year. 

\fter the general sessions, indi 
vidual meetings were held for sepa 
rate branch managers and salesmen 
in the following groups: In the Pa- 
cific group were Norton Breiseth, 
Manager, Richard Card, Johnson 
Curtis, John Dillon, Gerald Gurley, 
Charles Williams, Hugh Osborn; 
in the Southwest group were Paul 
Stoneman, Manager, John Bassin- 
ger, W. H. Coffin, Paul Cole, Al 
Guard and H. A. Roth; in the Mid- 
west group were William Guindon, 
Manager, Ralph Carney, Bert Da- 
vis, Wilfred Hartley, Marvin Hin- 
dorff, John Hutchens, Robert Jung, 
James Luse, Roy Stogner, Theodore 
Thomassen, Roy Wagner. In the At- 
lantic group were Richard Parks, 
manager, |. D. Boland, James 
Beatty, Clarence Burt, Frances 
Czito, Harvey Essex, James Freel, 
Miss Bertha Murray, Frank Steed, 
and Herman Williams; in the 


sales 


tions. Sessions 
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Henri Robert, Francois de Laire, Louis Bezard, Joseph F. Rudolph. 


Northeastern group were James 
Murphy, Manager, Stephen Backiel, 
Edward Burns, Ed Commons, Wil- 
liam Hayes, Lewis Scanlon and Jo- 
seph Swickert. 

Others who attended the 
meeting were the three supervisors 
of demonstrators, Miss Peggie Boyd 
of New York, Miss Janice Sturde- 
vant of Dallas, Miss Florence Mont- 
gomery of Los Angeles, and from 
New York General Sales, Mrs. Ter- 
esa Tinker, and from the Clifton 
plant, Edgar Lowell and John Wil- 
son. 


sales 


Cosmetic Credit Men’s Assn. 
Plans Annual Party 


The Drug, Cosmetic and Chemi- 
cal Credit Men’s Assn. will hold its 
annual party January 18 at the Ho- 
tel Martinique, New York, N.Y. 


CIBS Annual Christmas Party 
Well Attended 


The fourth annual Christmas 
party of the Cosmetic Industry Buy- 
ers & Suppliers Assn. was held at 
the Park Lane Hotel, New York on 
the evening of December 15. It was 
well attended and proved to be a 
marked success in every way. 


De Laire Appoints 
Sales Manager 


Francois de Laire of Fabriques 
de Laire, Paris, who recently visited 
New York, has announced the ap- 
pointment of Louis Bezard as Sales 
Manager for the de Laire Division 
of Dodge & Olcott, Inc., 180 Varick 
St., New York, N. Y. Mr. Bezard, 
who was born and educated in 
France, has had 24 years experience 
in the perfume industry in this 
country, the last seven of which he 
served as Vice President of Parfums 
Schiaparelli, Inc. As Sales Manager 
of the de Laire Division, manu- 
facturers of French perfume special- 
ties. 


Nateon Industries Expands 
Plant, Office Facilities 


Natcon Industries, Inc., with its 
subsidiary companies, Hirestra 
Labs., Inc., Kathleen Mary Quin- 
lan, Inc., and Cynthia Andrews, 
Inc., has moved its cosmetics plant 
and general and executive offices 
into new quarters. at Bathpage, 
Long Island, N. Y. 

Sales offices and show rooms for 
all companies have been trans- 
ferred to 745 Fifth Ave., New York, 
N.Y. 

1952 59 


January, 





Founded in the glamorous 

period preceding the French 
Revolution, the House of Antoine 
Chiris has, since 1768, stood for 
high quality standards in the 
Essential Oil and Aromatic Indus- 


tries. 


Its exclusive occupation since its 
inception is producing of 
Essential Oils, Floral Absolutes 
and Aromatic Specialties—from GRASSE PARIS NEW YORK LONDON’ SAO PAULO 
materials garnered the wide world 
over, many grown on Chiris’ own In each city there is a Chiris 
plantations. organization pooling all 

the experience and technical We regard it as a privilege to 
THE INTEGRITY OF CHIRIS resources of nearly 200 years of consult on your aromatic problems. 
PRODUCTS HAS WITHSTOOD activity in the world’s Essential Oil | Our creative laboratories are at 
THE TEST OF TIME. and Aromatic Industries. your service. 
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119 WEST 57th STREET, NEW YORK 19, N. Y. 
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Albert Verley & Company offers, 





as a basic material for successful 


bouquets of the Oriental type 


Here is a superb example of the frankly animal note that characterizes 
many of the currently fashionable perfume compositions. It is versatile 
—providing a foundation for an infinite variety of bouquets—yet ts 
individual accent is subtly persistent wherever it is used. 


Cypress Moss is a worthy addition to the group of Albert Verley | 
& Company specialties which have played a part in so many out-| 
standing successes. With competition keen, it is important to review 
every such opportunity to improve your formulas or to create new, 
original effects. Write for working samples and prices. 
We shall be glad to offer specific suggestions if you will tell us in 


confidence about your problems. You are welcome to make use of 





ALBERT VERLEY AND CO., Inc 


472 W. Superior St., Chicago 10, Illinois 


114-116 East 25th St., New York 10, N. Y. our complete facilities and services — including aromatic materials in 







any desired stage of fabrication up to the finished composition, and } 












MEFFORD CHEMICAL CO 
1026 Santa Fe Ave., Los Angeles 21, Calif. 


counsel to aid in your search for new ideas. Please feel free to call 





ALBERT VERLEY AND CO., Inc upon us. xs 
222 Front St., East, Toronto, Ontario sce” 
save more 
pollors ; 
your 
wrer® 


Representatives in all principal cities 
throughout the world. 
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New Designs and New Molds for 


Cosmetic Glassware Permitted 


With the revocation of M-51 by 
the National Production Authority 
glass manufacturers are now per- 
mitted to supply new molds and 
designs for cosmetic bottles and 
jars. The revocation of the order 
is due to the work of the T. C. 
Wheaton Co. which realized as far 
back as June 1951 that the orden 
was a hardship on the cosmetic in- 
dustry. Accordingly it delegated 
H. H. Mills, assistant to the presi- 
dent of the company, to approach 
the proper authorities in Washing- 
ton so as to have the order re- 
scinded or have some exceptions 
made so that the cosmetic industry 
would not be stymied. 

Since August Mr. Mills spent 
most of his time in Washington 
emphasizing the importance to the 
cosmetic industry of new packag- 
ing and creative styling. The Glass 
Blowers Assn. supported Mr. Mills’ 
work; but that seemingly was the 
only active support he was able to 
enlist. After careful consideration 
of the evidence the order was re- 
voked December 18. 

M-51 prohibited the use of any 
molds that had not been used in 
production prior to March 1951. 


Tribute Paid to Jacob Reck 


For Outstanding Service 


In appreciation of the brilliant 
and outstanding service rendered 
to the industry, the National 
Beauty and Barber Manufacturers’ 
Assn. tendered a testimonial din- 
ner to its executive vice president 
and counsel, Jacob Reck in the 
Gotham Hotel, New York, Decem- 
ber 11. The dinner was well at- 
tended and the enthusiasm dis- 
played by those present was a de- 
served tribute to a very able and 
likeable man. . 

As a result of Mr. Reck’s work 
the 20% excise tax on cosmetics 
used professionally in beauty and 
barber shops was repealed. In ad- 
dition to lifting this burden from 
the back of the industry he in- 
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duced Congress to exempt beauty 


and barber shops from price ceil- 
ings under O.P.S. His work in deal- 
ing with the Federal Trade Com- 
mission, the Food and Drug Ad- 
ministration, the National Produc- 
tion Authority and the Office of 
Price Stabilization is well known. 

Mr. Reck was born in Union 
City, N. J. and is 49 years old. Ove 
ll years of study in colleges and 
universities served to equip him 





Jacob Reck 


for his life work. The universities 
attended were: Cornell, Columbia 
(journalism and finance), George- 
town (law), University of New 
Jersey (graduate law) and Rutgers 
(education). 

After practicing law in New Jer- 
sey from 1927 to 1935 he became 
associated with Eugene C. Brok- 
meyer in Washington in the prac- 
tice of administrative law, dealing 
with government agencies on mat- 
ters involving drugs and cosmetics. 
For six years he edited the Brok- 
meyer Bulletin. In 1942 he became 
counsel for the National Beauty 
and Barber Manufacturers Assn. 
where he did yeoman service for 
the industry in having the War 
Production Board allocate  sufh- 
cient materials to enable beauty 
and barber shops to continue op- 
erations. He also handled the in- 
dustry’s problems before the O.P.A. 


Fritzsche Brothers Meeting 


Features Flavor, Perfume Talks 


Discussions of flavors, perfumes 
and related problems keynoted the 
week-long annual sales conference 
of Fritzsche Brothers, Inc., at- 
tended by the sales staff, executives 
and departmental heads. 

Following a welcome by presi- 
dent F. H. Leonhardt, general dis- 
cussions were conducted by vice- 
presidents John H. Montgomery, 
H. P. Wesemann, Joseph A. Hu- 
isking and Fred Leonhardt, Jr., 
treasurer John Cassullo and others. 
Robert Krone, Ray Thompson and 
Dr. E. H. Hamann led a forum on 
flavors, and Kenneth Tracy, Ernest 
Lawson and George Ammersbach 
conducted a discussion of perfumes 
and related matters. The entire 
sales staff attended a cocktail party 
and buffet supper at the Forest 
Hills home of Mr. and Mrs. Hu- 
isking, one of several informal ex- 
ecutive-sponsored parties. Shown 
above are executives, sales staff and 
New York department heads at a 
luncheon-meeting. 


A. M. Kahn Board Chairman of 
Consolidated Products Co. 


A. M. Kahn has been advanced 
to chairman of the board of the 
Consolidated Products Co., Inc., 15 
Park Row, New York, N.Y. The 
ceremony took place at a testimo- 
nial dinner tendered in his honor 
at the Waldorf Astoria Hotel on 
the occasion of the 35th anniver- 
sary of the founding of the com- 
pany. Herman Kahn has _ been 
elected president and M. I. Cowen, 
treasurer. 

In his speech of acceptance Mr. 
Kahn indicated that the growth of 
the Consolidated Products Co., 
Inc., considered the largest com- 
pany handling used equipment for 
the chemical and process indus- 
tries, coincided with the tremen- 
dous strides and expansion of the 
American chemical industries since 
World War I. He is president of 
Spear & Co., furniture house, and 
of Acme Hamilton Rubber Co. 
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Our ucUe TAdImine 


Osmodor 


JASMONTIN.w 


Provides the perfect floral 
character of the very finest 


absolute at one tenth the cost. 


WE ARE PROUD to offer to the indus- 
try this truly important advance in syn- 


thetic Jasmine. Write us for a sample. 


Schimmel for Synthetics 


& co.. ine. 
GOl west 26th street 


new york I. m. y. 
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S. B. Penick & Co. and the New York Quinine & Chemical Co. joint sales meeting. 


Penick & Co., Quinine and 
Chemical Co. Joint Sales Meet 


S. B. Penick & Co. and the New 
York Quinine & Chemical Co. have 
concluded a joint four-day Sales 
Meeting in New York, N. Y. Ses- 
sions were held at the Railroad- 
Machinery Club, and the meeting 
closed with an all-day tour of plant 
facilities in New Jersey. 

All representatives of both com- 
panies were present to hear a 
program covering every phase of 
operations, with all departments 
actively participating. After each 
presentation the sales staff took 
part in an informal question-and- 
answer discussion. S. B. Penick Sr., 
chairman, was among the speakers. 


Lectures Mark Three-Day 
Ungerer Sales Meeting 


Lectures and discussions empha 
sizing trends in essential oils and 
aromatic chemicals, perfume raw 
materials, sales, service and pack 
aging marked the recent three-day 
sales meeting of Ungerer & Co. 

F. H. Ungerer, chairman of the 
board of directors, and W. A. Bush, 
general sales manager, welcomed 
the sales representatives in behalf 
of the company. K. G. Voorhees, 
president and treasurer, reviewed 
trends in essential oils and aromatic 
chemicals, and also outlined pro 
duction plans for the Totowa, N.]., 
factory. W. H. Dunney, Jr., vice 
president, led a discussion on sales, 
service, packaging and shipping, 
and also spoke on uses of various 
types of perfume specialties, com 
pounds, procurement of raw mate 
rials for compounding and other 
matters. 

Dr. Darrel Althausen, technical 
director of the company, lectured 
on “Profiles in Aromatics and Flav 
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ors” at the Totowa plant, and also 
conducted a tour through the fac- 
tory, explaining manufacturing 
methods and pointing out changes. 
‘The meeting was attended by the 
following: F. H. Ungerer, chair- 
man of the board of directors; 
K. G. Voorhees, president and 
treasurer; I. H. Budd, first vice- 
president; H. B. Moore, second 
vice-president; W. H. Dunney, Jr.; 
third vice-president and perfumer; 
W. A. Bush, secretary, general sales 
manager and advertising manager; 
Dr. Darrell Althausen, technical di- 
rector; G. V. Branigan, head of the 
chemical control laboratory; W. H. 
Dunney, Sr., perfumer; and special 
sales representatives H. J]. Ahles, 
Ira Bennett, J. R. Martin, J. L. Slais, 
W. E. Kell, E. C. Dohrmann, N. E. 
Gallagher, C. T. Perez, H. Budd; 
F. F. Dittrich, credit manager; 
F. M. Miller, Jr., Jacques F. M. 
Miller, Jr., assistant general sales 
manager and advertising manager; 
Jacques Honan and Sven Andersen, 
flavor chemists; Ralph Baer, chem- 
ist pilot control; and Philip Berry, 
assistant purchasing agent. 


BIMS Annual Dinner at N. Y. 
Athletic Club January 31 


The Annual dinner of the BIMS 
will be held at the New York Ath- 
letic Club on the evening of January 
$1. Sewell Corkran will be maste1 
of ceremonies and Harry Griffiths 
will distribute prizes. Cocktails will 
be served at 6 p.m. and dinner at 7 
p.m. Informal dress is specified. 


Chicago Drug & Chemical Assn. 
Ends 51st Year with 640 Guests 
The Chicago Drug and Chemica] 


(ssn. celebrated its 51st year by hav- 
ing the largest attendance ever, 640 


guests and members, at their Stag 
Party in the Palmer House, Dec. 18. 
Four variety acts, boxing by the 
champions of the Catholic Youth 
Organization, and two wrestling ex- 
hibitions were the highlights of the 
evening. The usual cocktail party 
preceeded the dinner and show. 

Ralph A. Olson is president of 
the association, and the party was 
planned and directed by Stanley 
Lind, chairman and William G. 
Lister, co-chairman. 


Father Knapp Chief Speaker 
at ADACIOM First 1952 Meeting 


The Rev. Father Thomas M. 
Knapp, S.]., was the guest speaker at 
the first meeting of the new year of 
the Associated Drug & Chemical In- 
dustries of Missouri at the Hotel 
Lennox, St. Louis, January 9. 


Fragrance Foundation Meeting 


Features Christmas Review 


The Fragrance Foundation will 
hold its second quarterly luncheon- 
meeting on Thursday, January 17, 
in the Waldorf-Astoria, New York, 
N. Y., for member-companies only. 
The meeting will feature a report 
on the fragrance business of Christ- 
mas 1951, based on a survey of the 
leading retailers throughout the 
country. 


Hagerty Bros. & Co. taken over 
by J. Rabinowitz & Sons 


J. Rabinowitz & Sons Inc. has ac- 
quired the century old firm of Hag- 
erty Bros. & Co., glass container 
distributors. Joseph F. Kelly as here- 
tofore, will continue to operate 
Hagerty Bros. & Co. as a separate 
division of J]. Rabinowitz & Sons 
Inc. 
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Chicago Chapter of S.C.C. 
Installs Officers for 1952 


The officers for the Chicago 
chapter of the S.C.C. for 1952 were 
installed at a recent meeting of the 
organization. The feature of the 
evening was an address by M. G., 
deNavarre on “Substitute Materials 
in Cosmetics.” 

“Irritation and Toxicity Testing 
of Cosmetics” was the subject of a 
lecture by Dr. Lawrence Rosner at 
the January 8 meeting of the chap- 
ter. He emphasized the laboratory 
techniques used in such tests. Dr, 
Rosener is technical director of the 
Laboratory of Vitamin Technology. 


Above are the 1952 officers of the Chicago chapter of the S.C.C.: chairman elect Douglas Atlas, 
treasurer Wm. E. Lieb, Dr. Katherine Graham, secretary, and chairman George Kola. 


Vogler—out of Iron Curtain 
Prison to Talk to Soap Assn. 


Robert A. Vogler, who spent 17 
months in an Iron Curtain country 
prison on trumped up spy charges 
will be the feature speaker at the 
annual dinner of the Assn. of Amer- 
ican Soap & Glycerine Producers, 
January 253. 

Prominent government officials 
have been scheduled to address the 
business sessions and panel discus- 
sions on problems of concern to 

Relaxing at the November meeting of the Chicago chapter of the $.C.C. are Peter Parker, Dr. petal groups will be featured = 
M, Bergman, Dr. S. Kramer, Dr. S. D. Gershon, A. H. Micheels, Dr. Wm. Colburn, and M. G. — business sessions January 22 and 
deNavarre. y 4 


ANOTHER vontoe 
VEEGUM HV" 


en" 
a su? FOR EMULSIFYING: A 3% dispersion of VEEGUM HV will form a 


stable oil-in-water emulsion with as much as 35% medium viscosity 
\sifies mineral oil. Less than 1% VEEGUM HV will permanently stabilize 
—y emu many types of emulsions containing various oils, fats, and waxes. 
Liquid emulsions containing significant amounts of electrolytes can 
be stabilized effectively with VEEGUM HV. 


thickens VEEGUM HV is a recommended emulsifying agent in hand lotions, 


shaving preparations, dental creams, deodorants, hair prepara- 
tions, pigmented makeup, sun-tan lotions, and other pharmaceutical 
and cosmetic preparations. 


write for *Colloidal Magnesium Aluminum Silicate 
sample Inorganic, non-toxic, non-irritating 


TECHNICAL BULLETIN 
[ee 


R.T. VANDERBILT CO. 


specialties department 
write today for Technical Bulletin 110 mail 230 Park Ave., New York 17, N.Y. 


© 
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Among Our Friends 


WILLIAM D. CANADAY has 
been appointed vice president in 
charge of sales for Peggy Sage, Inc. 
After graduation from Harvard 
Mr. Canaday joined the Lehn & 
Fink Products Corp. and in 1933 
became general sales manager and 
later vice president and a director 
of Lentheric, Inc. 


FRANCOIS DE LAIRE, of Fa- 
briques de Laire, Paris, France, re- 
turned December 14 to Paris after 
spending several weeks in New 
York conferring with JOSEPH F. 
RUDOLPH, president of Dodge & 
Olcot, Inc., and HENRI ROB.- 
ERT, director of the de Laire di- 
vision. 


LEONARD J. LEININGER has 
resigned as president of the Cenol 
Co., Chicago, Ill. He was one of the 
founders of the company in 1911. 
After a well earned vacation he will 
re-enter business in some field re- 
quiring less active work. 


DR. ERNEST GUENTHER, 
vice president and technical direc- 
tor of Fritzsche Brothers Inc. New 
York, N.Y. is on a four weeks lecture 
tour that will take him to the Pa 
cific coast. 


OWEN STONER assumed his 
new position as president of Prince 





Owen Stoner 


Matchabelli, Inc. January | succeed- 
ing H. R. MARSCHALK who be- 
came chairman of the board. 


DAVID M. KENDALL has re 
signed as executive vice-president 
of Christian Dior Perfume Corp. 
He intends to make his plans 
known in the near future. 


JOHN W. PURCELL has joined 
5. B. Penick & Co, in a sales capac- 
ity, in line with the expansion pro- 


& Essential Oil Review 


gram embracing the Insecticide Di- 
vision. 


LEE SMITH has been appointed 
coordinator between the New York 
sales department and the factory 
operations of Tussy Cosmetiques. 


SAMUEL RUBIN, president of 
the Fragrance Foundation and Fa- 
berge, recently addressed the Cana- 
dian Toilet Goods Assn. in To- 
ronto. 


LUIS DE HOYOS JR. will leave 
January 16 for a six weeks trip to 
Central and South America to visit 
the many friends and customers 
of Synfleur Scientific Laboratories, 
Inc. in the Latin American coun- 





Luis de Hoyos, Jr. 


tries. The countries to be visited are 
Guatemala, El Salvador, Panama, 
Colombia, Costa Rica and Vene- 
zuela. 


DR. JOSEPH SCHULTZ, gen- 
eral manager of Lady Esther, Ltd., 
has been elected president and 
treasurer of the firm, succeeding 
\lfred Busiel, who died Dec. 13 
in Honolulu. DR. SCHULTZ and 
WALTER M. HEYMANN, vice- 
president, First National Bank, Chi- 
cago, have been elected directors. 


DONALD D. AITCHISON has 
been appointed Purchasing Agent 
for Daggett & Ramsdell, Inc., New- 
ark, N. J. 


GUSTAVE A. WOHLFORT, 
comptroller and long time em- 
ployee of Fritzsche Brothers, Inc., is 
rapidly recovering at Mount Ver- 
non (N.Y.) Hospital from major 
surgery. 


ERNEST EDGAR LOWELL 
has joined Shulton Inc. as chain 
drug sales promotion coordinator. 


GEOFFREY B. SMITH, tor- 


merly assistant sales manager, has 





Geoffrey B. Smith 


been promoted to sales managet of 
Helena Rubinstein, Inc. 


Obituary 


Alfred Busiel 


Alfred Busiel, 51, president of 
Lady Esther, Ltd., died December 
13 in Honolulu where he had been 
living for reasons of health. Mr. 
Busiel and his sister, Syma Cohen, 
founded the firm in 1928. He was 
co-founder of and leading contrib- 
utor to the Chicago Tumor clinic 
and contributed to cancer research 
at the New York hospital and at 
Washington University, St. Louis. 
He also sponsored and financed 
nonprofit research on malaria dur- 
ing World War II and since then 
on atomic radiation. 


E. M. Laning 


E. M. Laning, founder and presi- 
dent of the E. M. Laning Co., In- 
vington, N.J. who had been asso- 
ciated with the perfumery and cos- 
metic industry for over 30 years 
died at his home December 19, 1951 
following a heart attack. Mr. Lan- 
ing was graduated from Cooper Un- 
ion where he specialized in chemis- 
try. He developed a natural talent 
for creating odors and in 1919 won 
the American Perfumer perfumery 
contest for producing the most ac- 
ceptable odor against the field of 
some of the foremost American and 
European perfumers. Shortly after- 
wards he founded his company in 
New York, moving his office and 
laboratory to Irvington, N.J. in 
1931. He had a Summer home in 
Parkertown, N.J. where he was able 
to enjoy his favorite recreation. He 
is survived by his widow and three 
sons Elmer, Edwin and Horace. In 
many ways Mr. Laning was a genius 
in his chosen field and he will be 
missed by the industry which he 
served for so many years. 
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Aromatic fixative 


RESTNOITDS 


25 YEARS OF SPECIALIZATION 


For the past quarter century we have confined 
our efforts exclusively to the production of the 
Resinoids and Essential Oils listed herewith. 


We have always been guided by our belief— 
“There is no substitute for quality” 


If you wish to deal directly with specialists, 


WE ARE YOUR LOGICAL SOURCE OF SUPPLY. 


Resinoid LABDANUM 
Resinoid OLIBANUM 
Resinoid STYRAX 
Resinoid BENZOIN SIAM 
Resinoid GALBANUM 
Resinoid OPOPONAX 
Resinoid OAKMOSS 
Resinoid ORRIS 
Resinoid BALSAM PERU 
Resinoid BALSAM TOLU 
Resinoid MYRRH 
Resinoid MASTIC 
Resinoid MACE 
Resinoid CASTOREUM 
Resinoid TONKA 


Oil BALSAM PERU 
Oil BALSAM TOLU 
Oil LABDANUM 
Oil OLIBANUM 
Oil GALBANUM 
Oil OPOPONAX 
Oil STYRAX 
Oil MYRRH 
Oil MASTIC 


Oil CIVET SYNTHETIC—A remarkably true re- 
production having every quality of natural Civer at 


a small fraction of its cost. Used by discriminating 
perfumers since its introduction, ten years ago. 


INDUSTRIAL AROMATIC CO. Inc. 


511-519 EAST 72ND STREET, NEW YORK 22, N. Y. 
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How to produce 
more popular products 


Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 
scents pay off. Norda knows your needs. 
Norda scents make sales. Write today, 


right away, for free samples and catalogue. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 


Poo) 


Serving the Trade for 100 Years 


THEODOR LEONHARD WAX CO., INC. 


@ Samples will gladly be sent 
on request—at no obligation 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill. 


Absolute French Perfume Bases 
All of the Most Popular Types 


Series 300 Oils 
Water Soluble Perfume Oils 
Exquisite Perfumes in Bulk 


Write for our price list of new low prices. 
For 30 years we have served a satisfied clientele. Our 
consulting Department is always at your service. 


kK. M. Laning Company 


433 Stuyvesant Avenue Irvington 11, N.J. 
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Market Report 


Low Stock May Boost W 


HE essential oil and aromatic 

chemical trade is facing a 

new vear with a general feel- 
ing of optimism. Year-end holiday 
purchases have permitted consum- 
ers to work off inventories which 
had been built up following the 
outbreak of the Korean conflict and 
buyers will find that replacement 
purchases of many items may be 
made at favorable price 
levels. 


more 


Last Quarter Trade Slow 


Trade in the last quarter of 1951 
proved rathen disappointing to 
dealers and producers, but it is be 
lieved that when figures are com- 
pleted showing the year’s total, sat 
istactorvy gains will be shown both 
in value as well as in volume. 


Such articles as citronella, lem 
menthol, patchouli, and 
Dalmatian sage are at the lowest 
price levels of the year. Articles 
showing increased strength include 
spearmint, clove, bergamot and 
cassia. 


ongrass, 


The past month brought about a 
rather substantial dip in rosin 
prices. While there were times 
when the market showed signs of 
recovering, seasonal influences 
served to prevent the appearance 
of any real supporting demand in 
the market. The longer term out- 
look in rosin is regarded as bullish 
however, especially regarding the 
first quarter of the new year. Out- 
put of gum will come to a halt be- 
cause of cold weather and produc- 
ers of wood rosin have curtailed 
their output until such time as a 
more active consumer demand ap- 
pears. Small stocks of gum rosin 
will have to take care of consumer 
requirements until another pro- 
ducing season gets underway in 
April. 

Chlorophyll products were an 
exception to the generally disap- 
pointing demand for chemicals. 
The continued expanded use of 
deodorants as well as the recent 
introduction of chlorophyll into 
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dentrifices and confections were 
contributing factors in boosting 
sales of these products. Because of 
the growing demand for the article 
some dealers had been forced to 
withdraw offerings of all chloro- 
phyll products. 

Large consumer inventories 
which had been accumulated dur- 
ing the scare buying period follow- 
ing the Korean conflict were be- 
hind the generally disappointing 
demand for menthol over the 
final quarter of the year. As the 
result of this situation, spot prices 
continued to decline despite the 
generally firm conditions that sur- 
rounded the market. Brazil had 
been virtually sold out of the last 
crop for several months. Supplies 
from China remained cut off and 
offerings from Japan were gener 
ally limited and at relatively high 
prices when compared with those 
at which spot goods could be had. 
Closing prices were approximately 
$4.50 per pound below the quota- 
tions prevailing at the beginning of 
the year. The most active consume1 
season is at hand, however, and 
this should allow consumers to 
work off or reduce inventories. It 
is quite possible that by late Janu- 
ary or early February some replace- 
ment purchases may prove neces- 
sary. 


Vew Glycerin Price Order 


\ price order was announced on 
glycerin by O.P.S. over the past 
month. The new order set the 
minimum price for crude soap lye 
glycerin at 37 cents per pound in 
tankcars whereas the article previ- 
ously sold above 40 cents a pound. 
The maximum prices established 
on refined gylcerin were about in 
line with those that were currently 
being quoted in the open market. 
Glycerin producers will go into a 
new year with generally reduced 
stocks or just a little over 50,000,- 
000 pounds. Glycerin stocks had 
been steadily declining since March 
at which time stocks amounted to 
65,000,000 pounds. 


eak ‘Trade 


The supply position in several 
citrus oils is considerably better 
than it was in the first half of the 
year particularly with respect to 
—— Independent producers of 

Californian orange oil have been 
shading prices in an effort to stim- 
ulate buying interest and the ap- 
pearance of increasing quantities 
of new crop oil from Florida have 
influenced the general tone of the 
market. Buying interest in lime 
had been lessened from the active 
period noted during the summer 
months. Some low quality Italian 
lemon oil has been offered at at- 
tractive prices but oil of a higher 
quality has closely held at firm 
prices. 


Spearmint Supply Insecure 


The future supply of spearmint 
is creating concern in not a few 
quarters, since only a very small 
percentage of the last crop remains 
unsold. The article is selling at the 
highest price level in some time 
and dealers are encountering difh- 
culty in locating any sizeable offer- 
ings at the higher levels. Pepper- 
mint showed a “slightly firmer tone 
toward the close of the period un- 
der review. Both spearmint and 
peppermint are widely used flavor- 
ing oils and a continued high rate 
of “demand will undoubtedly prove 
a supporting factor to the general 
tone of the market. 

The past month brought about 
a further slight decline in Mexican 
vanilla beans. Although the last 
crop of Mexican beans had been 
small nevertheless the spread be- 
tween the prices of the Mexican 
and Bourbon beans had been too 
wide. Bourbon beans continued to 
be offered at relatively low price 
levels. Some reports continued to be 
rather bearish. It is understood 
that quite a sizeable quantity had 
been purchased in Madagascar 
and, in the local trade, there was 
an inclination on the part of cer- 
tain interests to purchase any odd 
lots that were to be had a slightly 
below openly quoted prices. 
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LET US BE YOUR FACTORY 


Concentrate your efforts on sales 


A 
3S 7 
iw 


We do the manufacturing for you 


A 
~> 


Bulk and complete packaging service 


Ccenilhites Be 


21 Irving Place New York 3, N. Y. 


DIE AND LABEL COMPANY 
Creators of fine Yatels, Tags and Packages 


154 WEST 14th STREET, NEW YORK II, NY 


, SUPPOSITORIES 
BS Oey eric PENCILS 


ye $e SE eis 


A. LCAVALLA INC. 163 Wesr 1B Sree, NEW YORK Hi, mea 
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How to produce 
more popular products 


Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 
scents pay off. Norda knows your needs. 
Norda scents make sales. Write today, 


right away, for free samples and catalogue. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC, 


601 West 26th Street, New York 1, WN. Y. 


CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 


talk to the man 


who wants to buy ! 


e There’s no better prospect than the man who 
wants to buy your product or service. American Perfumer 
readers are preconditioned . . . looking for products they need 
—your products! 


e Use the classified columns of the Americar 
Perfumer to reach them. See what a wallop a little space can 
pack. 


e Classified Dept. 
THE AMERICAN PERFUMER 


9 East 38th St. New York 16, N.Y. 


ONSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS | 


The American Perfumer 











PRICES IN THE NEW YORK MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 





























ESSENTIAL OILS BE: cctnccivhuntiexeds 110@ = 1.25 Petale, extra NF ....... 155.00@ 180.00 

| , Pe CHE viccccncccacen 95@ 1.75 Nutmeg, East Indian .... 4.35@ 5.50 

All prices per lb, unless otherwise speci- Cloves, Zanzibar ........ 3.65@ 3.75 Ocotea Cymbarum ...... 80G 1.00 

fied. Madagascar ........... 3.70@ 3.90 eer ee 5.30@ 7.00 

Almond Bit, FPA per lb. .  3.25@ 4.25 CONE asnvcnccceoneces 2.504 3.00 GR Se cceuccauceds $5.00@ 48.00 

Sweet True ....scecees 8G 15 Ce acwcuuccceweant 25.00@ 30.00 Orange, Florida ......... 2.10@G 2.50 

Apricot Kernel .......... 99d 10 ee 5.00@ 6.20 PIS at cdveiacdeds 150 Nom’ 

Amyris ..cccccccsccccecs 1.75@ 2.50 Se cus cheecodreouaces 5.65@ 7.00 Ce MN éexedaacaae 1.854 2.75 
Angelica Root .......... 135.00@ 170.00 Dill 1 eee 1.10@ 

Anise, USP. ..0ccceseers 170@ = 1.85 Er ea 4.00@ 4.50 Origanum, rectified ...... 2.75@ 3.25 

Aspic (spike) Span ..... 2.00@ 2.75 PN edvncetuincastuaes 6.25@G 6.85 Oris Root, abs. (0z.) .... 65.00@G 70.00 

EE cvveddukakenesen 1.00@ 1.10 DINO: cacecansdaevenws 6.50@ 7.00 BEG a8 keeedeuneus 36.00 Nom’ 

Lt) 165@ — 2.10 Eucalyptus 80-85% ...... 130@ 1.55 Pe dae davecscecucs 10.00@ 12.00 

Bergamot ....--eseeeeees 15,00 Nom’! POG, DWOGE ccccccccecs 240@ 3.20 Pennyroyal, Amer. ...... 1.10 Nom’ 

Artificial .....ccccccees 3.25@ 4.25 oe a ee 6.50@ 7.00 BO ecccececiwews 4.25@ 4.85 

Birchtar, crude ......... 150@ 1.55 GED wiieesinrxssdcees 170@ = 2.25 Peppermint natural ...... 7.10@ 7,40 

Birchtar, rectified ....... 4.000 4.50 Geranium, Rose, Algerian 21.00@ 25.00 OS eee 7.504 7.80 

i CO cased deine 4.654 5.00 Bourbon ...........-..- 20.00@ 24.50 a, eee 3.15@ 3.75 

Cade, USP. .cccccccccse 40 60 OE cthawenaceseewe 7.25@ 9,00 Tememie, Beley ccccccics 460@ 5.50 

Ceeepet UBF. csccccccee 2.15@ 2.50 GN eiradapiclesaaiuss 19.25@ 22.00 Leal ..ccescccccccccces 2.55@ 3.00 

Cajuput (technical) ...... 2.454 2.65 Guaiac (Wood) ......... 1.75@ 2.00 Pinus Sylvestris .......... 2.654 2.85 

Calamus ...-cccseeeseccs 20.00@ 25.00 ES EST 2.25@ 2.80 Oo cesacsaundcaedas 285@ 3.20 

Camphor “White” ....... 28G 0 Juniper Berry .......... 2.75@ 3.60 Rose, Bulgaria (0z.) .... 42.25@ 58.00 

Cananga, native ......... 9.25@ 11.00 DE EE sccvenuswaesa 4.004 4.85 SOMONE. Te oa cccccées 26.00@ 32.00 

DOCG crcccvccceeves 9.75@ 13.25 CIN, face cecauneeaaa 3.25@ 4.50 Rosemary, Spanish ...... 5G 1.25 

ere 4.054 5.10 Lavender, French ........ 4.25@ 8.25 Sage, Spamiel® «....cccess. 1.00@ 1.85 

CE cs cevucenncéen 58.00@ 70.00 ee a 4.75@ 5.00 Sage, Dalmatian ......... 12.00@ 13.10 

rT Cascarillo ....ccscccccees 10.00@ 48.00 SEE ciewibeceduneeds 3.75@ 8.00 Sandalwood, N. F. ....... 11.50@ 12.00 

P Cassia, rectified, US.P. .. 5.00@ 5.75 EO. cedccevecccde 2.30@ 2.80 Sassafras 

Cedar leaf U.S.P. ........ 285@ 3.25 Limes, distilled ......... 7.85@ 9.15 MUN b keuxdeierdoced 15@ 1.00 

EAL Cedar Wood ........045. 5G 70 BMONOD svcdesicccses 7.50@ 10.00 SU ROOE ciccicisecacse 31.00@ 35.00 

GOT sccdccesordecesees 16.50@ 20.00 Linaloe wood ........... 150@ 4.80 NE cccascavasaen’ 8.00@ = 8.50 

Chamomile Hungarian ...280.00@ 325.00 SOE CORD eccvicccuncen 10.00@ 12.00 TUN Sdivnacécnvvecndece 2.25@ 2.75 

Cinnamon oil, Bark ..... 35.00@ 50.00 DN dacadwkwkeudenwekin 4$.55@ 6.00 Sweet birch Southern .... 2.25@ 3.00 

DT scab tiwkererecnens 2.25@ 3.10 I aca wreundwkewies 4.35@ 4.60 PEE: .cewscoucesaes 4.90@ 7.50 

Citronella, Ceylon ...... 120@ = 1.50 Neroli, Bigarde P. ...... 85.00@ 95.00 BU ‘ccucasndieadawde 8.60@ 9.00 


| OIL ORRIS ROOT LIQUID ABSOLUTE 
a ORRIS CONCRETE 


” ORRIS OLEORESIN (Resinoid) 


can 


Experience demonstrates that none of the substitutes for Orris 
is wholly satisfactory in giving the characteristic Orris note. 


e It is therefore fortunate that these well known Bush specialties 
are now readily available. 


W. J. BUSH @ CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 


We have moved to larger offices at 
19 WEST 44TH STREET, NEW YORK 18, N. Y. * MUrray Hill 7-5712 


LINDEN, N. J. NATIONAL CITY, CAL. 
—| LONDON MITCHAM WIDNES 


>APS 
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MINERALS 
COLORS 
PIGMENTS 


Mined in North Carolina, Califernia, 
Montana, Conada, Italy, india 


Best grades for cosmetics and pharmaceuticals 


Lew in foreign chemicals such as iron oxide, 
calcium oxide, aluminum exide 


Call on Whittaker “The Talc House” 


“‘A Dependable Source For Over 60 Years” 


SEND FOR 
COMPLETE PRODUCT LIST 
WHITTAKER . 

60 West Broadway 


CLARK & ponogonaria aries 
DANIELS, INC. biseiedtead Moma. Ltd., 


454 King Street W., Toronto 


How to produce 
more popular products 


Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 
scents pay off. Norda knows your needs. 
Norda scents make sales. Write today, 


right away, for free samples and catalogue. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 


The American Perfumer 
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ner 


Thyme i cannnewe 1.95@ 
Whi 99° 
White ..cccccccccceces 2.20 

Valarian, extra .......... 75.00 


Vetivert 


PME, sccvenecterwas 25.000 


PE, sc eccacekendenst 22.004 
DOE: ccc ceksenercaccees 35.004 
Wintergreen, Southern 3.35@ 
PO: cticteaneseus 6.004 
DE sich vekonceens 7.25@ 
W ormwood as sk te ie sacha hee 6 6.754 
Ylang Ylang, Bourbon ... 18.50@ 
OE eee 12.85 


TERPENELESS OILS 


i ve akbar eekaee Nes 2.704 
Bergamot i get hater ete oats 21.500 
Grapefruit ...ccccccceess 30.004 
CE. svc cceaiesweeails 11.004 
DE ccicevesacésencens 50.0040 
a's oe num aiaeevewiad 80.000 

Ng Seige toa ad 60.004 


Qramge sweet ..ccseccces 135.00@ 
Peppermint ......csceee. 15.004 
GE. ach bccccncwncer 5.504 


SOOUTMNEIE ccc i ccccccsess 12.75@ 
DERIVATIVES AND CHEMIC 

Acetaldehyde 50% ....... 2.154 

Acetaphenone ........... 1.6040 

EE Sv OF BG ooh use eww 2.004 
Pn Ces ah eet mabe ear 12.604 
a SS ere 2.004 
| a ors 13.604 
Te OE fie eu seks RN iweees 2.304 

8 ae 9,004 
De ka he wiarbees 17.10@ 
DE KGGKS oe veh ie musecc 8.354 
PE ivewsn ¢ibakanwaen 18.604 
SERRE errr rere 15.75@ 
C 14 (Peach so-called) 6.854 
C 16 (Strawberry 


BENJ. 


3.00 
2.80 
88.00 


32.00 
25.00 
38.00 
15.00 
13.50 
8.00 
7.00 
25.00 
Nom’! 


2.90 
23.00 
38.00 
15.00 
52.00 
90.00 
62.00 

170.00 
15.25 

6.40 

15.00 


ALS 


2.50 
1.80 
2.35 
14.00 
2.30 
14.50 
2.65 
11.00 
17.30 
8.60 
20.00 
16.50 
7.90 


so-cal led 


Amyl 


Amyl Phenylacetate 


Amyl Propionate ....... 


Amyl Salicylate 
Amyl Valerinate 
Anethol 
Anisic 
Anisyl 


Benzyl 


Benzophenone 


Benzyl Propionate 
Benzyl Salicylate 

Benzylidene Acetone 
Bromstyrol 
Butyl Acetate, normal 


Cuminic 
Diethylphthalate 


Diphenyl Methane 
Ethyl 
Ethyl 


Benzoate 


Ethyl Butyrate ......... 


Ethyl Capronate 


Ethyl Cinnamate ....... 
Ethyl Formate ......... 
Ethyl Propionate ....... 


Essen tial Ob 


rere 
Amyl Butyrate ......... 
Amyleinnamic Aldehyde . 
Amyl Formate ......... 


Aldehyde ....... 
EE Siceuewacis 
Benzyl Acetate ......... 
Alcohol ae 
Benzyl Butyrate ........ 
Benzyl Cinnamate ...... 
Benzyl Formate ........ 
Benzyl-Iso-Eugenol ..... 


Cinnamic Alcohol ...... 
Cinnamic Aldehyde .... 
Cinnamyl Acetate ...... 
Re BAe Kaweewaawes 
COND, xk edcccseescs 
Citronellyl Acetate ..... 
Citronellyl Butyrate .... 
CE. cr nanedaseee«.s 


Aldehyde ..... 


Dimethyl Anthranilate ... 


EE ee 


6.254 

00d 
1.00@ 
2.200 
1.00@ 
3.754 
1.25a 
1L00@ 
2.104 
1.40@ 
2.70a 
6.00a 

19a 

18a 
2.004 
3.304 
2.004 
1.75@ 
9.754 
1.604 
1.90@ 
2.004 
5.75@ 


194Ga 


3.100 
1.25a 
3.75@ 
7.504 
3.204 
4.954 
6.504 
2.954 
5.90@ 

50a 
5.75@ 
15a 
39a 
854 
80a 
200 
A5a 
10a 
20a 


mm 


N= = me he 


vito 
=v 


1.60 
2.90 
6.75 
85 
85 
35 
.60 
30 
00 
00 
20 


2 

2.10 
97° 
6 


NNw hy 


] 


39 


20% 


3.22 
1.40 
4.50 
8.10 
3.85 
5.20 
6.85 
3.50 
6.35 

55 
6.00 
1.30 

28 

.90 

95 
3.15 
2.80 

80 
1.00 


FRENCH, 


Ethyl Salicylate ........ 


Ethyl Vanillin 
Eucalyptol 
Eugenol 


Geranoil, dom. ......... 


Geranyl Acetate 


Geranyl Formate 


Hydroxycitronellal 


Methyl 


Iso-borneol 


Iso-eugenol 
Iso-satrol 
Linalool 
Linalyl, Acetate 90% 
96% 
Linalyl Formate 
Linalyl Propionate 
Menthol 
Methyl Acetophenone 
Methyl Anthranilate 


Methyl Cinnamate 
Methyl Heptenone 


Methyl Naphthyl 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ether) 


Paracresyl Acetate ...... 
Paracresyl Methyl Ether . 
Paracresyl Phenyl-acetate . 


INC. 


) 
- = atic £ eons ica ls 





DESCOLLONGES 


PRODUCTS 





160 FIFTH AVENUE 


& Essential Oil 


Review 


ROSE D’ORIENT NO. 1 


A new and interesting synthetic 


of the Bulgarian Rose type. 


As a partial replacement for 


the Otto it 


results. 


gives 


splendid 





Geranyl Butyrate ....... 
Guaiac Wood Acetate .... 
Heliotropin, dom. ...... 
Hydrotropic Aldehyde ... 
a are ree 

NG Kedidwhicsavcwexs 


Iso-butyl Acetate ....... 
Iso-butyl Benzoate ..... 
Iso-butyl Salicylate ..... 


Methyl Benzoate ....... 


Methyl Heptine Carbonate 
Ketone 


January, 


1.00@ 
7.30@ 
2.504 
3.504 
2.00@ 
2.75@ 
6.304 
6.35@ 
1.654 
3.504 
6.304 
8.504 


. 20.004 


8.75a 
7.504 
1.65@ 
854 
1.10@ 
2.15@ 
4.65@ 
2.10@ 
6.75@ 
6.254 
6.75@ 
13.05@ 
11.90@ 
9.10@ 
1.504 
2.604 
604 
1.75@ 
7.15@ 
15.00@ 
4.75 

204 
55a 
60a 
394 
654 
504 
204 
50a 
1.75@ 


_ 


mwmwwmwNmeviwn 


NEW YORK 10, NEW YORK 


1952 


1.50 
7.40 
3.25 
4.00 
3.10 
3.80 
6.65 
6.60 
5.00 
3.90 
6.85 
10.00 
22.00 
11.25 
10.00 
1.80 
1.50 
1.50 
3.00 
4.90 
2.80 
00 
.00 


10.20 
1.90 
3.40 


1.00 
2.25 
8.00 
60.00 
Nom’ 
1.85 
80 
5.70 
5.60 
1.90 
2.80 


2.75 


3.00 
5.40 
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AMERCHULS 


are naturally superior 


The AMERCHOLS are surfactants which are NATURALLY good for the 
skin and hair. They are odorless, color free forms of cholesterol and 
related rare sterols which we isolate in purified form from animal 
tissues. They are stable in the presence of acids, alkalies and most 
drugs. 


Try AMERCHOL L-101 in your hair preparations. It is a highly 
effective liquid-cholesterol penetrant. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


Our research laboratories are available to you for advice and information. 
Our booklet will ~~ you formulate the AMERCHOLS in O/W and 
W/O emulsions. 


ih 


For THE FINEST 


NORTHWEST 
HIGHWAY 


“~ 


ae ee 


LAOS Ee OM UL ELYRIA KE 
AVY EL BGG E44) yp, 1G 40-7 ef oT GUY 6441 0a) o. 
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Phenylacetaldehyde 50% . 2.75 3.25 Phosphate, tri-basic .... .065%4@ .07% Rosin, M. per ewt. ...... 9.25@ 9.30 
 céceegndgevess eon 4.104 4.65 Camphor, pwd., domestic . .60@ 62 Salicylic Aci@ .cccccccce 42@ Nom’ 
Phenylacetic Acid ....... 1.65@ 2.25 Castoreum, nat., cans .... 7.10@ 15.00 SII EUG D4 6 oso dunes 2.454 2.60 
Phenylethyl Acetate ..... 2.004 2.50 Cetyl, Alcohol .......... 1.32@ 1.37 Silicate, 40°, drums, works, 
Phenylethyl Alcohol ..... 175@ 2.00 Chalk, precip. bags, celts .. .027%@ 03 Be DONE ouceadcunss 1.10@ 1.40 
Phenylethyl Butyrate .... 4.20@ 4.50 Cherry Laurel Water, jug, Sodium Carb. 
Phenylethyl Propionate .. 3.40@ 4.00 OE avuncduevendns heeds 125 Nom’ 58% light, 100 pounds . 1.60@ 4.62 
Phenylethyl Salicylate ... 4.35@ 4.80 Coe ME x kadidavniades 284,@ 29% Hydroxide, 76% solid, 
Phenylethyl Valerianate . 5.70@ 5.90 Cs. GUNS hc vsiideccces $.25@ 12.00 100 pounds .......... 3.35@ 4.55 
Phenylpropyl Acetate ... 3.40@ 4.20 Cocoa, butter, bulk ...... 601444 62 SOOUMNIOOED ov wi cccscases 34@ 37 
nc ccee seadhnsuenees 1.25@ 1.50 Cyclohexanol (Hexalin) . .30@ 32 EUS wadieevcenksusavas 150@ 1.85 
Ee oe ae 2.654 3.40 Dextrine, white. ewt. .... 8444 — Tartarie Acid ....ccccec. 391444 41 
Styrolyl Acetate ......... 1.90@ 2.50 Fuller’s Earth, Mines ton . 27.00@ 30.00 Tragacanth, No.1 ........ 3.75@ 4.25 
Vanillin (clove oil) .... 5.00@ 5.50 Greens Ge Pe kcecéucans 3444@ 5544 Triethanolamine ........ 264@ 27% 
Cemataedl) .ccvcccevces 3.004 5.05 Soap lye, crude .......... 374 - Violet Flowers .......... 1.85 Nom’ 
DE ccekadethsawenws 3.004 3.05 Gum Arabic, pwd. ...... 214 22 Zine stearate, U.S.P. ..... A1@ 43 
Vetiver Acetate ......... 47.50@ 50.00 RE nate osadieccevce 164@ 17% i aS.) ee 2085@ _ .2185 
Violet Ketone Alpha .... 9.90@ 10.25 Gum Benzoin, Siam ..... 3.504 3.85 : . 7 
Yara Yara (Methyl ether) 2.25@ 2.80 I occ ckwacewaces A0@G 42 OILS AND FATS 
G Galbanum ......... 80a 95 . . , , 
BEANS a ee . 2 a. Castor, refined, drums ... 3644@ 36% 
MES wa tetineuaws 304 31 . . 
’ a rhs Coconut, crude, Atlantic 
Seen bean PS NONE icccxtcccees 254 27 porte, tanks 1L3%4@ 
i a ans ae = » 8, ta B cccccscccecs « 32 _— 
.-ieeninnknnes 2.90@ 3.15 a ROE nT cane aa Double distilled, drums .2034,@ 22 
PRM, CUE sc cccscccuces 25@ 4.75 oie i adiegen ee oe — 1a "35 Corn, crude, Midwest, 
Mexican, MEE wiceccses 5.00@ 5.50 > a 364 38 _mill, tanks: wusnecesanws 1444@ 5 
MEE Si cscbcceacees eens 250@ 2.90 Mamie. coluase .. kanes V4 Corn Oil, refined, tanks... .17@ ~~ 
Tonka Beans Surinam ... 1.00@ 1.10 = © gfiwsinm carbonate --. "ba ‘44. Cottonseed, crude tanks . .13%@ 14 
OD. aks cane dscsuces 1.75@ 1.80 : Eee Peer Ae Renee ah en, Grease, white ........2+. 0844@ = 
AMI, occu 10.00@ 50.00 ‘es 43 = 
a 4 : ; ‘ aa Rare, CHAGOO << cccccscce .1634@ ome 
SUNDRIES AND DRUGS Olibanum, tears ......... 204 29 : — 
sul ws AL re Sa Lard, Oil, common, 
WED vi ccceccusnenns 16G 18 Ne. la : 14 9 
Ale UG Or: sane: Wien Pye SB OD a waseuedus AG 12 
DD: Ciccavnbnaenenés 1044 14 range Flower Water, Olive, edible (gal.) 200@ 2.25 
Ambergris, ounce ....... 8.00@ 17.50 GUE os Weneduceivdcsass 175@ 2.25 Peanet, eruile soatie Ce 14%4@ — 
Balsam, Copaiba ........ 140@ = 1.60 Orris Root, Italian ...... 204 26 Pecnt. cclinel tastes .... 20144 “e 
BE di dais vonanwadaas 195@ 2.25 Paraffin .........++..++.. 06%@ 07% Red Oil, single distilled : 
Beeswax, bleached, pure Peroxide (hydrogen U. S. P.) IR ee i: M@ 14% 
U.S. P. cece eee ee eens 804 82 MN. Sanecedseweussves 035%4@ 05 Double distilled ...... 164@ 17% 
Yellow, refined .......... 134 15 Petrolatum, white ....... 064@ 083% Stearic Acid 
Bismuth, subnitrate ..... 2.654 Quimee Seed ....cccccses 85@ = 1.50 Triple Pressed ........ 14344@ 5 
Borax, crystals, carlot ton 61.25@ 81.25 SENOS DRONE kc cicceeencss 14@ 18 Double Pressed ..... .. 124%@ 13 
Borie Acid, U. S. P., ton 129.00@ 133.50 Rose flowers, pale ....... AVG 48 Tallow, acidless, drums .. .1344@ 14 
Calcium, Phosphate ..... O8@ 08% Rose Water, jug (gal.) ... 150@ 2.00 BOO, GREE. << cccecccses O7%@ 07% 





Feasous Why PLYMOUTH 


ZINC STEARATE U. S. P. 
IS BEST FOR DRUGS AND COSMETICS 


1. Backed by the longest commercial Stearate manu- 5. It enables your face powder to retain the same 
facturing experience in America . . . M. W. Parsons odor that you give it. 
—Plymouth, Inc. offer you this new product as the finest 


Zine Stearate thot can be made. 6. A smooth, light, fluffy texture has been finally and 


definitely achieved 
2. Years of research have made possible a particularly y 


white product 
7. Tested independently it shows the following results: 


3. Special production methods . . . developed over ARSENIC (Gutzeit and Spectrographic Test) . . . Not 
more than a quarter of a century . . have made it Found. LEAD (Spectrographic Determination) . . . 1.7 
ODORLESS. parts per million. 





4. It will not develop offensive odors even if kept for 8. The reputation and record of M. W. Parsons—Ply- 
a long period mouth, Inc. assure you of Uniformity in all shipments. 








We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 


M. W. PARSONS-PLYMOUTH, Inc. 


59 BEEKMAN _ STREET Telephone BEEKMAN 3-3162—3163—3164 
NEW YORK N. Y. U.S.A. Cable Address: PARSONOILS, NEW YORK 





A complete line of Cosmetic Raw Materials 








smer 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 


and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED: Cancelled-unshipped-rejected or overstocked toiletries, 
chemicals, drugs, solvents, pharmaceuticals, oils, pigments, ete. 
CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., New 
York 5, N. Y. HAnover 2-6970. 


WANTED: Mikro ISH Pulverizer, Model 43A Granulator, 2 
Tablet-making machines, 250 gal. Stainless Kettle jacketed for 
100# pressure. Write Box 2932. The American Perfumer, 48 
West 38th St.. New York 18, N. Y. 


FOR SALE 


FOR SALE: Viscolizers and homogenizers, completely rebuilt 
and guaranteed and with late type stainless steel sanitary heads 
and pressure valves, Also rebuilt machines with standard heads 


and valves—or good used machines. Send for bulletin and prices. | 


Otto Biefeld Co., Watertown, Wis. 


FOR SALE: 500 gross 444” Powder Puffs. Low priced. Write Box 
2933. The American Perfumer, 48 West 38th St.. New York 18, 
N. Y. 


FOR SALE: F, J. Stokes DD2 Tablet Machine, rated 500-700 
tablets per min.; Colton #4 Automatic Tube Closer & Clip 
Fastener; Stokes 79-80 Semi-auto. Tube Filler & Closer; Patter- 
son S/S Kneadermaster, 110 gal. capacity, double arm, jktd., with 
75 HP motor; Munson 2000# Rotary Batch Mixer; Gedge Gray 
7000#% jktd. Ribbon blender; 2—Wolf 18004 Ribbon Blenders; 
Capem SIF Capper; 3—Shriver Plate & Frame, Closed Delivery 
Filter Presses, 24”, 12” & 7” sizes; Sperry 30” Open delivery 
and Shriver 24” Closed Delivery Aluminum Filter Presses; 1 
Dopp 150 & 2—100 gal. cast iron, jktd., agit., Kettles; Fitzpatrick 
“D” S/S Comminutor; 29—S/S clad, open top Kettles, 30, 40, 
60, 75 & 100 gal., 40% jkt. pres.; Std. Knapp Self-adjusting Car- 
ton Gluer-Sealer, Comp. unit; 57—Aluminum Rectangular Closed 
Storage Tanks, including 800, 600 & 200 gal. capacities. ONLY 
A PARTIAL LISTING. Save time and money by sending your 
inquiries to CONSOLIDATED PRODUCTS CO., 14-15 Park 
Row, New York 38, N. Y. Phone: BAreclay 7-0600. 


SITUATIONS WANTED 


COSMETIC CHEMIST: 15 years of experience. Unusually good 
for all kind of face and hand creams, lipsticks, lotions, etc, Ex- 
cellent for a high class line. University graduate. Write Box 
2897, The American Perfumer, 48 West 38th St.. New York 18, 
New York. 


Well known, experienced, reliable, dignified, productive sales rep- 
resehtative desires solid connection with supplier to cosmetic 
and perfume houses. Minimum draw salary $10,000. Write Box 
2934. The American Perfumer, 48 West 38th St., New York 18, 
Dis: Bs 
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si, for UNIFORM PURITY 
~ “~ UNIFORM TEXTURE 
<\, UNIFORM WHITENESS 


Experimental data and prac- 

tical manufacturing experience of nearly 

100 years’ specialization in beeswax and beeswax 

compounds are at your service without cost or 

obligation. Write about your beeswax problems to 

WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine —Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


How to produce 
more popular products 


Always remember— 
Never forget 


NORDA MAKES 
GOOD SCENTS 


Come to Norda if you want to make good 
scents pay off. Norda knows your needs. 
Norda scents make sales. Write today, 


right away, for free samples and catalogue. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO LOS ANGELES ST. PAUL MONTREAL 
TORONTO HAVANA MEXICO CITY 
LONDON PARIS 


The American Perfumer 





OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 


We likewise serve in Packaging Problems . . . Perme- 
ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


Write Today Weds ee ae 
for Booklet No. 3 RESEARCH LABORATORIES 
29 W15'* St. New York IINY 


eee 4-8800 


asa ma nul 
Gala il@.\ mela aaa 


LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 

Toxicity and Safety Tests on 

Shampoos—Cold Wave Lotions—aAll Cosmetics 
Pharmaceutical and Cosmetic Research 

Hormone Assays—Bacteriological Studies 


127 HAWTHORNE ST., ROSELLE PARK, N. J. 


“The Chemical 
Consultant and 
Your Business” 


ALBERT B. PACINI, Sc.D. 


Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


Bo Prytz, Ph.D. 
Consultant 
Enzymes, analysis, pharmaceuticals, 
drugs and cosmetics 
Cold Spring Harbor, L. |., N. Y. 


GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
te meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 5-9007 East Orange, N. J. 


Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N.Y. 
Phone: Briarcliff 6-1550 


"I’ ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors. 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Kindly Inquire 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline 
Ethyl Anthranilate 


Skatol 
Linalyl Anthranilate 


Isobuty! Quinoline 
Butyl Anthranilate 


Linalyl Isobutyrate 


FAIRMOUNY 


600 Ferry Street Newerk 5, N. J. 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


46 Years of ‘RESULT PRODUCING" Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 





BOXMAKERS = 


« 


& Essential Oi! Review 


JOHN HORN 835-83 
DIE STAMPING 
Telephone: 
COLUMBUS 5-5600 


TH AVE., NEW YORK 19, N.Y 
ENGRAVING EMBOSSING 

Cable Address 
HORNLASELS NEW YORK 
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INDEX TO ADVERTISERS 


Alrose Chemical Co. ..............- . Glyco Products Parsons-Plymouth, M, W. .......... 
Alsop Engineering Co. ............. Goldschmidt Corp., The ge eS rrr 
American Cholesterol Products, Inc. 72 Gunning & Gunning, Inc. .......... - Penick & Co., S. B. 
Aromatic Products, Inc. Polak & Schwartz, Inc. .........0+: 
Association of American Soap & Glye- Polak’s Frutal Works 

erine Producers, Inc. ...........: Halby Products 


Atlas Powder Co. ..........--+++++. - Hamza Plantations — 

Avon Products, Inc. Hazel Atlas Glass Co. - 
Heyden Chemical Corp. Facing 63 Reheis Co. ......essesecseseecveces 
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CAMILLI, ALBERT & LALOUE, S.A. 


Grasse, France Established 1830 


MAXIMAROME 


ABSOLUTES 


BROOM JASMIN CHASSIS NARCISSUS 
CARNATION JASMIN ITALIAN OAKMOSS 

CASSIE ANCIENNE JONQUIL OAKMOSS Colorless 
CLARY SAGE LAVENDER ORANGE FLOWER 
CELERY LAVENDER Colorless ORANGE FLOWER WATER 
CIVET 100° LIATRIX ORRIS 

EAU DE BROUTS MATE ROSE DE MAI 
IMMORTELLE (Everlasting) MELLILOT STYRAX 

JASMIN MIGNONETTE TUBEROSE 

JASMIN BENZOL MIMOSA VIOLET Leaves 
JASMIN POMMADES ESSENCE-OTTO- OF ROSE YLANG 


Above Natural Perfumers’ Materials Stocked by Our American 
Mimosa Affiliate Jasmin 


14 E. 48th St., New York CAMILLI, ALBERT & LALOUE, INC. ttn alee ni 
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ROSOTTONE D 


a rose odor with greater flexibility! 


Rosottone* D captures the basic rose perfume note and has that indefinable lasting 
undertone found in the natural Rose Otto. Now Rose Otto can be safely replaced 
in perfume compositions by the simple addition of 5°; Laevo Citronellol B. A. to 
Rosottone D. The total cost of this replacement is about $12.50 per pound, a price 


that makes the Rose Otto effect available for the most inexpensive perfumes. 


Let us send you a sample of both Rosottone D and Laevo Citronellol B. A. or we 


will blend them as we have recommended above. 


*Trade-mark of The Dow Chemical Company 


DOW CHEMICAL OF CANADA, LIMITED, TORONTO, CANADA 
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Year after year, organic chemistry has been enriched 
by new discoveries made in the Firmenich laboratories. 
These discoveries, the result of imagination and original 
research, have become the basis of many of today’s 


most renowned perfume creations. 
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FIRMENICH & CIE. 


Aah ois Fe FIRMENICH INCORPORATED 
250 West 18th St., New York 11 


CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE 
FIRMENICH OF CANADA LTD., 348 WALLACE AVENUE, TORONTO 
GENEVA, SWITZERLAND ... PARIS, FRANCE... LONDON, ENGLAND 
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